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Voluntaryism 

In  recognition  of  millions  of  volunteer  hours  donated 
by  hundreds  of  Orange  County  citizens  to  support  vital  community 
programs  with  private  dollars,  the  Orange  County  Register  insti¬ 
tuted  a  $100,000  charity  awards  competition  in  1982.  The  people 
at  the  Orange  County  Register  believe  in  branching  out  into  the 
community  to  give  support;  in  recognizing  the  need  to  help  the 
community  help  itself;  to  stand  on  its  own.  In  this  spirit,  firmly 
rooted  in  the  tradition  of  our  nation,  the  Orange  County  Register 
in  the  second  yecir  of  its  Annual  Charity  Awards  competition  se¬ 
lected  31  programs  to  honor  -  a  difficult  task  indeed,  considering 
that  207  organizations  apphed  for  consideration.  Each  filling  a 
vital  need  in  Orange  County.  All  deserving  of  our  recognition. 
There  are  no  losers,  only  winners.  The  winners  are  the  citizens 
of  Orange  County,  through  the  services  they  provide. 
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GEORGE  CHRISTY, 

columnist  for  the 
Hollywood  Reporter, 
former  editor  with 
Town  &  Country  magazine, 
and  now  a  syndicated 
columnist  with 
Copley  News  Service. 


I  don't  care  who  you  are.  You  say  the 
word  'Hollywood, '  and  something  happens. 
Movies,  glamor,  celebrities. 

"  That  word  is  magic.  They  go  crazy  when 
they  hear  I'm  from  Hollywood.  These  are  in¬ 
telligent,  successful  adults,  and  they  fall  at  my 
feet.  They  want  to  know  if  Joan  Collins  is  real¬ 
ly  a  bitch  and  the  scoop  on  the  Carson  di¬ 
vorce. 

"  I'm  in  the  eye  of  the  hurricane  looking 
out.  I  never  get  involved  with  these  people. 
But  it's  a  very  personal  column.  As  seen  and 
heard  by  me.  Happily,  luckily,  I  get  into  a  lot 
of  places  others  aren 't  allowed. 

"  In  my  columns,  you  are  getting  my  au¬ 
thority,  my  knowledge  of  these  people.  Not 
news  releases  by  press  agents  for  general  use." 

For  samples  of  Christy's  new  twice-a-week 
column,  "Hollywood,  Etc.,"  call 
Copley  News  Service  today  toll-free. 
1-800-445-4555. 
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A  modular  system 
for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headiiner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JANUAMT 

FCMUANY 

MAMCH 

•  M  T  W  T  F  t 

t  M  T  W  T  F  t 

t  M  T  W  T  F  t 

12  3  4  5  6  7 

12  3  4 

1  2  3 

6  9  10  11  12  13  14 

5  6  7  8  9  10  11 

4  5  6  7  8  9  10 

15  16  17  18  19  20  21 

12  13  14  15  16  17  18 

11  12  13  14  15  16  17 

22  23  24  25  26  27  28 

19  20  21  22  23  24  25 

18  19  20  21  22  23  24 

29  30  31 

26  27  28  29 

25  26  27  28  29  30  31 

JANUARY 


23- 27— National  Association  of  Advertising  Publishers,  mid-winter 

conference,  Acapulco  Princess,  Mexico. 

24- 26 — Washington  Journalism  Center,  Conference  for  Journalists, 

Health  Care:  Economic  and  Ethical  Issues,  Watergate  Hotel, 
Washington,  D.C. 

26- 28 — Texas  Press  Association  Mid-Winter  Convention  and  Trade 

Show,  Sheraton  Park  Central  Hotel,  Dallas. 

27- 29 — Gay  Press  Association,  Southern  Regional  Conference 

Houston,  Texas. 

29-2^ — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  New  Orleans  Hilton  and  Towers  Hotel. 

FEBRUARY 

4-6— Wire  Editors  Conference,  University  of  Missouri  School  of 
Journalism,  Columbia. 

9-11 — California  Newspaper  Publishers  Association,  Press-Tech  '84, 
convention  and  trade  show.  Hotel  Del  Coronado,  San  Diego. 

18-21— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt-Regency 
O'Hare.  Chicago. 

24-27— Maryland-Delaware-D.C.  Press  Association,  Winter  Conven¬ 

tion,  Holiday  Inn-BWI,  Baltimore. 

26-29— Inland  Daily  Press  Association,  The  Fairmont,  San  Francisco. 

MARCH 

5--9 — Newspapers  in  Education  Conference,  Denver  Hilton. 

24 — America  East  Conference,  Hershey  Lodge  and  Conven¬ 

tion  Center,  Hershey,  Pa. 


Seminars/Workshops/Clinics 

JANUARY 

3-27 — The  Poynter  Institute  for  Media  Studies,  Newswriting  and 
Editing — Winter  Term,  St,  Petersburg,  Fla. 

8- 18 — American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  (under  50,000  circulation),  Reston,  Va. 

9- 11 — Commercial  Web  Offset  Workshop,  Rochester  Institute  of 

Technology,  Rochester,  N  Y. 

9-13 — Orientation  for  Graphic  Arts,  Seminar/workshop, 

Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15-16 — Newspaper  Advertising  Co-op  Network/Co-op  Advertising  Orien¬ 
tation  Institute,  Commodore  Hotel,  Palm  Beach,  Fla. 

15-18 — Newsroom  Management,  SNPA  Foundation  Seminar,  University 
of  Miami,  Miami,  Fla. 

17-19 — Newspaper  Advertising  Co-op  Network/NACON  Sales  Seminar, 
Commodore  Hotel,  Palm  Beach,  Fla. 

20-21 — First  International  Conference  on  Videotex  Journalism,  sponsored 
by  the  Graduate  School  of  Journalism  of  the  University 
of  Western  Ontario,  Toronto. 

22-27— American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

22- 27 — Information  Graphics  Workshop,  sponsored  by  Rhode  Island 

School  of  Design,  the  Providence  Journal  Co.,  and  The 
Society  of  Newspaper  Design.  Providence. 

23- 27 — ANPA  Management  Development  Workshop,  Westin  South  Costa 

Plaza,  Costa  Mesa.  Calif. 

29-2/3— American  Press  Institute,  Publishers  Seminar  (under 
50,000  circulation),  Reston,  Va. 

FEBRUARY 

5-19— The  Poynter  Institute  for  Media  Studies,  Writing  Cen¬ 

ter-Reporters  and  Editors,  St.  Petersburg,  Fla. 
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About  awards 


Splitting  $14,250  ...  In  the  24th  year  of  the  competi¬ 
tion,  25  are  winners  in  the  JC  Penney — University  of  Mis¬ 
souri  Newspaper  Awards  program  that  honors  excellence 
in  lifestyle  reporting  and  editing. 

There  were  1 ,246  entries.  Four  prizes  of  $1 ,000  will  be 
presented  in  April  to:  Madeleine  Blais,  Miami  Herald: 
Irene  Wielawski,  Providence  Sunday  Journal-Bulletin: 
Thomas  P.  Lee,  Tucson  Citizen  and  Mark  Sauer,  San 
Diego  Union. 

Special  awardsof  SlOOeachgo  to:  Deborah  Laake,  New 
Times,  Phoenix;  Thomas  M.  Shroder,  Cincinnati  En¬ 
quirer:  Peter  Rinearson,  Seattle  Times:  Paula  LaBeck  Ste- 
pankowsky,  Lonj?\7>M’(Wash.)  News:  and  Brian  C.  Jones, 
Providence  Sunday  Journal. 

In  the  section  and  editing  competition  the  winners  were: 
Marion  (Ind.)  Chronicle-Tribune  (Loni  Smith  McKown); 
Raleigh  (N.C.)  7//7ie5(Judy  Bolch);5a7?7o3e  (Calif.) 
cury  (Sandy  Flickner);  New  York  Times  (Nancy  New- 
house);  Seattle  Times  (Patricia  Foote);  and  Hillsboro 
(Ore.)  Argus  (Debbie  McKinney). 

The  runnersup  were:  Greenville  (S.C.)  Piedmont  (Jan 
Rogers  Phillips);  Fayetteville  (N.C.)  Times  (Tom  Las¬ 
siter);  Spokane  Spokesman-Review  (Alan  Boyle); 
Bellevue  (Wash.)  Journal-American  (Arlene  Bryant); 
Allentown  (Pa.)  Morning  Call  (Leonard  Witt);  Rochester 
(N.Y.)  Times-Union  (Keith  Moyer);  Dallas  Morning 
News  (Ellen  Kampinsky);  Detroit  Free  Press  (Marty 
Claus);  Birmingham  (Mich.)  Eccentric  (Jeanne  Whit¬ 
taker);  and  Tigard  Times,  Beaverton,  Ore.  (Tim  Har- 
rower). 

*  *  sk 

Profiles  in  Courage  ,  .  .  Stories  about  the  achievers 
among  the  disabled  merited  Communications  Awards  of 
the  National  Easter  Seal  Society.  Recipients  included 
several  newspaper  writers  and  photographers:  Bill  Smith, 
St.  Louis  Globe-Democrat:  Bill  Barber  and  Dennis  McDo¬ 
nald,  Burlington  County  (N.J.)  7//7ie.v;  Jerianne  Hayslette, 
Redlands  ((Talif.)  Daily  Facts:  Timothy  R.  Gaffney,  Wally 
Nelson  and  Ed  Roberts,  Dayton  Journal  Herald:  Patti 
Breckenridge  and  Fred  Fox,  Tampa  Tribune;  Baltimore 
Sun  staffers  (Luther  Young,  Stuart  Low,  Helen  Spelman 
Rogers,  Dolly  Merritt,  C.  William  McMichaels  and  Sherry 
Wyskida);  and  a  Bucks  County  (Pa.)  Courier-Times  team 
of  C.S.  Manegold,  Joe  Halberstein,  Don  Wolf,  Steven  P. 
Smith,  Joseph  Grace,  Beatrice  Johnson,  Steve  McHenry, 
John  Worthington  and  Lynda  Robinson. 

*  *  * 

A  Standing  Ovation  .  .  .  That  and  a  plaque  are  what 
Catherine  Vespereny  received  when  she  accepted  the 
Horace  Mann  Award  of  the  Missouri  National  Education 
Association.  The  3,000  delegates  to  the  regional  con¬ 
ference  cheered  the  St.  Louis  Post-Dispatch  reporter  as 
“a  true  friend  of  education”  who  with  her  colleague, 
Michael  D.  Sorkin,  made  an  exceptional  contribution  in 
the  field  of  print  journalism.  Their  series  about  ques¬ 
tionable  expenditures  and  practices  in  the  school  system 
resulted  in  several  official  investigations. 

*  *  * 

Effective  Coverage  .  .  .  The  Emery  A.  Browness  Media 
Award  of  the  National  Legal  Aid  and  Defenders  Associa¬ 
tion  is  shared  by  Stuart  Taylor  Jr.  of  the  New  York  Times 
and  Mary  Thornton  of  the  Washington  Post.  Their  report¬ 
ing  and  commentary,  the  judges  said,  “clearly  shaped  the 
opinions  and  actions  of  members  of  Congress  (as  well  as 
others)  in  thwarting  efforts  to  undercut  the  Legal  Services 
Corporation. 
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Publisher  Christy  Buikeley  at  the  Luuhoff  Grain  Company. 
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“For  only  12%  of  our  editorial 
budget,  AP  provides  30%  of  our 
news — a  hefty  return  on  editorial 
spending. 

“As  a  publisher,  I  have  to  focus 
on  the  financial  end  of  the  busi¬ 
ness.  But  as  a  former  reporter  and 
editor,  I  know  what  else  I  need  to 
make  a  good  newspaper.  Tight 


news  writing.  Accurate,  relevent 
facts.  And  original,  thought-pro¬ 
voking  reports  on  subjects  that 
affect  our  readers. 

“I  get  all  this  from  AP  at  a  price 
I  can  afford. 

“In  Danville  people  depend  on 
The  Commercial-News,  whether 
it’s  for  a  story  on  the  local  grain 


company  or  the  latest  scores 
in  basketball. 

“With  AP,  we  offer  our  readers 
the  best.” — Christy  C.  Buikeley, 
President,  Publisher  &  Editor,  The 
Commercial-News,  Danville,  Illinois 
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Editor  &  Publisher 

The  fourth  estate 


Robert  U.  Brown,  Protidont 
Ferdinand  C.  Teubner,  Publlaher 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Snoopy  newsies 

With  one  cute  trick,  White  House  Press  Secretary  Larry  Speakes 
managed  to  tar  all  reporters  with  the  brush  of  being  sneaks,  snoops 
and  untrustworthy.  By  planting  phony  memos  on  various  desks  of 
White  House  press  officers,  he  says  he  caught  two  correspondents 
who  had  read  them  and  subsequently  confirmed  the  fact  by  making 
inquiry  about  the  authenticity  of  the  information  in  them. 

Speakes  didn’t  name  them.  Apparently,  no  one  asked  for  the 
names.  So,  if  it  was  his  motivation,  he  successfully  planted  the  image 
of  all  White  House  news  persons  going  around  reading  other  people’s 
mail  surreptitiously. 

We  think  the  press’  reaction  to  this  is  astonishing. 

We  have  been  told  the  White  House  press  corps  speculated  about 
the  identity  of  the  two  trapped  reporters  but  showed  no  interest  in 
organizing  a  protest  against  the  hoax. 

One  comment  was  that  “it  all  happened  on  a  Friday  and  blew  over 
rather  quickly.” 

Is  that  the  way  the  editors  of  print  and  broadcast  media — the 
employers  of  those  correspondents  in  the  White  House — want  it  to 
be?  Let  it  blow  over!  Brush  it  under  the  rug!  The  public  is  left  with 
the  impression  this  is  s.o.p.  in  the  White  House,  and  perhaps  every¬ 
where  else  reporters  are  assigned.  Is  that  the  way  we  want  the  public 
to  think — that  news  people  are  a  bunch  of  snoops? 

That  is  one  of  the  reasons  the  press  is  in  bad  repute  with  the  public 
right  now.  Aren’t  there  any  editors  or  reporters  who  wish  to  defend 
themselves  and  their  profession  against  this  slur? 

Government  copyright 

Before  Congress  recessed,  a  grossly  mislabeled  bill  “The  Freedom 
of  Information  Reform  Act”  was  moving  almost  inexorably  toward 
approval.  There  is  speculation  in  Washington  that  the  bill  will  be 
passed  by  the  Senate  early  next  year  and  then  reach  the  floor  of  the 
House  later  in  the  year. 

One  of  the  provisions  in  “The  Freedom  of  Information  Restriction 
Act”  would  give  the  Attorney  General  the  right  to  withhold  certain 
law  enforcement  records  for  up  to  eight  years. 

Another  would  set  the  dangerous  precedent  of  allowing  the 
U.S.  Government  to  charge  a  royalty  for  the  release  of  “commercially 
valuable  technological  information”  on  the  grounds  of  government 
ownership — a  government  copyright. 

This  is  the  imperial  government  at  work.  It  denies  the  principles 
upon  which  this  nation  is  founded — that  the  government  represents 
the  people,  IS  the  people. 

A  government  copyright  on  information — any  kind  of 
information — is  unthinkable.  Whatever  comes  out  of  the  Defense, 
Agriculture,  Commerce,  State,  or  any  other  department,  may  be 
“commercially  valuable”  to  someone.  Placing  a  value  on  certain  types 
of  information  is  just  the  .same  as  rating  it  for  purposes  of  national 
security — there  is  no  limit  to  it.  Above  all,  once  established  it  will  not 
be  limited,  as  we  have  seen  with  security  classifications. 

The  love  of  power  is  so  great  in  official  Washington  that  those  who 
are  under  its  spell  forget  the  one  reason  they  are  there — Mr.  John  Q. 
Public. 
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Letters  to  the  Editor 


Apologizes  to  E&P  for  printer’s  error 


Regarding  the  error  made  on  the 
improper  stripping  of  the  names 
underneath  the  photos  on  page  10  of 
the  November  19,  1983  issue  of  Edi¬ 
tor  &  Publisher,  1  offer  the  follow¬ 
ing. 

There  is  absolutely  no  excuse  for 
this  error  and  it  was  a  complete  over¬ 


sight  on  the  part  of  the  stripper  and 
proofreader.  Everything  on  the 
mechanical  supplied  by  your  staff  was 
correct  and  when  we  stripped  in  the 
photos  we  reversed  them. 

I  apologize  for  this  oversight  as  it 
makes  Editor  &  Publisher  look 
unprofessional,  whereas,  Hughes 


Printing  Company  is  unprofessional 
on  this  one. 

Again,  I  apologize  for  this  error  and 
any  embarrassment  caused  to  Editor 
&  Publisher. 

William  D.  Lewis 
(Lewis  is  vice  president,  man¬ 
ufacturing,  Hughes  Printing  Com¬ 
pany.) 


Urges  caution  in  reporting  casualty  tolls 


The  false  alarm  carried  by  Associ¬ 
ated  Press  about  70  deaths  in  a  super¬ 
market  explosion  in  West  Virginia 
should  cause  any  newsman  to  raise 
alarm  bells  when  getting  early  reports 
of  large  numbers  of  casualties,  which 
often  are  exaggerated. 

Caution  on  disaster  stories  served 
me  well  in  the  late  1950s  when  1  was  a 
young  reporter  working  alone  one 
night  in  the  UPl  bureau  in  Des 


Moines,  Iowa.  A  "stringer”  in  Atlan¬ 
tic,  Iowa,  called  with  an  urgent  story 
about  a  restaurant  explosion  that  kill¬ 
ed  25  people.  Quoting  police,  he  gave 
me  enough  details  to  go  on  the  wires 
with  a  bulletin  (and  maybe  beat  AP). 

But  I  hesitated.  The  story  didn’t 
ring  true.  It  just  didn’t  seem  plausible 
that  a  restaurant  explosion  would  kill 
that  many  people .  A  smaller  death  toll 
and  I  might  have  run  with  the  story. 


Instead,  I  called  law  officers  in 
Atlantic.  Not  only  had  there  been  no 
death  toll  of  25,  there  had  been  no 
death  toll  at  all.  There  had  not  even 
been  an  explosion.  I  never  did  find  out 
who  posed  as  the  "stringer."  But  he 
taught  me  to  be  careful  about  casualty 
tolls,  even  when  the  story  is  real  and 
not  fraudulent. 

Dinald  R.  Finley 
(Finley  is  now  a  public  affairs  officer 
for  the  U.S.  Geological  Survey  at  its 
headquarters  in  Reston,  Va.) 


Keep  up  the  good  work,  E&P 


Editor  &  Publisher  how  could 
you  have  done  this  to  me? 

For  years  I  have  been  able  to  read 
your  magazine  in  a  brief  10  to  15  min¬ 
utes,  and  spend  the  lion’s  share  of 
my  journalistic  reading  time  on  Quill, 


No  competent  researcher  would 
limit  himself  to  a  suburban  library  just 
because  the  Library  of  Congress  has 
too  many  books. 

Yet  this  same  attitude  is  expressed 
by  Lloyd  Carver,  wire  editor  of  the 
Nashville  Tennessean,  when  he  com¬ 
plains,  "AP  and  UPl  are  sending  too 
much.”  Curbing  the  substance  avail¬ 
able  to  newspapers  for  the  con¬ 
venience  of  wire  editors  does  not 
serve  the  interests  of  the  newspapers 
or  their  readers. 

A  wire  editor  is  missing  the  point  of 
his  job  if  he  is  asking,  "Why  should  1 
have  to  go  through  all  that  copy  when 
I’m  limited  to  using  such  a  small  frac¬ 
tion  of  it?" 

Maybe  there  isn’t  a  big  Lebanese 
community  in  Nashville,  but  there  is 
in  Easton,  and  1  want  all  those  side- 
bars  about  Maronite  customs. 

The  wire  services  never  demand 
that  a  given  story  be  used.  Why  force 
them  to  mandate  via  exclusion  what 
should  not  be  used? 

Wire  services  should  provide.  Wire 
editors  should  decide. 


Columbia  Journalism  Review  and 
Washington  Journalism  Review. 

Your  publication  seemed  to  have 
little  to  offer  we  editorial  types,  since 
your  focus  seemed  to  be  on  ways  to 
make  and  mail  papers.  But  with  the 


Of  course,  it  takes  time  to  go 
through  all  those  extra  stories  the  high 
speed  wires  bring  us.  Time  —  not 
copy  volume  —  is  the  real  issue. 

Instead  of  pressing  the  wire  serv¬ 
ices  to  ease  the  flow.  Carver  should  be 
pressing  his  managers  to  provide  the 
resources  —  mostly  staff  time  and  tal¬ 
ent  —  to  properly  process  copy. 

We  improve  our  foreign  and  nation¬ 
al  news  content  simply  by  adjusting 


radical  changes  in  format  and  style,  I 
now  have  to  spend  more  time  with 
E&P. 

Keep  up  the  good  work. 

Kenneth  Warren 
(Warren  is  assistant  editor  of  the 
Westport  (Conn.)  News). 


wire  page  deadlines  to  allow  more 
time  for  selection  and  thoughtful  edit¬ 
ing. 

Ultimately,  a  paper  that  wants  to 
give  its  readers  their  best  source  of 
foreign,  national  and  state  news  will 
build  staff  expertise  in  those  areas  and 
provide  their  people  with  the  means  to 
review,  select,  revise,  combine  and 
properly  package  the  wire  product. 

David  n.  Blair 
(Blair  is  wire  editor,  Easton  (Pa.) 
Express.) 


DENTON 

Foreign  coverage  on  the  Times-Post  wire 
has  never  been  more  important.  Or  better. 
Thanks  to  the  work  of  professionals  like 
Herb  Denton,  who  reports  the  tough 
Lebanon  story  for  readers  of  The  Washing¬ 
ton  Post. 

Outstanding  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW.  Washington.  DC  20071 
(202)  334-6173 


Are  wire  editors  missing  the  point? 
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fr  very  field  has  its  innovators 
People  who  lead  the  rest. 

More  than  300  of  today’s  leading 
law  firms,  corporate  technical  pub¬ 
lishing  groups,  government  depart¬ 
ments,  magazines  and  newspapers 
have  chosen  Atex.  And  more  are 
selecting  Atex  every  month. 

Why? 

Because  Atex  is  the  ackncwl- 
edged  innovator  in  eiectronic 
publishing  systems. 

Atex  engineering  squeezes 
more  functionality  into  each  prod¬ 
uct,  and  provides  a  clear  growth 
path  to  the  future  with  such  ad¬ 
vanced  products  as  integrated  pagi¬ 
nation  and  videotex. 

Here’s  what  knowledgeable 
users  say  about  Atex. 


hung  up  on  what 
An#  computer  we’re  using, 
mmBS  long  as  we  get  the 
performance  and  reliability 
we  want. 

"Some  people  are  hung  up  on 
hardware.  We’re  not.  Our  decision  was 
based  on  the  need  for  a  proven,  reliable 
system  that  would  not  require  baby¬ 
sitting  and  lots  of  high-priced  talent  to 
run  it.  We  wanted  to  keep  it  simple. 

"We  also  needed  a  systerri  that 
would  support  200  terminals  on  a  com¬ 
mon  database.  Atex  had  a  system  that 
we  could  install  that  day. 


Economically  this  makes  sense, 
too.  We'd  prefer  to  spend  the  money 
and  give  editorial  what  they  want,  rather 
than  spend  it  on  a  huge  DP  staff  to  run 
the  system.  We  have  just  one  person 
per  shift  taking  care  of  USA  Today  and 
the  Gannett  News  Service. 

“Looking  at  News  Layout,  it’s  the 
same  philosophy:  editorial  wants  it,  it’s 
easy  to  use  and  it’s  integrated  into  the 
system.  Atex  is  one  of  the  few  vendors 
who  have  that  as  part  of  their  basic  sys¬ 
tem  and  not  an  add-on  from  another 
vendor.  That  keeps  costs  down,  too.” 

Bill  Toner, 

Systems  Director,  U.S.A.  Today 


he  communications  capability 
W  of  the  Atex  system  was  one  of 
EE  the  key  factors  in  our  choice. 

“It  is  essential  that  our  other  com¬ 
puters  be  able  to  communicate  with  the 
Atex  system,  and  vice  versa.  Our  former 
system  was  not  able  to  do  that . . .  other 
system  vendors  claimed  theirs  could 
do  it . . .  but  Atex  does  it. 

“In  making  our  final  selection,  I  had 
to  determine  where  each  vendor  would 
be  5  years  from  now  in  regards  to  pagi¬ 
nation  and  direct-to-plate  technology. 
This  became  a  critical  issue.  Atex 
showed  me  the  future  of  publishing  in 
their  R&D  labs. 

“The  Kodak  connection  is  extremely 
important.  I  am  comfortable  Kodak  will 
put  into  the  Atex  organization  the  neces¬ 
sary  working  capital  to  achieve  publish¬ 
ing’s  goals.  That  is  important  to  me." 

Joseph  T.  Deithorn, 

Senior  Vice  President, 

American  Banker  and  Bond  Buyer. 


tex  has  been  a  major  building 
MM  block  in  the  success  of 
Newsday. 

“We’ve  been  able  to  do  what  we 
want  as  a  newspaper  because  Atex 
provided  the  right  tools.  Day  in  and  day 
out  our  people  are  supremely  happy 
that  we  selected  Atex  in  the  first  place. 

“When  we  decided  to  move  into 
videotex,  Atex  was  ready  with  a  product 
for  us.  We  could  not  have  gone  into 
our  venture  without  Atex.  And  we  don’t 
know  anybody  else  who  was  ready 
wnen  we  were  ready. 

“We  want  to  take  the  next  step  into 
pagination.  We  hope  to  take  that  step 
with  Atex. 

‘As  a  newspaperman,  I  don’t  care 
where  the  guts  of  a  system  are  sitting.  It 
does  everything  we  want  it  to  and  a  lot 
more.  I  have  a  VDT  within  two  feet  of 
me  and  I  couldn’t  live  without  it. 

“Some  people  get  hooked  on  the 
mechanics/electronics  of  a  system.  I’m 
more  interested  in  functionality.  In  my 
experience,  Atex  is  the  best  system  to 
do  the  job.  It’s  got  one  of  the  best  key¬ 
boards  in  the  world.  I’ve  been  a  writer 
all  my  life,  and  I’ve  never  been  able  to 
write  faster  or  better. 

“We’re  using  VDTs  delivered  in 
1976,  and  they  are  as  functional,  reliable 
and  useful  today  as  the  day  we  got 
them.  We  started  with  about  215  classi¬ 
fied  and  editorial  terminals,  and  we’ve 
grown  to  400. 

“The  ability  to  grow  with  a  system 
rather  than  replace  it  is  a  newspaper 
executive’s  dream.  We’ve  never  had  a 
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Atex  manages  technology  appropriate  to  each 
publishing  task. 

Atex  engineering  provides  more  capability,  more 
functionality  with  less  hardware.  This  means  that  you 
will  enjoy  unbeatable  response  times,  a  cost  effective 
solution  to  your  publishing  problems,  and  the  BEST 
system  to  do  the  job. 

Our  editing  terminals  connect  directly  to  the  central 
computer,  allowing  high  speed  access  to  main  memory 
and  simultaneous  multi-user  access  to  data.  This  also 
allows  for  additional  functionality  as  well  as  high  per¬ 
formance  composition,  and  data  security. 

Stand-alone  editing  terminals,  with  built-in  micro- 
cemputers,  on  the  other  hand,  are  slow  and  subject  to 
loss  of  data  resulting  from  static  electricity  or  power 
failure  at  the  terminal. 

Atex  pioneered  the  high  speed  Local  Area  Network . . . 
Ip  use  in  more  than  300  publishing  sites  worldwide. 


piece  of  Atex  equipment  become  obso¬ 
lete.  I  think  it’s  very  important  that  obso¬ 
lescence  has  not  come  to  Newsday. 

“I  have  every  confidence  that 
Atex  is  still  the  standard  of  the  industry, 
because  they  have  imagination  and 
direction." 

Stan  Asimov, 

Vice  President-Development,  Newsday 


pioneered  the  Atex 
system  in  magazines  in 
mm  1973  and  we  wouldn’t 
swap  it  for  anything. 

“It's  fully  integrated  from  the  re¬ 
porters  to  the  editors  to  the  satellite  to 
the  plants. 

“We  need  a  strong,  solid  system. 
We  bang  the  hell  out  of  it  and  it  stands 
up.  There's  nothing  on  the  market  that 
v\/ould  be  better  for  us. 

“We  started  with  a  prototype  and 
have  moved  through  every  release 
and,  as  far  as  we’re  concerned,  the 
system  hasn’t  stood  still.  I  can’t  imagine 
any  other  system  coming  along  where 
we’d  even  consider  changing. 

“We  recaptured  our  original  invest¬ 
ment  in  the  first  three  years.  The  system 
has  enabled  us  to  do  lots  of  things  we 
never  thought  we’d  be  able  to  do,  and 
we  maintain  control  of  the  entire 
process  throughout.” 

Marvin  L.  Stone, 

Editor  in  Chief,  U.  S.  News  and  VJorld  Report 


^ MM M  hat  matters  to  the  user  is 
M^m  what  he  can  do  with  the 
m  m  tool ,  and  the  Atex  terminal 
is  a  very  smart  tool. 

“One  of  the  primary  reasons  we 
selected  Atex  was  the  feedback  we  got 
from  users  around  the  world.  The 
thought  that  went  into  this  product  is 
very  evident  every  time  you  sit  down  to 
use  it. 

“We  selected  Atex  because  it  is  a 
company  with  a  proven  record  of  per¬ 
formance  with  an  extremely  large  and 
satisfied  customer  community.  We  paid 
a  lot  of  attention  to  the  other  papers  that 
use  Atex  and  found  a  lot  of  happy 
newsrooms. 

“News  Layout  to  us  is  the  most 
intelligent  step  toward  pagination  any 
vendor  has  taken.  It  speaks  directly  to 
the  needs  of  our  newsrooms. 

“In  general,  the  Atex  system  is  a 
very  cost-etricient  system.  I  don’t  care 
what  is  inside  it,  it  delivers  for  the 
dollars.” 

Oiaf  R.  Saugen, 

Manager  of  Advanced  Systems, 

Philadelphia  Newspapers,  Inc., 
publishers  of  the  Philadelphia  Inquirer 
and  Daily  News. 


""MA  tex  was  one  of  the  pioneers  in 
Mm  multi-processor  network 
technology  in  the  mid-1970s. 

“That  provided  redundancy,  relia¬ 
bility  and  flexibility  unparalleled  at  that 
time,  and  it  remains  so. 

“Direct  connect  VDTs  give  us 
unbeatable  performance  in  response 
times.  We  see  the  immediate  future 
in  direct  connection  because  of  the 
communications  bottleneck  created 
with  the  so  called  ‘intelligent’  terminal 
approach.  Even  the  Atex  Graphics 
Terminal,  with  its  32  bit  microprocessor 
in  the  host  shares  memory  with  the  host 
and  therefore  eliminates  the  communi¬ 
cations  bottleneck  between  host  and 
an  intelligent  terminal. 

“What  our  industry  needs  is  state- 
of-the-art  mass  storage  technology  and 
Kodak  is  one  of  the  few  companies 
making  significant  inroads  into  optical 
memory  storage.  Nobody  knows  our 
business  better  than  Atex  and  images 
have  always  been  Kodak’s  business. 

So  I  think  Atex  is  uniquely  positioned  to 
handle  images  and  text  in  large  quan¬ 
tities,  and  handle  them  as  elegantly 
as  they  handle  text  today.” 

Stephen  Taylor, 

Director  of  Information  Services, 

Boston  Globe 


People  who  know  text  process¬ 
ing  and  information  management 
depend  on  us. 


32  Wiggins  AvenLie/626 
Bedford,  MA  01730 
Phone  (617)  275-8300 


Munich,  Oslo,  Paris,  Rome,  Rotterdam,  SSto  Paulo,  Stockholm. 


A  KODAK COMPANY 


Pcnnywhistle  Press,  Gannett’s  syndicated,  award  win¬ 
ning  supplement  for  young  readers  and  their  families, 
has  just  made  it  big  in  Texas,  adding  417,474*  new 
homes,  bringing  its  total  to  more  than  2.6  million. 

“We  are  constantly  striving  to  give  our  readers  the  very 
best  newspaper  we  can,”  said  Burl  Osborne,  Editor  of 
the  Morning  News,  “and  we  are  keenly  aware  we  have 
to  attract  young  readers.  We  think  Pennywhistle  Press 
will  serve  both  purposes.” 

Pennywhistle  Press  is  reaching  the  future  in  40  mar¬ 
kets,  and  is  now  available  on  a  syndicated  basis. 

For  information,  contact  James  D.  Gath,  Director  of  Marketing,  Pennywhistle 
Press,  Gannett  Co.,  Inc.,  535  Madison  Avenue,  New  York,  NY  10022.  Phone  (212) 
715-5312. 
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Controversy  in  Kansas  City 

Story  on  murder  of  a  former  Kansas  City  Star  editor 
angers  staffers  and  members  of  the  community 


By  Andrew  Radolf 

An  investigative  story  in  the  Kansas  City  Times  probing 
the  murders  of  a  former  Kansas  City  Star  editor,  his  wife 
and  young  son  resulted  in  a  outcry  from  both  readers  and 
employees  at  both  newspapers  that  the  piece  was  an 
unwarranted  intrusion  of  the  privacy  of  the  dead. 

Dan  Osborne,  an  editorial  page  editor  of  Fort  Wayne 
(Ind.)  News  Sentinel  and  former  assistant  business  editor 
of  the  Star,  was  brutally  slain  in  his  home  along  with  his 
wife  Jane  and  their  11-year-old  son,  Ben,  on  Sept.  16. 
Osborne’s  two-year  old  daughter,  Caroline,  was  found 
alive  in  the  family’s  home,  but,  according  to  police,  was 
the  victim  of  a  sexual  assault. 


“It  was  a  treatment  of  the  innocent 
dead  that  I  cannot  remember  this 
newspaper  ever  before  according  even 
the  culpable  living.” 


The  murders  remain  unsolved.  An  intruder  is  believed 
to  have  entered  the  home  through  the  back  door  and  killed 
Osborne  and  his  son  while  they  were  asleep.  The  murder 
weapon  was  a  baseball  bat  taken  from  Ben’s  room.  Jane 
Osborne’s  body  was  discovered  downstairs.  She  had 
apparently  struggled  with  the  murderer  and  was  killed  by 
being  struck  over  the  head  with  a  portable  radio. 

When  the  bodies  were  discovered  on  Sept.  19,  the  Os¬ 
bornes  were  portrayed  as  an  All-American  couple  appar¬ 
ently  killed  in  a  senseless  act  of  cruelty.  The  family  had 
moved  to  Fort  Wayne  just  four  months  earlier  when  Os¬ 
borne  started  his  new  job. 

The  lack  of  headway  made  by  local  police  in  solving  the 
crime,  plus  the  Kansas  City  papers  own  interest  in  the 
case,  resulted  in  the  decision  to  send  two  reporters  to  Fort 
Wayne. 

Brant  Houston,  a  reporter  for  the  Star’s  special  projects 
team,  and  E.A  Torriero,  a  reporter  from  the  Times,  spent 
four  weeks  in  Fort  Wayne  working  on  their  story. 

Their  article,  which  appeared  Nov.  5,  delved  into  great 
detail  about  the  Osbornes’  marital  discord  and  portrayed 
Dan  Osborne  as  a  troubled  man  beset  both  by  unhappiness 
at  home  and  increasing  work-related  pressures  at  the  Star 
before  he  left. 

Mike  Waller,  editor  of  the  Star  and  Times,  said  the 
newspapers  undertook  the  investigation  for  two  reasons. 
“He  was  a  former  Kansas  Citian  and  no  one  else  seemed  to 
bt  looking  into  it.  We  wanted  to  write  about  everything 
leading  to  the  crimes.’’ 

Waller  said  the  account  of  the  Osbornes’  marriage  was 
“pertinent”  to  the  story  because  the  police  have  not  ruled 
out  “possibilities  relating  to  a  broken  marriage”  as  a  mo¬ 


tive  for  the  murders. 

“1  think  it’s  a  question  on  every  story  —  how  much 
personal  do  you  get  into?”  Waller  said.  “There  was  a  valid 
reason  for  it.” 

Shortly  after  the  story  appeared,  C.W.  Gusewelle,  a 
columnist  for  the  Star,  stated  in  the  newspaper  that  the 
investigative  piece  “savaged”  the  Osbornes  “a  second 
time  in  a  manner  almost  as  inexplicable”  as  the  murders. 
“It  was  a  treatment  of  the  innocent  dead  that  I  cannot 
remember  this  newspaper  ever  before  according  even  the 
culpable  living.” 

Gusewelle  wrote  that  the  personal  details  contained  in 
the  story  did  “not  .  .  .  clarify  their  final  misfortune  or 
suggest  who  might  have  done  the  murderous  act. 

“In  this  office,  the  resentment,  the  anger,  at  the  news¬ 
paper’s  treatment  of  a  former  colleague  is  very  general  and 
deep,”  he  continued. 

Gusewelle  told  E&P  this  week  that  the  controversy 
surrounding  the  story  has  died  down. 

“I  think  people  here,  appalled  as  they  were  by  the 
decision  (to  publish  the  story),  respect  Mike  Waller  as  a 
man  of  integrity,”  he  said.  “It’s  not  as  if  we  were  led  by 
people  who  chronically  make  abysmal  judgments.” 

He  said  that  if  the  Kansas  City  newspapers  “are  going  to 
do  this  as  a  matter  of  policy,  then  every  time  a  man 
commits  something  heinous  we  have  to  exhume  his  whole 
life  and  lay  it  out  to  be  consistent.” 

'Damn  good  column’ 

Gusewelle  noted  that  he  showed  his  column  to  Waller  on 
an  FYI  basis  before  it  ran  and  received  back  a  memo 
saying  “Damn  good  column.” 

Gusewelle  said  the  newspapers’  readers  were  “reas¬ 
sured  to  see  an  editor’s  decision  discussed  so  forthrightly 
in  print.” 


“In  this  office,  the  resentment,  the 
anger,  at  the  newspaper’s  treatment  of  a 
former  colleague  is  very  general  and 
deep,”  he  continued. 


Donald  D.  Jones,  reader  representative  at  the  Kansas 
City  newspapers,  said  he  received  “numerous  com¬ 
plaints”  from  people  who  felt  the  Osbornes’  problems 
were  common  to  many  couples  and  that  it  “was  not  neces¬ 
sary  to  reveal”  them  in  print. 

“There  are  relatives  alive  including  one  child,”  he  said. 

Jones  said  that  journalists  from  other  newspapers  con¬ 
tacted  him  to  say  “it  was  a  brave  story  to  do.” 

Jones  said  his  own  opinion  was  that  the  story  was  done 
“at  the  wrong  time.  I  would  have  preferred  that  there  was 

(Continued  on  page  23) 
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MEDIA  LAW  TODAY  By  Jack  Landau 


Excluding  the  press  from  the  Grenada  invasion: 
A  violation  of  the  public’s  Constitutional  rights 


The  Reagan  Administration  has  taken  the 
unprecedented  legal  position  —  based  on  the  Grenada 
invasion  —  that  publicly-known  American  combat  abroad 
is  a  "private”  government  event. 

And,  therefore,  the  Administration  says  that  it  can 
exclude  all  the  American  press  —  including  even  a  single 
pool  reporter  as  it  did  in  Grenada  —  for  as  long  as  it  deems 
advisable  in  any  future  combat. 

Meanwhile,  the  American  public  must  be  satisfied  with 
only  government  reports,  although  they  may  be,  as  in 
Grenada,  frequently  false. 

Concerned  news  people  should  conclude  that  this  Gren¬ 
ada  press  censorship  policy  is  in  clear  violation  of  the  most 
fundamental  principles  of  the  First  Amendment. 

We  unanimously  agree  that  the  public  has  a  guaranteed 
right,  through  the  press,  to  be  informed  about  the  most 
significant  decisions  of  government,  and  that  sending 
American  troops  to  combat  abroad  is  certainly  about  the 
most  critical  decision  our  government  can  make. 

The  U.S.  Supreme  Court  cases  appear  to  make  the 
Administration  policy  clearly  unconstitutional. 

First:  The  U.S.  Supreme  Court  has  ruled  that  the  press, 
in  order  to  inform  the  public,  has  a  First  Amendment  right 
of  access  to  those  places  which  “historically”  and  “tradi¬ 
tionally”  it  has  had  the  right  to  cover  —  such  as  trials  and 
town  meetings. 

A  quick  look  at  history  shows  that  the  Administration 
policy  is  “historically”  and  “traditionally”  unique.  The 
American  press  has  had  immediate  access  to  observe 
(although  not  to  immediately  report)  every  previous 
extended  (non-covert)  military  engagement  since  the 
American  Revolution  including:  the  Civil  War;  more  than 
20  expeditions  into  the  Caribbean  between  1880  and  1924; 
World  War  1;  World  War  II;  Korea;  Vietnam;  Lebanon 
(1956),  and  Santo  Domingo. 

Second:  The  Supreme  Court  has  ruled  that  the  press  has 
a  First  Amendment  right  to  be  present  at  all  “public” 
events. 

Certainly,  an  invasion  lasting  more  than  several  hours  is 
a  public  event.  Even  before  it  is  publicly  reported  here  or 
abroad,  it  is  observed  by  thousands  of  foreign  nations, 
diplomats,  press,  and  military  personnel,  and  American 
civilians  and  military  personnel  (all  of  whom  can  observe 
now  and  then  write  about  it  later). 

Third:  The  Supreme  Court  has  ruled  that  the  govern¬ 
ment  may  not  selectively  censor  any  type  of  freedom  of 
expression  (in  this  case  the  American  press)  while  allow¬ 
ing  other  freedom  of  expression  interests  to  operate  freely 
(in  this  case,  the  foreign  press). 

Most  respected  First  Amendment  attorneys  have  con¬ 
cluded  that  the  U.S.  Supreme  Court  would  rule  that  the 

(Landau  is  an  attorney  and  journalist  who  is  executive 
director  of  the  Reporters  Committee  for  Freedom  of  the 
Press,  and  Supreme  Court  correspondent  for  Newhouse 
Newspapers.  This  is  the  first  of  what  will  be  a  regular 
monthly  column  appearing  in  E&P  in  which  Landau  will 
discuss  media  law  issues.) 


President,  as  Commander-in-Chief,  can  exclude  the 
American  press  from  being  immediately  present  at  front¬ 
line  combat. 

These  include  Floyd  Abrams,  who  represents  the  New 
York  Times;  Robert  Sack,  who  represents  the  Wall  Street 
Journal;  Ben  Heineman  of  Sidley  &  Austin,  who  has  done 
work  for  the  Reporters  Committee;  and  E.  Barrett  Pretty- 
man  Jr.,  who  argued  the  Nebraska  Press  Association  prior 
restraint  case  and  the  Branzberg  subpoena  case. 

It  may  be  legally  and  technically  possible  to  censor  the 
American  press  by  excluding  them.  But  it  is  practically 
impossible  to  censor  all  international  communications  and 
news  reports  about  foreign  combat  because  of  the 
diversity  of  communications  facilities  available  today;  ham 
radio  operators;  broadcast  stations  operated  by  foreign 
embassies,  civilian  and  government  entities;  international 
telegraph  and  telephone  lines;  nearby  ships  with  radios; 
spy  satellites  and  telecommunications  monitoring. 

It  is  important  to  note  what  the  press  is  and  is  not  asking 
for.  It  is  claiming  the  historic  constitutional  right  to  be 
immediately  present  in  order  to  observe  our  forces  fight¬ 
ing. 

It  is  not  saying  there  is  a  legal  right  for; 

•  The  press  to  immediately  report  everything  it 
observes.  (Combat  reporters  have  long  agreed  to  tradition¬ 
al  military  censorship). 

•  The  press  to  be  notified  in  advance,  or  to  be  assisted 
by  government  transportation  and  communication  facili¬ 
ties. 

•  The  press  to  be  given  access  to  lightning  fast  in-and- 
out  secret  military  engagements  such  as  the  Iranian  rescue 
mission,  or  access  to  extended  covert  action  which  is  not 
publicly  known. 

The  Administration  has  offered  several  justifications  for 
its  censorship  policy,  none  which  appears  to  have  any 
validity; 

It  wanted  to  protect  the  press  as  “non-combatants” 
from  being  injured;  and  the  press  could  have  been  taken 
“hostage”  requiring  military  action  to  release  them;  and 
the  arrival  of  400  reporters  from  Barbados  would  have 
impeded  the  invasion. 

The  press  replies  that  reporters  have  always  assumed 
the  risk  of  injury  in  covering  combat;  and  reporters  have 
been  captured  before;  and  establishing  the  traditional 
press  pool  would  have  ended  the  efforts  of  individual 
reporters  on  Barbados  from  trying  to  reach  Grenada. 

There  were  other  aggravating  incidents.  Four  reporters 
were  invited  to  a  naval  vessel  and  then  held 
incommunicado  for  two  days.  On  the  third  day,  the  Amer¬ 
ican  press  was  finally  allowed  in  Grenada  but  was  given  a 
carefully  restricted  tour.  Meanwhile,  the  foreign  press  was 
operating  freely. 

And  finally,  the  military  was  operating  its  own  rather 
elaborate  news  service  —  with  tv  cameramen  and  report¬ 
ers.  But  it  says  that  national  security  would  have  been 
endangered  by  a  single  experienced  American  wire  service 
pool  reporter. 
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Under  all  these  circumstances,  it  is  logical  to  conclude 
that  the  Grenada  policy  —  which  the  Administration  says 
it  has  the  right  to  enforce  in  the  future  —  is  a  carefully 
calculated  plan  aimed  primarily  at  censoring  the  main 
independent  news  sources  relied  on  by  the  American 
people. 

In  recent  years,  the  press  has  appeared  several  times 
before  the  Supreme  Court  to  argue  that  the  public,  through 
press  attendance,  has  a  First  Amendment  right  to  be 
informed  about  criminal  trials  whether  trials  for  murder  or 
for  $2  shop-lifting  charges. 

Are  we  carrying  out  our  obligations  as  news  people  to 
argue  that  the  public  has  a  constitutional  right  to  know, 
through  the  First  Amendment,  about  a  shop-lifting  charge 
—  but  not  to  know  about  a  war? 

Both  the  U.S.  Supreme  Court  and  the  nation’s  press 
agree  that  the  principles  of  public  accountability  in  the 
First  Amendment  “share  a  common  core  purpose  of 
assuring  freedom  of  communication  on  matters  relating  to 
the  functioning  of  government"  —  especially  if  this  is  the 
type  of  information  that  the  public  has  “historically” 
expected  to  receive  since  the  drafting  of  the  Bill  of  Rights. 

In  terms  of  Grenada  and  of  statements  by  White  House 
Chief  of  Staff  James  Baker  and  Secretary  of  Defense  Cas¬ 
par  Weinberger  and  others,  certain  legal  conclusions 
appear  clear: 

First:  There  is  certainly  no  public  action  taken  by  our 
Government  which  is  of  more  significance  to  our  nation 
than  sending  our  troops  into  foreign  nations  where  they 
may  be  killed  or  injured  while  interfering  with  the 
sovereignty  of  another  country  and  perhaps  killing  its 
nationals  too. 

In  fact,  one  could  argue  that  press  access  to  first-hand 
information  about  war  or  other  combat  situations  is  of 
much  more  political  significance  to  the  average  citizen 
than  press  access  to  first-hand  information  about  some 
nickle-and-dime  criminal  proceeding. 

Second:  Historically,  the  Framers  of  the  First  Amend¬ 
ment  were  as  used  to  receiving  front-line  combat  reports 
from  press-type  observers  as  they  were  to  receiving  re¬ 
ports  on  criminal  trials  and  the  laws  passed  by  the  colonial 
legislatures. 

While  trials  were  sometimes  closed  by  the  British  during 
the  colonial  days,  I  can  find  no  instance  of  the  British 
government  excluding  non-military  observers  from  wars 
fought  by  our  forefathers  —  such  as  the  French  and  Indian 
wars. 

During  the  Revolution  itself,  civilian  observers  were 
present  on  both  sides  and  sent  reports  back  to  both  British 
and  American  newspapers. 

After  the  Revolution,  Americans  continued  to  receive 
front  line  combat  reports  from  civilian  observers.  Later,  a 
professional  press  corps  began  to  develop  As  early  as 
1834,  the  Baltimore  Sun  had  a  staff-correspondent  who 
landed  with  the  troops  in  Vera  Cruz  and  sent  the  first  news 
reports  back  by  international  telegraph. 

During  the  Civil  War,  staff  reporters  and  free-lance 
correspondents  were  always  in  the  front  line  of  battle. 
Meanwhile,  the  professional  press  photographers  started 
with  the  remarkable  eye  of  Matthew  Brady. 

In  addition  to  full-scale  wars,  the  American  press  has 
always  been  given  simultaneous  front-line  access  in  vir¬ 
tually  every  other  type  of  military  engagement  except 
highly  secret  covert  actions. 

For  example,  in  the  more  than  20  military  expeditions 
conducted  by  our  government  in  the  Caribbean  and  Cen¬ 
tral  America  between  1880  and  1924,  the  press  was  always 
allowed  to  be  on  the  beach-heads  with  the  troops. 

Sometimes  they  went  with  the  troops  and  sometimes 
they  chartered  their  own  transportation  and  landed  at  the 


same  time  or  immediately  after  the  first  wave  of  battle.  In 
one  instance,  the  Associated  Press  boat  got  ahead  of  a 
troop  ship  to  Cuba  and  used  its  wireless  to  inform  the  troop 
ship  of  the  location  of  gun  emplacements. 

This  unbroken  tradition  of  press  access  to  front-line 
combat  continued  through  two  world  wars  —  remember 
the  old  Metronome  movie  cameraman  who  hit  the  beaches 
in  Normandy  with  the  front-line  troops  —  Korea,  Santo 
Domingo,  Lebanon  (1956  and  today)  and  Vietnam. 


“The  right  of  access  to  places  traditionally  open  .  .  .  may 
be  seen  as  assured  ...  by  tbe  First  Amendment  guarantees 
of  speech  and  press  .  .  .  ’’(From  Chief  Justice  Warren 
Burger’s  Majority  Decision  in  Richmond  Newspapers). 


My  research  so  far  has  shown  not  a  single  instance  of 
any  Amercan  President  totally  excluding  the  press  from 
front-line  combat. 

Furthermore,  instead  of  excluding  the  press,  all  recent 
Presidents  have  believed  they  have  had  an  obligation  to 
facilitate  public  information  via  the  press  about  front  line 
combat  and  have  provided  affirmative  assistance  in  the 
way  of  transportation  for  a  press  pool,  briefings,  com¬ 
munications,  equipment,  housing,  etc. 

Of  course,  every  war  or  limited  combat  situation  has  its 
own  problems.  While  the  press  has  always  been  present  to 
observe,  there  are  a  series  of  well  understood  limitations 
imposed  on  transmission  of  news  articles. 

Depending  on  the  situation,  news  articles  have  been 
completely  delayed  or  facts  have  been  omitted  such  as 
troop  movements,  casualties,  artillery  emplacements,  etc. 
These  rules  have  been  worked  out  at  least  since  the 
beginning  of  World  War  II  generally  on  an  ad  hoc  basis 
with  each  field  commander. 

The  American  tradition  is  not  confined  to  our  nation  or 
our  times.  In  the  recorded  history  of  our  civilization,  eye 
witness  accounts  of  wars  are  perhaps  the  most  famous 
going  back  to  Darius  1,  Herodotus,  Thucydides  and  the 
Roman  historians. 

The  Administration’s  actions  in  Grenada  were  really  a 
series  of  multiple  violations  of  the  First  Amendment  right 
of  the  citizens  to  have  the  benefit  of  independent  press 
reports: 


The  legal  claim  to  have  some  press  present  at  front-line 
combat  areas  such  as  in  Grenada  is  probably  a  stronger 
constitutional  claim  than  the  claim  for  press  access  to 
trials.’’  (By  First  Amendment  Attorney  Floyd  Abrams  at 
the  Practicing  Law  Institute,  November  1983). 

1:  The  Administration  totally  excluded  the  press  from 
arriving  at  Grenada  and  announced  that  it  would  shoot 
down  any  boats  which  the  reporters  hired  to  attempt  to  get 
there. 

2:  It  detained  four  reporters  who  were  there  at  the  time 
for  three  days  on  a  naval  ship  and  refused  to  permit  them  to 
transmit  their  stories. 

3:  It  established  —  by  this  exclusion  policy  —  its  own 
information  monopoly  by  sending  down  its  own  photo¬ 
graphers,  tv  cameramen  and  government  reporters. 

4:  Then  it  purveyed  reports  which  were  both  false  in 
content  and  had  serious  omissions  such  as  the  refusal  to 
inform  the  public  about  the  bombing  of  the  mental  hospital 
until  four  days  later. 

5:  It  permitted  press  reports  from  reporters  working  for 
French  tv.  Radio  Havana,  and  a  number  of  Latin  Amer- 
(Continued  on  page  22) 
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Metro  Sunday  Newspapers  predict  turnaround 

Revenues  for  1983  fall  13%  below  projections; 

New  York  News  addition  of  Parade  seen  a  factor 


By  Andrew  Radolf 

Despite  a  “very  discouraging 
year”  in  which  expenses  exceeded 
revenues  by  $650,000,  Metropolitan 
Sunday  Newspapers  is  predicting  a 
turnaround  for  1984. 

MSN  is  projecting  1984  revenues  to 
reach  $82  million,  $73  million  from 
Sunday  magazines  and  $9  million  for 
Sunday  comics. 

MSN  was  formed  in  1932  to  sell 
national  advertising  space  in  locally 
edited  Sunday  magazines  and  comics 
for  newspapers  belonging  to  its  coop¬ 
erative  network.  MSN  includes  56 
locally  edited  magazines  belonging  to 
its  Sunday  Magazine  Network,  also 
known  as  Sunday  MagNet,  and  Metro 
Comics.  1 

13%  below  projections 
Lenora  Renault,  secretary- 
treasurer  of  MSN,  told  the  annual 
meeting  that  MSN’s  revenues  for  this 
year  fell  13%  below  projections,  while 
net  income  from  “all  sources”  fell 
16%.  MSN  had  projected  $87  million 
in  revenues  for  1983,  and  the  actual 
figure  is  around  $75  million,  $67  mil¬ 
lion  from  magazines  and  nearly  $8 
million  from  comics. 

The  $650,000  “shortfall"  was 
attributed  to  “substantial  losses  of 
linage”  in  liquor,  mail  order  and 
tobacco  classifications,  the  impact  of 
preprints,  and  to  the  New  York  Daily 
News'  addition  of  Parade  to  its  Sun¬ 
day  newspaper. 

News  distributes  Parade 
“This  resulted  in  a  loss  of  over  $3 
million  of  gross  revenue  from  Sep¬ 
tember  18  on — the  15  weeks  of  1983 
when  the  News  distributed  Parade — 
and  a  reduction  in  MSN’s  net  income 
from  advertising  sales  of  $230.()(K),” 
Renault  said.  “Another  result  of  this 
action  on  the  part  of  the  News  was  to 
shift  the  balance  of  circulation  from 
MSN  to  Parade.” 

Renault  pointed  out  that  the  News 
represents  almost  10%  of  MSN' s  total 
circulation  and  10%  of  its  revenue. 
She  said  the  decision  to  carry  Parade 


moved  the  News  from  MSN’s  waiver 
list  of  papers  bought  in  combination 
with  Parade  to  its  “Parade  back  to 
back  list”  which  is  comprised  of 
“papers  not  bought  through  us  when 
both  we  and  Parade  are  on  the  sche¬ 
dule.” 

In  response  to  the  Daily  News 
situation,  Renault  said  MSN  has 
decided  that  its  “Waiver”  network 
should  be  renamed  “Primary”  net¬ 
work  and  “become  our  basic  buy.” 
She  said  37  newspapers  comprise  the 
“non-Parade  carrying  network”  and 
that  these  papers  agreed  to  a  “very 
modest  3'/2%”  increase  in  advertising 
rates  for  1984. 

Renault  said  that  Parade-carrying 
members  of  MSN  were  asked  to 
“take  a  cut  (in  their  rates)  to  come  up 
with  a  network  CPM  that  would  be 
competitive  with  the  rate  at  which  Pa¬ 
rade  was  able  to  sell  these  same  pa¬ 
pers.”  She  said  11  of  the  12  newspa¬ 
pers  involved  agreed. 

(One  media  observer  at  the  meeting 
suggested  that  one  reason  the  New 
York  Daily  News  added  Parade  was 
to  prevent  the  rival  New  York  Post 
from  using  the  supplement  as  the 
nucleus  for  building  a  Sunday  edi¬ 
tion.) 

Edward  J.  Hundt,  director  of 
magazine  sales,  said  national  ad  rev¬ 
enues  from  magazines  were  down,  on 
the  average,  6.8%  from  1982,  but 
magazines  in  newspapers  with  Parade 
were  down  24%,  while  those  without 
the  supplement  were  down  only  2%. 

Although  there  will  be  no  “patron¬ 
age  dividends”  to  MSN  newspapers 
this  year,  Renault  assured  the  mem¬ 
bership  they  will  not  have  to  make  up 
the  shortfall.  MSN  has  over  $1.9  mil¬ 
lion  in  retained  earnings,  and  the 
$650,0(X)  will  come  from  those. 

She  said  the  $1.3  million  leftover 
will  still  provide  MSN  with  a  “com¬ 
fortable  cushion”  for  its  operations. 

“We  fervently  hope  not  to  erode 
this  sum  any  further,”  she  said. 

In  projecting  revenues  of  $82  mil¬ 
lion  next  year,  Hundt  said  that  MSN’s 
Sunday  magazine  circulation  should 


rise  by  over  300,000  in  1984  to  more 
than  23  million. 

Total  ad  packages 

He  said  that  MSN  is  also 
“beginning  to  sell  total  advertising 
packages”  to  national  advertisers. 
One  such  package  involves  an  eight- 
page  advertorial  by  Disney  World’s 
Epcot  Center  which  is  scheduled  for 
the  top  15  markets. 

This  January,  Chrysler  will  run  a 
two-page  advertising  package  in  all 
MSN  magazines  for  its  Dodge  cars 
plus  a  ROP  page  for  a  total  of  $535,000 
in  revenues. 

Hundt  said  other  gains  next  year 
are  expected  to  come  from  travel,  a 
resurgence  in  tobacco,  nationwide 
retailers  and  in  the  co-op  category. 

“I  feel  very  good  about  our  fu¬ 
ture,”  he  said.  “We  have  a  very 
strong  vehicle.” 

As  for  comics,  the  $9  million  in  pro¬ 
jected  revenues  represents  a  1 7%  gain 
over  the  $7.7  million  generated  this 
year. 

MSN  is  seeking  to  have  a  “new, 
younger  look”  in  comics  and  will 
stress  children’s  and  youth  oriented 
products  in  its  sales  strategy,  said 
Thomas  J.  Craddock,  comic  sales 
director.  Target  accounts  include  toy 
companies,  fast  food  and  soft  drink 
companies,  breakfast  foods,  chil¬ 
dren’s  clothing,  and  confectioners, 

George  N.  Gill,  president  of  the 
Courier-Journal  and  Louisville  Times 
Co.,  said  the  21st  Century  Comics 
project  is  aiming  for  “more  graphics, 
better  use  of  color  and  a  blockbuster 
front  page.” 

Gill  said  about  53%  of  all  adults  and 
about  79%  of  all  children  read  comics, 
down  from  80%  of  all  adults  and  vir¬ 
tually  100%  of  all  children  in  the 
1950s. 

Comics  readership  totals  about  90 
million  people,  61  million  adults  and 
29  million  children. 

Gill  said  readership  studies  show 
that  the  “preference  is  for  humor” 
with  Garfield  the  most  popular  among 
young  readers  followed  by  Peanuts. 
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Ranking  of  magazines  by  editors 

1980 

1983 

1.  New  York  Times 

1.  New  York  Times 

2.  Washington  Post 

Hartford  Courant 

3.  Boston  Globe 

3.  Boston  Globe 

4.  Newsday 

4.  Philadelphia  Inquirer 

5.  Atlanta  Journal-Constitution 

5.  Atlanta  Journal-Constitution 

6.  Chicago  Tribune 

Chicago  Tribune 

7.  Los  Angeles  Times 

7.  Dallas  Times  Herald 

8.  Philadelphia  Inquirer 

Washington  Post 

9.  Miami  Herald 

10.  Cleveland  Plain  Dealer 

1 1 .  San  Francisco  Examiner-Chronicle 

12.  Denver  Post 

13.  Detroit  Free  Press 

14.  Rochester  Democrat  &  Chronicle 

SUNDAY  AAAGAZINE  editors,  at  their  meeting  in  Louisville,  Ky.,  ranked  the  besi 
of  the  locally  edited  products.  Metropolitan  Sunday  Newspapers  presented  the 
results  at  its  December  1  annual  meeting  in  New  York  and  compared  the  ranking  to 
the  1980  ratings  by  magazine  editors.  There  were  several  ties  in  this  year's  list. 


P.  Anthony  Ridder,  publisher  of  the 
San  Jose  Mercury-News  and  chair¬ 
man  of  MSN’s  membership  com¬ 
mittee,  said  56  out  of  60  locally  edited 
magazines  now  belong  to  the  net¬ 
work. 

Ridder  noted  that  MSN  has  added 
16  newspapers  since  1979  and  this 
year  added  Fort  Lauderdale  News! 
Sun  Sentinel.  In  1984  Portland 
Oregonian  will  join  MSN,  he  said. 

MSN  also  lost  two  newspapers  this 
year,  St.  Petersburg  Times  and  Nor- 
fold  Virginian  Pilot/Ledger  Star,  both 
of  which  folded  their  Sunday  maga¬ 
zines. 

Millard  G.  Owen,  vice  president  of 
sates  and  marketing  for  the  Boston 
Globe,  gave  a  presentation  on  how  his 
newspaper  emphasizes  its  Sunday 
magazine  to  retailers. 

Owen  said  that  rather  than  have  a 
separate  sales  staff  of  “three  or  four 
people”  for  the  magazine,  all  50  of  its 
ad  sales  people  are  involved  in  selling 
it. 

“The  principal  source  of  revenues 
for  every  Sunday  magazine  is  retail,” 
he  said.  “We  are  all  dependent  on  the 
retailer  for  a  healthy  magazine.” 

Owen  said  the  “one  notable 
exception”  to  this  is  the  New  York 
Times  Magazine. 

New  rate  plan 

James  L.  Davy,  president  of  MSN, 
said  the  board  of  directors  approved 
“a  new  and  exciting  rate  plan”  for 
1984  that  will  result  in  a  “network  rate 
that  is  $17,000  less  for  greater  circula¬ 
tion.” 

Davy  said  the  reduction  will  give 
the  network  “first  crack  at  advertis¬ 
ing  dollars”  once  advertisers  are 


“sold”  on  using  Sunday  magazines  in 
newspapers. 

Davy  noted  that  locally  edited  Sun¬ 
day  magazines  are  improving  both  in 
editorial  content  and  graphic  design. 

Nevertheless,  Davy  warned  that 
more  has  to  be  done  to  combat  the 
trend  to  preprints  by  major  advertis¬ 
ers. 

He  said  if  Sunday  magazines  are 
“to  return  to  a  state  of  robust  health,” 
there  must  be  more  efforts  on  the  part 
of  publishers  and  advertising 
directors  “to  bring  balance  back  into 
Sunday  advertising.” 

Advertisers  must  be  made  to  real¬ 
ize,  Davy  continued,  “that  their  ads 
work  better  when  directly  associated 
with  editorial  columns.” 

Davy  complemented  Richard  J.  V. 
Johnson,  publisher  of  the  Houston 
Chronicle,  and  Jack  Sweeney,  the 
Chronicle’s  ad  director,  for  “their 
guts”  in  dealing  with  the  competition 
from  inserters. 

Davy  said  Johnson  and  Sweeney 
“put  the  brakes  on  the  excesses  of 
national  preprinters  who  are  now 
dipping  into  retail  advertising”  when 
they  drew  up  a  list  of  100  local 
retailers  and  “informed  national 
inserters  they  would  receive  no  dis¬ 
tribution  from  the  Chronicle  if  any  (of 
the  100)  appeared  in  their  inserts.” 

Davy  said  one  inserter  carried  ads 
from  local  retailers  anyway,  and  “the 
Chronicle  let  it  go  to  the  (Houston) 
Post.” 

The  results  were  “expensive  for  the 
Chronicle,”  he  noted,  “but  even 
more  expensive  for  the  inserter  to 
cover  Houston.” 

To  further  combat  preprints,  Davy 
called  for  “better  pricing  alternatives 


for  multi-page  retailers”  and  sug¬ 
gested  that  magazines  be  zoned  re¬ 
gionally  with  an  eye  to  attracting 
smaller  retailers. 

In  other  matters,  the  newspaper 
members  at  the  annual  meeting 
elected  John  R.  Murphy,  publisher  of 
the  Baltimore  Sun  Newspapers,  and 
Harold  Lifvendahl,  publisher  of 
Orlando  Sentinel  to  three  year  terms 
on  the  board  of  directors. 

Speakes  pulls  hoax 
on  D.C.  press  corps 

Presidential  press  spokesman  Lar¬ 
ry  Speakes  has  pulled  a  scam  on 
White  House  reporters  who,  he  says, 
surreptitiously  look  at  private  papers 
on  his  aides’  desks. 

Speakes  announced  at  a  news  brief¬ 
ing  (Dec.  2)  that  he  had  arranged  for 
two  fake  memorandums  to  be  left  on 
desks.  Two  reporters,  he  said,  “bit 
like  snakes,”  reading  the  documents 
and  then  telephoning  White  House 
officials  for  two  days  to  get 
independent  confirmation  of  the 
“information.” 

One  of  the  fake  memos  said  the 
Presidential  press  corps  would  be 
moved  from  the  White  House  proper 
to  the  adjacent  Executive  Office 
Building.  The  other  memo  discussed 
the  possibility  that  President 
Reagan’s  decision  whether  to  run  for 
a  second  term  should  be  announced  at 
halftime  of  a  New  Year’s  Day  football 
game. 

One  reporter,  Speakes  related,  sat 
on  a  press  office  desk  “until  she  could 
read  the  two  memos  while  pretending 
to  read  the  (White  House)  news  sum¬ 
mary.”  The  other  reporter,  he  said, 
“actually  stole  the  document”  off  a 
secretary’s  desk  and  took  it  to  another 
room  to  examine. 

Speakes  did  not  identify  the  re¬ 
porters  but  said,  “One  had  the  audac¬ 
ity  to  call  this  morning  after  he  found 
out  it  was  a  scam  and  say,  ‘Why 
weren’t  you  honest  with  me?’  ” 

The  fake  memos  did  not  result  in 
publication  or  broadcast  of  any 
erroneous  stories. 

In  disclosing  his  hoax,  Speakes  told 
reporters  at  a  news  briefing  that  he 
would  close  parts  of  the  White  House 
press  section  to  reporters  at  certain 
hours  unless  they  stopped  reading 
confidential  material  in  the  area. 

Most  of  the  White  House  press 
corps  speculated  about  the  identity  of 
the  two  trapped  reporters,  but  show¬ 
ed  no  interest  in  organizing  a  protest 
against  the  hoax. 

James  Gerstenzang,  White  House 
reporter  for  Associated  Press,  com¬ 
mented,  “It  all  happened  on  a  Friday 
and  blew  over  rather  quickly.” 
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News  Council  restructuring  to  begin  December  13 

Goal  is  to  secure  greater  acceptance  by  the  news  media 
and  broader  visibility  among  the  general  public 


By  Lenora  Williamson 

The  National  News  Council  has  appointed  a  special 
committee  to  draft  its  restructure  into  a  two-tier  board 
format  aimed  basically  at  securing  greater  acceptance  by 
the  news  media  and  broader  public  visibility.  The  newly- 
named  committee  will  have  its  first  meeting  December  13. 

The  council,  at  the  annual  meeting  December  1  in  New 
York  City,  approved  the  proposal  made  by  Richard  S. 
Salant,  president  and  chief  executive  officer,  who  told 
members  the  best  chance  to  broaden  visibility  and 
credibility  would  be  a  board  of  trustees  primarily  of  non¬ 
media  members  providing  oversight,  and  another  board 
made  up  predominantly  of  news  people  to  act  on  com¬ 
plaints,  publish  studies  on  journalistic  policies,  and 
address  free  press  issues. 

In  its  present  format,  the  council  is  made  up  of  ten  public 
members  and  eight  media  members  who  act  on  complaints 
during  the  quarterly  meetings  based  on  staff  investigation 
reports. 

The  structural  revision  was  approved  in  philosophic  and 
practical  aspects  by  the  executive  committee  in  Novem¬ 
ber. 

Council  chairman  Lucy  Wilson  Benson  appointed  the 
following  council  members  to  the  new  committee  in  addi¬ 
tion  to  herself  and  Salant: 

William  H.  Hornby,  senior  editor  and  vice  president, 
the  Denver  Post;  Kenneth  Pye,  professor  of  law,  Duke 
University;  Andrew  C.  Sigler,  chairman  and  ceo.  Cham¬ 
pion  International  Corp.;  Frank  Stanton,  president  emer¬ 
itus,  CBS;  and  Franklin  H.  Williams,  president,  Phelps- 
Stokes  Fund. 

Invited  to  serve  on  the  reorganization  committee  are 
three  longtime  supporters  of  the  Council.  They  are: 

M.J.  Rossant,  director  of  the  Twentieth  Century  Fund, 
whose  Task  Force  lead  to  the  establishment  of  the  council; 

Lloyd  Morrisett,  president  of  the  John  &  Mary  R.  Mark- 
le  Foundation,  a  major  funder  of  the  council;  and 
Hodding  Carter,  chief  correspondent  of  “Inside  Story” 
and  a  member  of  the  original  Task  Force. 

Re-elected  to  three-year  terms  on  the  News  Council  at 
the  annual  meeting  were; 

Midge  Decter,  executive  director.  Committee  for  the 
Free  World;  Robert  C.  Maynard,  editor  and  publisher,  the 
Oakland  Tribune;  Frank  Stanton;  and  Ernest  van  den 
Haag,  professor  of  jurisprudence  and  public  policy,  For- 
dham  University. 

Edward  W .  Barrett ,  former  dean  of  the  Graduate  School 
of  Journalism,  Columbia  University,  was  elected  to  serve 
during  a  year's  leave  of  absence  requested  by  Maynard. 

Michael  E.  Pulitzer,  editor  and  publisher,  the  Arizona 
Daily  Star  and  associate  editor,  St.  Louis  Post-Dispatch, 
was  given  a  distinguished  service  award,  marking  his 
council  membership  over  two  terms  from  1976  to  date. 
Under  the  by-laws  he  was  not  eligible  for  re-election. 

Derrick  A.  Bell,  Jr.  did  not  stand  for  re-election  because 
of  time  pressures  as  dean  of  the  School  of  Law,  University 
of  Oregon,  Eugene,  and  airline  schedule  difficulties  in 
attending  council  meetings. 

Present  council  officers — Benson,  Salant,  and  Elie 
Abel,  Stanford  University  professor  of  journalism,  as  vice 
chairman;  S.  William  Scott,  treasurer,  and  Richard  P. 


Cunningham,  secretary — were  re-elected.  Scott  is  presi¬ 
dent  and  chief  operating  officer.  Satellite  News  Channels. 
Cunningham  is  an  associate  director  of  the  council. 

Re-elected  to  the  executive  committee  were;  Abel, 
Benson,  Salant,  Scott,  van  den  Haag,  and  H.  Brandt 
Ayers,  editor  and  publisher,  the  Anniston  (Ala.)  Star. 

A  total  to  date  of  S308,5()0  in  grants  and  pledges  was 
announced  in  reports  by  Benson  and  Salant  for  the  current 
funding  drive. 

William  B.  Arthur,  executive  director,  said  the  lease  on 
new  headquarters  at  805  Third  Avenue  in  New  York  City 
had  been  signed  and  anticipated  staff  offices  would  move 
around  the  first  of  the  year. 

Following  the  annual  meeting,  the  council  deliberated 
on  five  complaints  against  news  media. 

On  a  complaint  filed  by  the  Council  for  Agricultural 
Science  and  Technology  re  a  New  York  Times  article  April 
9  headlined  “Dioxin  Use  on  Arkansas  Rice  Raises  Con¬ 
cern  about  Health,”  the  council  found  the  complaint  war¬ 
ranted  in  that  “the  newspaper  committed  factual  errors 
and  presented  information  selectively  and 
inappropriately,  producing  a  distorted  perspective.” 

Neither  the  Times  nor  the  writer  responded  to  CAST 
when  it  submitted  the  complaint  directly  or  to  the  News 
Council  when  it  asked  for  a  response. 

The  council  finding  said  that  the  article  used  a  biochem¬ 
ist’s  quotes  out  of  context  with  the  result  that  the  words 
seemed  to  justify  the  lead  thought  in  the  article  that  “doc¬ 
tors  and  scientists”  feared  dioxin-contaminated  herbi¬ 
cides  posed  a  health  threat  in  the  Suttgart,  Ark.,  area. 

Also,  the  council  found  that  the  Times  used  the  highest 
one-year  cancer  death  rate  for  the  county  instead  of  a 
lower  average  figure;  that  the  report  of  a  study  on  the 
incidence  of  cleft  palate  and  the  use  of  herbicides  did  not 
include  researchers'  conclusion  that  the  increase  in  cleft 
palate  was  attributable  to  better  reporting  than  to  the 
herbicides;  and  that  a  caption  was  not  entirely  correct  in 
saying  that  drums  of  chemicals  in  the  picture  were  herbi¬ 
cides. 

A  member  of  the  lllnois  Racing  Board  complained  that 
the  Chicago  Snn-Times  did  not  make  clear  to  readers  that 
horse  racing  columnist  Dave  Feldman  used  his  column  to 
further  the  interests  of  the  Horsemen’s  Benevolent  Pro¬ 
tective  Association  of  which  he  is  president  of  the  Chicago 
Division.  The  particular  conflict  between  Kellman  and 
Feldman  was  on  the  use  of  the  drug  lasix,  a  diuretic  that 
can  reduce  propensity  of  some  horses  to  suffer  respiratory 
system  hemorrhage  when  they  race.  Feldman  and  the 
association  supported  the  use  of  lasix  and  Kellman  and  the 
racing  board  opposed  it. 

The  council  noted  that  the  Sun-Times  published  the 
anti-lasix  views  of  the  complainant  in  Feldman’s  column 
and  of  the  complainant  and  the  chairman  of  the  racing 
board  in  a  guest  column  and  judged  the  newspaper  was  not 
unfair,  but  added  that  the  Sun-Times  did  not  disclose  the 
“conflict  of  interest  in  any  consistent  way.” 

The  council  statement  noted  that  “journalists  with 
potential  conflicts  of  interest  ought  to  reveal  those  con¬ 
flicts  so  clearly  that  there  can  be  no  misunderstanding” 
and  to  the  extent  that  the  newspaper  did  not  make  his 
conflict  clear,  the  complaint  was  found  “warranted.” 

(Continued  on  page  17) 
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Darwinism  tested  in  Dalias 

Gorilla  makes  monkeys  out  of  sports  staffers, 
then  retires  at  the  height  of  his  career 


By  M.K.  Guzda 

At  the  pinnacle  of  his  psychic  career.  Kanda  the 
Great  retired  last  week  from  making  monkeys  out  of  the 
Dallas  Morniufi  News'  sports  staff. 

The  one-year-old  gorilla  garnered  international  fame 
during  the  past  month  for  predicting  National  Football 
League  winners  better  than  six  members  of  the  daily's 
sports  staff. 

“He  did  tremendous  the  first  three  weeks,”  said 
executive  sports  editor  Dave  Smith.  “He  beat  us." 

The  Dallas  Zoo  offered  Kanda's  score-predicting  ser¬ 
vices  to  the  Morning  News  after  sports  columnist  David 
Casstevens  revealed  in  a  story  his  exasperation  with  his 
own  abilities. 

“Theoretically,”  Casstevens  wrote,  “a  baboon  at 
the  Dallas  Zoo  can  look  at  a  schedule  of  14  NFL  games, 
point  to  one  team  for  each  game,  and  come  out  with  at 
least  seven  winners.” 

Promotionally,  Kanda  captivated  readers  from  not 
only  Dallas,  but  as  far  as  Minnesota  and  Australia. 
Smith  said. 

“People  love  it.  1  can't  believe  how  many  people 
have  responded  to  this.”  said  Smith,  citing  callers  from 
around  the  country  and  world  seeking  Kanda's  sports 
and  financial  predictions. 

But  while  Kanda  stands  at  the  top  of  his  field  in 
Dallas,  Smith  said,  zoo  directors  decided  to  retire  the 
ape  with  last  weekend’s  picks,  excluding  a  prediction  of 
the  Dallas  Cowboys/Washington  Redskins  game  sched¬ 
uled  for  Dec.  1 1 . 


“He's  become  a  national  celebrity.  They  feel  he 
should  retire,”  Smith  said.  “But  he  retires  never  having 
lost  to  Dave  Casstevens. 

“It  just  goes  to  show  that  even  a  gorilla  can  make 
monkeys  out  of  sports  writers.” 

Casstevens  took  a  different  view  of  the  matter, 
reiterating  the  tongue-in-cheek  reaction  circulating 
through  the  sports  department. 

“We've  finally  got  the  monkey  off  our  backs.”  he 
said. 

While  the  idea  flourished  in  Dallas,  a  purloined  ver¬ 
sion  in  Philadelphia  perished  in  one  week. 

City  editor  Mike  Freeman  of  the  Philadelphia  Dailv 
News  said  his  paper's  sports  department  recruited 
Petal  the  Elephant  from  the  Philadelphia  Zoo  to  try  her 
hand  at  psychic  predictions.  Unfortunately.  Freeman 
said.  Petal  “couldn't  hold  a  candle  to  Kanda.” 

“She  really  wasn't  very  good,”  he  said  with  dis¬ 
appointment.  “I  really  liked  the  idea.” 

Additionally,  the  paper's  readership  did  not  respond 
to  the  promotional  effort  designed  by  the  public  rela¬ 
tion's  department,  after  being  suggested  by  general 
assignment  reporter  Joe  Clark  who  had  read  about 
Kanda. 

“We  got  zero  response  to  it.”  Freeman  said  of  the 
reader's  reaction.  “Not  a  peep  out  of  the  public.” 

Employing  pachyderms  to  forecast  sports  scores  did 
not  appeal  to  everyone  in  the  newsroom,  he  said,  and 
opposition  combined  with  Petal's  inaccuracies  led  to 
the  project's  demise. 


Appeals  court  says  Gannett  owns  New  Mexican  daily 

Action  ‘effectiviey  ends’  the  battle  between  McKinney  and  Gannett 


The  Tenth  U.S.  Circuit  Court  of  Appeals  in  Denver 
dismissed  Robert  McKinney's  appeal  of  a  lower  court 
decision  rescinding  the  sale  of  the  Santa  Fe  New  Mexican 
to  Gannett  Co. 

The  court’s  action  “effectively  ends  the  question  of 
ownership  of  the  Sante  Fe  New  Mexican,”  said  Douglas 
McCorkindale,  Gannett  executive  vice  president  and  chief 
financial  officer. 

The  court  left  standing  Gannett's  appeal  of  the  lower 
court  order  that  McKinney’s  employment  contract  be 
reinstated. 

The  appeals  court  said  McKinney's  appeal  was  moot 
after  the  former  owner  said  he  would  not  take  back  the 
newspaper. 

McKinney  sued  Gannett  in  U.S.  District  Court  in  Santa 
Fe  over  what  he  claimed  was  a  breach  of  his  employment 
contract  with  the  company  following  the  sale  of  the  New 
Mexican  in  1976.  Thejury  found  in  McKinney's  favor,  and 
Judge  Santiago  Campos  ruled  that  McKinney  then  had  the 
right  to  take  back  the  newspaper. 

However,  Judge  Campos  said  that  if  McKinney 
exercised  that  right,  he  would  have  to  return  to  Gannett 
450,000  shares  of  common  stock  he  gained  from  the  sale 
plus  all  dividends  accrued  since  the  sale.  The  newspaper 
was  sold  to  Gannett  for  $11  million  including  3()0,000 


shares  of  common  stock.  Gannett  later  split  its  common 
shares  3-for-2. 

McKinney  also  would  have  to  repay  Gannett  for  some  of 
the  improvements  the  company  made  in  the  New  Mex¬ 
ican’s  facilities. 

Gannett  would  have  had  to  turn  over  to  McKinney  its 
profits  from  the  New  Mexican  during  its  ownership. 

McKinney  appealed  the  case  after  his  motion  for  a  re¬ 
trial  was  denied  and  asked  that  issue  of  ancilliary  and 
punitive  damages  be  determined  in  a  jury  irM. 

The  Tenth  Circuit  Court  told  McKinney  it  would  not 
consider  his  appeal  until  he  decided  whether  or  not  to  take 
back  the  New  Mexican.  When  McKinney  decided  not  to, 
the  court  then  ruled  his  appeal  was  moot. 

Last  June,  Judge  Campos  ruled  that  McKinney's 
employment  contract  with  Gannett  be  extended  from  that 
point  to  cover  the  remaining  time.  The  contract  called  for 
McKinney  to  remain  publisher  of  the  New  Mexican  for  a 
period  of  five  years  following  the  sale,  and  editor  in  chief  of 
the  newspaper  for  10  years. 

Gannett  removed  McKinney  from  his  posts  in  1978  after 
the  company  became  dissatisfied  with  his  management. 
McKinney  and  Gannett  at  that  time  were  involved  in  a 
dispute  over  the  firing  of  Walter  Ryals,  an  executive  who 
was  the  former  owner’s  right  hand  man  at  the  newspaper. 
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Do  you  have  a  Boston  Post  cane? 

Newspaper  promotion  outlives  its  creator 


By  Roy  Whitcomb 

One  of  America’s  most  enduring 
newspaper  promotions  has  outlasted 
its  origins  and  taken  on  a  life  of  its 
own. 

The  Boston  Post  canes  —  there 
were  at  least  400  of  them  —  were 
given  to  every  New  England  town’s 
oldest  resident  by  publisher  Edward 
A.  Grozier  in  1909. 

Made  of  gaboon  ebony  —  one  of 
Africa’s  finest  woods  —  capped  with 
engraved,  24-karat  rolled  gold,  the 
cane  promotion  had  the  style  and 
class  so  easily  accepted  by  New 
Englanders  for  several  reasons: 

•  One  was  sent  to  each  town  and 
city  council  with  instructions  to 
deliver  it  to  the  oldest  resident.  Of 
course,  he  would  also  be  a  citizen  of 
good  station,  and  properly  revered. 

•  It  was  made  of  the  finest  materi¬ 
als  available,  and  included  the  name 
of  the  town  or  city  on  its  engraved 
head.  It  was  also  made  by  the  widely- 
known  J.F.  Fradley  and  Co.  of  New 
York. 

•  And,  it  was  free. 

The  cane  promotion  generated 
story  after  story  for  the  Boston  Post 
as  each  community  sought  out  its  old¬ 
est  citizen,  and  in  later  years  local 
newspapers  picked  up  the  stories  as 
the  cane  was  often  ceremoniously 
presented  to  the  new  “oldest  citizen” 
upon  the  demise  of  the  original  keeper 
of  the  cane. 

During  the  early  part  of  this  century 
Grozier’s  newspaper  was  to  become 
the  largest  circulating  non-tabloid  pa¬ 
per  in  the  nation,  but  in  the  mid-20s 
Grozier  died,  and  while  his  heirs  tried 
to  follow  his  dynamic  lead,  they  could 
not. 

By  the  end  of  World  War  II  the 
paper  was  failing  and  in  1956,  after  a 
series  of  financial  losses  and  the 
growth  of  competing  newspapers,  the 
paper  folded. 

But  the  Boston  Post  Cane  found  an 
indelible  niche  in  the  legends  of  small 
New  England  towns. 

As  Grozier  wrote  when  he 
delivered  the  canes  to  the  town  fath¬ 
ers,  the  canes  “will  present  an 
interesting  galaxy  of  the  vigor  and 
longevity  of  New  England  man¬ 
hood.” 

In  one  special  way  he  was  wrong. 

By  1934,  the  pressure  of  social 


change  caused  the  newspaper  to 
amend  its  instruction  and  asked  that 
the  cane  be  presented  “to  the  oldest 
person,”  thus  permitting  officials  to 
present  it  to  women  as  well. 

Recent  publicity  about  the  canes 
has  come  from  the  pages  of  Yankee 
Magazine,  a  widely  distributed  New 
England  journal  of  folklore  and  coun¬ 
try  features,  and  the  little-known  Bay 
State  Historical  League  Bulletin  of 
Massachusetts. 

And  just  last  month  a  Maine  select¬ 
man,  rummaging  through  a  dusty 
closet  at  town  hall,  found  another 
cane. 

Norman  Whitzell  of  Randolph  has 
put  out  a  call  to  the  community  to  find 
the  cane’s  rightful  owner  —  Ran¬ 
dolph’s  oldest  citizen. 

Eleanor  Burns,  a  Dorchester, 
Mass.,  historian  who  claims  four 
members  of  her  family  have  “kept” 
the  cane  for  various  periods  of  time, 
has  made  the  whereabouts  of  the 
canes  a  lifetime  avocation. 

Presently  she  knows  the  location  of 
400  canes,  and  the  names  of  towns 
that  have  lost  their  canes.  Women 
hold  182,  men  74  and  1 12  are  in  “safe 
keeping”  at  town  halls  or  in  historical 
societies.  Three  have  been  known  to 
be  destroyed  by  fire.  Two  are  owned 
by  people  who  refuse  to  give  them  up 
and  27  towns  had  canes  but  now  say 
they  are  lost. 

Tim  Clark,  writing  in  Yankee 
Magazine,  claims  it’s  not  surprising 
the  promotion  outlasted  the  news¬ 
paper. 

“Grozier  may  not  have  been  aware 
of  it,”  he  writes,  “but  he  tapped  into  a 
vein  of  ritual  and  superstition  as  old  as 
humanity. 

“The  cane,  or  staff,  is  an  ancient 
symbol  of  deference  to  age  and  rever¬ 
ence  for  ancestors.  It  is  a  fertility  sym¬ 
bol  as  well;  the  passage  of  a  sacred 
staff  from  the  oldest  member  of  a 
gtpup  to  the  next  upon  the  first  one’s 
death  is  a  way  of  defeating  death. 
‘The  King  is  dead.  Long  live  the 
King!’ 

“  It  is  no  more  surprising  that  such  a 
powerful  piece  of  magic  should 
become  invested  with  superstitions. 
In  some  towns,  as  years  went  by,  peo¬ 
ple  came  to  believe  the  cane  was 
hexed.  Residents  who  were  hale 
when  they  received  it  were  said  to 
wither  suddenly  and  die.  In  many 


towns  the  oldest  resident  refused  to 
accept  the  cane.” 

It  took  a  Maynard,  Mass. ,  reisdent, 
curious  about  the  cane’s  where¬ 
abouts,  ten  years  to  find  it.  He  finally 
did  .  .  .  in  the  closet  of  a  nephew’s 
home  who  accidentally  found  it. 

Every  so  often  another  cane  sur¬ 
faces.  By  now  there  are  some  who 
have  no  idea  what  to  do  with  it 
because  they  don’t  remember,  or  nev¬ 
er  knew  about,  the  Boston  Post.  Pre¬ 
sumably  these  people  have  tossed, 
them  away  along  with  a  piece  of 
newspaper  history. 

Court  reinstates 
actor’s  privacy  suit 

Actor  Clint  Eastwood’s  privacy 
suit  against  the  National  Enquirer 
was  fully  restored  by  the  California 
Court  of  Appeals  last  week. 

Overturning  a  lower  court  ruling, 
the  higher  court  said  Eastwood  has 
the  right  to  sue  the  publication  for 
“commercial  appropriation  of  the 
right  of  publicity.” 

A  Superior  Court  judge  had  tossed 
out  part  of  Eastwood’s  suit  growing 
from  an  Enquirer  story  and  photo 
published  April  13,  1982. 

The  actor’s  suit  claims  the  story 
falsely  linked  him  to  a  “love  triangle” 
with  singer  Tanya  Tucker  and  actress 
Sondra  Locke.  The  suit  also  charges 
the  article  and  picture  were  used  by 
the  Enquirer  in  a  tv  ad. 

The  tabloid  did  not  challenge  the 
legal  sufficiency  of  Eastwood’s  con¬ 
tention  that  his  privacy  was  invaded 
by  placing  him  in  a  false  light. 

But  the  Enquirer  challenged  his 
second  claim  that  his  privacy  was 
invaded  by  using  his  name  and  photo¬ 
graph. 

Medical  director 

Dr.  Wayne  O.  Buck,  medical 
director  of  the  Los  Angeles  Times, 
has  assumed  the  added  responsibilit¬ 
ies  of  corporate  medical  director  for 
The  Times  Mirror  Company.  He  will 
oversee  and  provide  advice  and  coun¬ 
sel  to  Times  Mirror  subsidiaries  on 
health  care  and  related  subjects.  In 
this  capacity.  Dr.  Buck  will  report  to 
James  R.  Simpson,  vice  president, 
human  resources. 
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Ex-reporter  starts  newspaper  parody  company 

Former  New  York  Post  reporter  and  his  colleagues  have 
spoofed  the  Wall  Street  Journal;  next  they  eye  USA  Today 


By  Carla  Marie  Rupp 

A  new  publishing  company  that  will 
put  out  humorous  newspaper  and 
magazine  parodies  has  been  started 
by  a  former  New  York  City  news¬ 
paper  reporter. 

American  Parody  and  Travesty 
Corp.,  whose  initials  are  AP  &  T,  was 
formed  by  Robert  Vare,  one  time  New 
York  Post  general  assignment  repor¬ 
ter. 

An  ex-journalist  turned  humorist, 
Vare’s  pieces  have  appeared  on  the 
Op-Ed  pages  of  the  New  York  Times, 
in  the  New  York  Times  Magazine,  New 
York  magazine,  Esquire,  the  Wall 
Street  Journal,  in  addition  to  food  and 
travel  publications. 

'  Of  AP  &  T,  Vare  said,  “We  plan  to 
publish  two  or  three  parodies  of 
existing  newspapers  and  magazines  a 
year  and  engage  in  other  humor- 
related  undertakings.  The  only  thing 
we  will  not  do  is  anything  straight.” 

AP  &  T’s  first  parody  is  Playhore,  a 
publication  now  on  newsstands 
across  the  country  satirizing  Playboy 
magazine.  One  million  copies  of  Play- 
bore  were  printed  and  Vare  says, 
“We  hope  to  sell  almost  all  of  them.” 

How  did  a  general  assignment 
reporter  such  as  Vare,  during  his  days 
at  the  New  York  Post  from  1%9  to 
1972,  get  into  the  humor  writing  and 
now  parody  publishing  field? 

“I  don’t  really  know  how  it  hap¬ 
pened,”  Vare  said.  “When  I  was  a 
newspaper  reporter  I  found  I  was 
increasingly  assigned  and  liked  to  do 
offbeat  features.  I  went  to  Rikers 
Island  prison  and  watched  the  Mets 
win  the  World  Series.  The  story  was 
that  society’s  underdogs  watched 
baseball’s  underdogs  win.  1  also  did  a 
newspaper  feature  on  New  York 
City’s  pigeons  that  was  hillarious.” 

With  a  major  in  humanities  —  an 
emphasis  in  ancient  Greek  history 
from  the  University  of  Chicago,  Vare 
aproached  New  York  Times  believing 
he  would  be  perfect  as  the  Athens 
correspondent.  “They  were  very  nice 
and  politely  explained  that  I  should 
have  a  week  or  two  of  newspaper 
experience.”  So  Vare  then  put  in  a 
year  in  1968  as  a  reporter  at  the 
Bergen  Record  in  Hackensack,  N.J., 
before  joining  the  Post. 

The  only  other  option  then  for 
Vare,  he  felt,  would  be  as  a  full-time 
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teacher.  “I  had  a  romantic  view  of 
newspapers  based  on  several  Clark 
Gable  and  Humphrey  Bogart  mov¬ 
ies,”  Vare  remembers. 

However,  Vare  has  been  enjoying 
teaching  a  class  in  humor  writing  at 
the  New  School  for  Social  Research 
in  New  York  City  for  the  last  five 
years.  He  was  also  senior  editor  of  the 
revived  Look  magazine  and  has  writ¬ 
ten  for  comedy  television  shows  as 
well. 

Vare  was  one  of  the  two  principal 
editors  of  the  Off  the  Wall  Street  Jour¬ 
nal  parody,  which  came  out  on  April 
Fool’s  Day  1982. 

“It  was  well-received,”  he  said. 
There  were  stories  praising  the  news- 
papear  parody  in  Time  magazine,  the 
Los  Angeles  Times,  New  York  maga¬ 
zine,  and  in  William  Safire’s  New 
York  Time  Magazine  column.  “It 
seemed  the  only  newspaper  that  didn’t 
like  the  parody  was  the  real  Wall 
Street  Journal.  They  put  out  a  press 
release  that  said  ‘some  of  it  is  cute’ 
but  ‘most  of  it  is  in  bad  taste,’  ”  said 
Vare. 

For  a  possible  upcoming  parody, 
Vare  said  he  has  his  eye  on  USA 
Today,  which  he  would  relish  doing 
funny  bits  satirizing  the  “major  stor¬ 
ies  they  devote  two  or  three  para¬ 
graphs  to.” 


Vare  said  he  is  actively  searching 
for  new  talent  to  write  for  upcoming 
parodies. 

“I’m  looking  for  funny  writers  who 
can  execute  and  there  aren’t  many  who 
can  do  it.”  Vare’s  stable  of  writers  for 
Playbore  included  Lewis  Grossber- 
ger,  Kurt  Anderson  of  Time,  Steven 
Crist  and  Glenn  Collins,  of  the  New 
York  Times,  Roy  Blount,  Jr.,  George 
Plimpton  and  Bruce  McCall. 


News  Council 

(Continued  from  page  14) 


Found  “unwarranted”  was  a  com¬ 
plaint  by  Rep.  James  J.  Florio,  D- 
N.J.,  that  the  Camden  (N.J.)  Courier- 
Post  was  unfair  and  inaccurate  in  its 
handling  of  a  report  that  Rita  Lavel- 
le’s  staff  was  inquiring  into  Florio’s 
campaign  contributors  when  she  was 
fired  from  the  Environmental  Protec¬ 
tion  Agency. 

The  findings  noted  that  an  inspector 
general’s  report,  taken  with  the 
reporter’s  description  to  the  council 
staff,  of  the  nature  of  the  alleged 
inquiry,  established  that  no  official 
inquiry  was  going  on. 

“To  the  extent  that  a  first  article  did 
not  make  that  clear,  it  was  not  an  en¬ 
tirely  fair  or  accurate  report,”  the 
council  said,  adding  that  a  second  arti¬ 
cle  reported  the  inspector  general’s 
finding  and  put  Lavelle  on  the  record 
as  one  source  for  the  allegation.  The 
council  found  that  the  second  article 
and  the  front-page  position  it  was 
given  represented  a  conscientious 
effort  to  set  the  record  straight. 

Also  found  unwarranted  was  a 
complaint  filed  by  the  National  Gay 
Task  Force  that  ABC  News’  “20/20” 
May  26  program  created 
“unwarranted  panic  and  fear  among 
the  general  public”  about  the  safety  of 
the  country’s  blood  supply. 

A  complaint  that  Newsweek 
magazine  “falsified”  a  news  report 
on  the  Supreme  Court’s  Wade  v.  Roe 
abortion  decision  was  found 
unwarranted.  But  the  council  said  the 
magazine,  having  made  a  mistake  in 
reporting  the  decision,  did  not  set  the 
record  straight  promptly  and  found 
that  portion  of  the  complaint  war¬ 
ranted. 
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lid  like  to  tel 
you  about  this 
new  nameplate. 

I’m  Jack  Pruitt,  chairman  and  chief  executive  of  Harris 
Graphics  Corporation.  That’s  the  name  of  the  new  com¬ 
pany  that  a  team  of  veteran  graphic  arts  managers  helped 
establish  to  buy  the  printing  equipment  business  of  Harris 
Corporation. 

We  are  a  completely  independent,  privately  held  company, 
with  no  remaining  ties  to  Harris  Corporation. 

The  nameplate  in  the  photo  tells  you  two  things: 

•  “Harris”  says  we  have  an  88-year  history  behind  us. 

It’s  a  name  that  appears  on  some  of  the  most  famous 
printing  presses  and  bindery  products  ever  built. 

•  “Graphics”  means  that  our  sole  business  is  supplying 
the  worldwide  printing  and  publishing  industry. 

We  are  America’s  largest  producer  of  printing  equipment. 
And  the  world’s  largest  in  web  offset  presses. 

Dedicated  to  maintaining  that  leadership  are  4,000  skilled 
Harris  Graphics  employees  at  ten  modern  plants  in  the 
U.S.  and  Europe.  Plus  a  group  of  officer-owners  with  long 
management  experience  in  the  printing  industry. 


We  do  not  propose  radical  changes.  But  you  can  expect 
closer  personal  relationships  and  top  management  interest 
in  your  equipment  strategy. 

You  can  also  expect  us  to  work  even  harder  to  extend  the 
Harris  reputation  for  technical  innovation,  product  quality 
and  customer  service. 

For  example,  we  did  not  cut  R&D  during  the  recession, 
and  are  now  introducing  the  largest  number  of  new 
products  ever  developed  by  an  equipment  manufacturer. 

These  products  range  across  our  five  basic  lines  of  equip¬ 
ment:  Publication  web  offset  presses.  Commercial  web 
offsets.  Newspaper  and  insert  web  offsets.  Business  forms 
equipment.  Bindery  equipment  and  newspaper  inserting 
and  mailroom  systems. 

That’s  the  story  behind  the  new  nameplate.  I’m  convinced 
you’ll  see  it  on  creative  new  products  for  years  to  come. 

Harris  Graphics  Corporation,  200  Seminole  Avenue, 

P.O.  Box  130,  Melbourne,  Florida  32901. 


HARRIS 

C5RAPHICS 


Packaged  makes  perfect... 

Our  “Special  Section  Packages"  were  so  well  received  in  1983  that  we’re  going 
I*  to  be  bringing  you  even  more  of  a  good  thing  in*  1984.  Twice  as  much,  in 
■  ■  fact— 23  packages  in  all.  We’ve  added  a  number  of  new  packages  to  this  service 
to  UPl  subscribers.  Among  them  are  fashion,  personal  investing,  and  real  estate. 

All  our  packages  will  be  arriving  in  plenty  of  time  for  you  to  use  for  story  planning  and  potential  ad  sales. 

For  information  contact  your  locat  UPl  representative  or  John  E.  Mantle.  UPl  Senior  V.P.  for  Newspaper  Services.  Call  1-202-289-0708. 
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UPl 

‘Special  Section  Packages” 
1984 'Schedule 


I  PI  executive  board  opposes 
identity  cards  for  journalists 


For  your  FREE  “Special  Section 
Packages”  Calendar,  telling 
you  copy  movement  and  release 
dates,  contact  your  local  UPl 
representative  or  John  E.  Mantle, 
UPl  Senior  V.P  for  Nev\/spaper 
Services.  Call 
1-202-289-0708 

WINTER  1984 

Weddings 

Fashions  (Spring/Summer) 
Gardening 

Investing  Your  Money 
Graduation/Careers 
Baseball  '84 

SPRING  1984 

Real  Estate 

(Howto  buy,  sell,  move) 
Video/Stereo/Photo 
Cars 

(Model  year,  summer  care) 
Vacations 

'  .  (Surnmertravel/teisure) 

•  „  Olympics  Preview 

”®St‘otTie  Care  (Summer) 

SUMMER  1984 

Health  &  Fitness 
Fashions  (Fall/Winter) 
Back-to-School 

Home  Entertainment 
(Appliances, table  settings, etc.) 

Football ’84-’85 

FALL  1984 

Entertainment  (Fall, /Winter) 
Winter 

(Vacations/travel/leisure)  ''  , 
Home  Furnishings 
Health,  Home,  Car  Care  for  Winter 
Holidays  I 
Holidays  II 

(Packages  are  timed  to  move  well  in 
advance  of  when  sections  on  these 
subjects  are  generally  published. 
Packages  are  illustrated  to  UPl 
Newspicture  subscribers.) 

UNITED  PRESS  INTERNATIONAL 

UPl 

One  Up  on  the  World 


A  resolution  opposing  identity 
cards  for  journalists  on  dangerous 
assignments  was  passed  by  the  execu¬ 
tive  board  of  the  International  Press 
Institute  at  its  meeting  in  Rome 
November  29. 

The  resolution  followed  discussion 
of  a  statement  presented  by  Richard 
H.  Leonard,  Milwaukee  Journal  edi¬ 
tor  and  vice  chairman  of  IPl ,  in  which 
the  American  committee  of  I  PI  said 
that  it  believed  “an  international 
method  for  formal  identification  of 
journalists  may  in  some  way 
determine  who  can  practice  journal¬ 
ism  and  who  cannot.” 

The  statement  also  opposed  the 
acceptance  of  UNESCO  funds. 

An  informal  meeting  held  in  Gene¬ 
va  on  September  5  had  discussed  the 
possibility  of  identification  cards  and 
the  use  of  UNESCO  funds  to  help 
finance  the  program.  Participating  in 
the  Geneva  meeting  were  the  chair¬ 
man  and  director  of  IPI  and  repre¬ 
sentatives  of  the  Prague-based 
International  Organization  of  Jour¬ 
nalists,  the  International  Federation 
of  Newspaper  Publishers,  the 
International  Federation  of  Editors- 
in-Chief,  and  the  International  Com¬ 
mission  of  Jurists. 

American  members  of  IPl  have 
expressed  fears  that  the  identity  cards 
system  might  lead  to  licensing  of  jour¬ 
nalists. 

The  American  statement  said: 
“The  American  Committee -of  the 
International  Press  Institute  is  proud 
of  the  impressive  record  of  the  IPI  in 
the  worldwide  struggle  for  Freedom 
of  Information  and  wants  to  continue 
to  be  a  part  of  that  effort. 

“Further,  the  American  committee 
has  a  strong,  continuing  interest  in  the 
protection  of  journalists  on  dangerous 
assignments.  In  fact,  eleven  of  our 
leading  members  are  represented  on 
the  board  of  the  committee  to  protect 
journalists  in  the  United  States. 

“Further,  the  American  committee 
applauds  various  efforts  being  made 
to  list  and  publish  practical,  field 
tested  suggestions  which  offer  greater 
safety  for  journalists  in  dangerous 
situations.  We  are  currently  creating 
a  subcommittee  to  compile  our  own 
recommendations  and  we  hope  that 
IPI  will  urge  other  nations  to  do  the 
same. 

“However,  our  members  in  the 
United  States  have  become  alarmed 
by  statements  stemming  from  the 
Geneva  discussion  of  September  5, 
1983,  pertaining  to  identity  cards  and 
possible  funding  by  UNESCO. 
“Concerning  identity  cards,  there 


is  fear  that  an  international  method  for 
formal  identification  of  journalists 
may  in  some  way  determine  who  can 
practice  journalism  and  who  cannot. 
This  would  be  contrary  to  the  tradi¬ 
tion  of  American  journalism. 

“Concerning  UNESCO  funding, 
participation  by  this  international 
organization  would  run  contrary  to 
our  firmly  held  belief  that  there  should 
be  a  wide  separation  between  govern¬ 
ment  and  the  media.” 

The  resolution  adopted  by  the  IPl 
executive  board  in  Rome  said: 

“The  executive  board  of  IPI 
deplores  the  lack  of  safety  for  jour¬ 
nalists  on  dangerous  missions  and 
supports  all  efforts  to  achieve  greater 
safety  without  imperiling  freedom  of 
the  media. 

“The  board  welcomes  and  encour¬ 
ages  cooperation  among  all  pro¬ 
fessional  organizations  on  matters 
promoting  this  purpose. 

“The  board  does  not  support  the 
concept  of  a  new  or  supplementary 
identity  card  for  journalists  issued  by 
an  international  committee. 

“As  part  of  its  activity  IPl  will  pre¬ 
pare  a  manual  with  practical 
information  and  advice  for  increasing 
the  safety  of  journalists  on  dangerous 
missions. 

“As  for  the  funding  of  this  program 
the  board  considers  that  this  is  the 
responsibility  of  the  media  them¬ 
selves  and  should  not  be  left  to  gov¬ 
ernmental  or  inter-governmental 
organizations  like  UNESCO.” 

Scripps  League 
on  UPl  Satellite 

Scripps  League  Newspapers  has 
teamed  with  United  Press 
International  to  become  the  first 
newspaper  group  in  the  United  States 
sending  its  news  copy  via  UPI’s  sat¬ 
ellite  facilities  on  Westar  111. 

“Half  of  our  20  dailies  are  now 
receiving  satellite  copy  from  our  news 
bureaus,  and  the  rest  will  do  so  within 
the  next  few  months,”  said  E.W. 
Scripps,  president  and  board  chair¬ 
man  of  Scripps  League,  which  has  30 
newspapers  in  16  states. 

Scripps  League  with  the  coopera¬ 
tion  of  its  Washington  bureau,  in  1982 
established  a  subsidiary  corporation, 
ScrippSat  Inc.,  to  spearhead  research 
and  development  in  the  use  of  satellite 
communications  for  newspapers. 

Scripps  League  now  leases  one- 
half  hour  of  satellite  transmission 
time  each  day  on  Westar  III. 
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Media  Law  Today 

(Continued  from  page  II) 

ican  nations  to  cover  the  combat  for  their  own  media. 

6:  Its  only  justifications  for  this  gross  behavior  was 
initially  that  it  was  done  to  protect  the  reporter’s  lives  (a 
protection  the  press  has  never  sought);  and  then  that  it 
would  disrupt  the  military  to  have  the  400  reporters  on 
Barbados  descend  on  the  island. 

However,  the  400  reporters  on  Barbados  would  have 
been  content  with  the  traditional  press  pool  if  it  had  been 
available  from  the  Government;  so  when  this  was  denied 
to  them,  they  each  tried  to  reach  the  combat  lines 
independently. 

What  do  we  have  here  legally;  prior  restraint  on  the  four 
reporters  incarcerated  for  three  days;  prior  restraint  by 
threatening  to  kill  the  reporters  in  boats  who  tried  to  reach 
the  island;  denials  of  equal  protection  by  establishing  a 
U.S.  government  news  service  with  its  own  press  corps 
and  then  refusing  to  allow  any  non-military  private  press 
corps;  denial  of  equal  protection  by  allowing  the  press  of 
Cuba  and  France  to  have  reporters  in  the  area  but  not  the 
press  of  the  United  States;  intentional  deception  of  the 
American  public  by  repeated  false  reports. 

Quite  a  record  and  one  that  the  press  has  responded  to 
by  wringing  its  hands,  sending  some  resolutions,  and 
requesting  quiet  meetings  with  a  few  key  Administration 
officials. 

When  the  suggestion  was  made  that  a  law  suit  is  in  order, 
the  answer  from  many  press  lawyers  is  that  —  if  we  lose  — 
we  may  be  in  worse  shape  constitutionally  than  before  we 
started. 

Of  course  we  may  lose.  Remember,  we  could  have  lost 


the  Pentagon  Papers,  or  the  Nixon  documents  case  but  we 
didn’t.  And  we  did  lose  the  Gannett  case  (no  right  to 
attend  pre-trial  proceedings)  but  I  don’t  remember  anyone 
telling  Allen  Neuharth  he  was  wrong  to  take  the  risk;  and 
we  lost  Zurcher  (police  surprise  raids  on  newsrooms)  and  I 
don’t  remember  anyone  telling  the  Stanford  Daily  editors 
that  they  were  wrong  to  take  the  risk. 

The  reason  that  the  Gannett  Newspapers  and  the  Stan¬ 
ford  Daily  filed  these  cases  and  carried  them  to  the 
Supreme  Court  was  that  they  were  convinced  —  morally, 
constitutionally  and  politically  —  that  our  method  of  gov¬ 
ernment  simply  cannot  permit  secret  pretrial  hearings  or 
surprise  raids  by  police  in  newsrooms. 

News  organizatHMis  discuss  censorship  —  See  page  23. 

They  were  willing  to  take  the  risk  because  the  principle 
of  public  information  was  so  important  and  the  danger  to 
the  public  would  be  so  great  without  some  type  of  chal¬ 
lenge  being  mounted  —  even  if  it  lost. 

Why  then  —  when  this  case  is  stronger  than  Gannett  or 
Nixon  —  are  many  of  the  media  lawyers  telling  their  news 
organizations  that  the  risk  should  not  be  taken? 

Is  this  issue  one  of  less  morality  than  access  to  jury 
venire  selection?  Is  this  issue  of  less  importance  to  the 
nation  now  and  in  the  future  than  the  accurate  information 
about  the  Nixon  Administration  from  its  own  archives?  Is 
this  issue  of  less  interest  politically  then  raiding  news¬ 
rooms? 

If  you  are  a  publisher  or  editor  who  has  been  told  that  the 
President  should  not  be  challenged,  perhaps  you  might  ask 
your  lawyer  if  you  can  see  the  protest  letter  he  sent  to  Mr. 
Neuharth  when  the  Supreme  Court  knocked  the  press  in 
the  teeth  in  the  Gannett  case  and  kept  us  out  of  pretrial 
hearings?  Send  me  a  copy  please. 
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News  organizations  seek  a  meeting  Reagan  on  censorship 


Representatives  of  several  leading 
newspaper  organizations  have  begun 
holding  meetings  to  develop  a  unified 
response  to  the  Reagan  Administra¬ 
tion’s  increasing  use  of  secrecy. 

The  groups  involved  are  the  Amer¬ 
ican  Society  of  Newspaper  Editors, 
American  Newspaper  Publishers 
Association,  Sigma  Delta  Chi, 
Associated  Press  Managing  Editors 
and  Reporters  Committee  for  Free¬ 
dom  of  the  Press. 

“We’re  trying  to  get  a  small  group 
together  to  have  a  chat  with  the  Presi¬ 
dent  on  a  wide  variety  of  concerns,’’ 
said  Edward  Cony,  vice  president/ 


news  of  Dow  Jones  &  Co.  “Grenada 
would  be  one  of  them  and  the  whole 
Fol  field.’’ 

Cony  is  chairman  of  ASNE’s  Free¬ 
dom  of  Information  committee  and  is 
spokesman  for  the  group. 

Cony  said  the  group  sent  President 
Reagan  a  letter  on  November  1 
requesting  a  meeting.  The  President 
did  not  reply,  and  the  group  mailed  a 
second  letter  to  him  in  early 
December. 

Cony  said  the  group  is  still  waiting 
for  the  President’s  reply. 

Cony  said  the  group  is  also  trying  to 
achieve  a  “consensus’’  within  the 


newspaper  industry  on  how  to  deal 
with  the  Administration’s  stand  on 
Fol  issues. 

“We  want  to  make  people  aware  of 
the  restrictions  that  have  occurred 
and  encourage  them  to  write  about 
it,’’  he  said. 

One  possibility,  he  said,  is  the 
issuance  of  a  “white  paper’’  on  Fol 
matters  by  the  group  “if  all  the  orga¬ 
nizations  can  agree  on  it.’’ 

Cony  said  the  group  at  this  time  is 
not  contemplating  any  legal  action  as 
a  result  of  the  press  ban  during  the 
first  days  of  the  Grenada  invasion. 


Controversy 

(Continued  from  page  9) 

some  development  in  the  case  that 
would  have  warranted  going  out  to  do 
it.  The  story  was  not  giving  the  public 
anything  they  needed  to  know.’’ 

Jones  added  that  he  disagreed 
strongly  with  the  objections  of  some 
Kansas  City  staffers  that  “you  don’t 
do  this  to  one  of  your  own.’’  That,  he 
said,  “was  the  weakest  argument  of 
all.’’ 

Jones  said  that  the  Osborne  story 
emphasized  that  reporters  and  editors 
need  to  be  “much  more  senstive  when 
they  write  about  others.  When  a  story 
comes  that  close  to  home,  they  get  a 
lesson  from  it.’’ 

“I  think  it  was  balanced,  accurate 
and  sensitively  done,’’  said  Houston. 

Torriero  remarked  that  the  story 
“was  basically  a  Times  idea’’  and  was 
“carefully”  handled  by  its  editors. 
He  said  one  reason  for  the  Times 
doing  the  story  was  “to  be  as  objec¬ 
tive  as  possible.” 

“There  were  a  lot  of  rumors  around 
before  we  got  into  the  story,”  he  said. 
“We  decided  the  Osborne  case  mer¬ 
ited  a  harder  look.” 

Torriero  joined  the  Times  about 
two  years  ago  from  the  Miami  Herald. 
He  commented  that  he  had  done 
“similar  long  crime  stories”  for  the 
Herald  and  that  the  piece  on  Osborne 
“was  not  an  unusual  story  for  me.” 
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^PRESS  UNITS 


A  3-for-l  split  of  the  Class  A  and 
Class  B  common  stock  of  the  New 
York  Times  Company  became  effec¬ 
tive  this  week. 

The  number  of  authorized  Class  A 
shares  will  be  increased  to  54,000,000 
from  18,000,000  and  the  Class  B 
shares  to  6,000,000  from  2,000,000. 
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CIRCULATION  - 

Crackdown  on  newsrack  thieves 


Several  San  Francisco  Bay  Area 
newspapers  have  banded  together  in 
an  effort  to  crackdown  on  newsrack 
thieves  and  vandals  by  offering 
rewards  to  citizens  reporting  them. 

John  Riendeau,  Oakland  Tribune 
single  copy  sales  manager,  said  the 
program  already  has  resulted  in  about 
10  arrests  but  most  tipsters  have  not 
claimed  their  $100  award. 

The  cooperating  papers  have  set  up 
a  reward  pool  and  notices  have  been 
sent  to  cab  companies,  private  secur¬ 
ity  services,  bus  drivers,  etc.  on  the 
idea  that  these  firms  have  more  peo¬ 
ple  on  the  street  than  local  police 
departments. 

News  deliverer 
robbed  in  Boston 

A  32-year-old  Boston  Herald 
delivery  truck  driver  was  shot  at  re¬ 
peatedly  in  the  suburban  town  of 
Everett  early  October  22  and  then  pis¬ 
tol-whipped  and  robbed.  Boston  Met¬ 
ropolitan  District  Commission  police 
reported. 

Joseph  Giallanella  was  driving  at 
about  5:20  a.m.  when  three  men  in  a 
sedan  pulled  in  front  of  the  newspaper 
truck  and  shot  three  rounds  from  a 
hand-gun  through  the  windshield. 
The  driver  lost  control  of  the  vehicle, 
the  truck  striking  a  guard  rail  on  the 
Revere  Beach  Parkway  and  stopping. 

The  three  men  entered  the  truck, 
and  struck  Giallanella  in  the  head  repe¬ 
atedly  with  a  pistol.  Police  said  they 
stole  his  wallet,  watch  and  $48  he  had 
collected  on  his  delivery  route. 

Unusual  statue 
honors  carriers 

“Sure  we  share  football  scores  and 
recipes  for  cranberry  nut  bread  and 
it’s  a  way  of  making  a  buck.  But  it  just 
happens  to  be  a  good  deal  more 
important  than  the  ways  a  lot  of  peo¬ 
ple  make  their  bucks,  and  1  salute 
you.” 

With  that,  Annniston  (Ala.)  Star 
editor  and  publisher  H.  Brandt  Ayers 
concluded  the  Oct.  19  rededication 
ceremonies  of  an  unusual  statue  hon¬ 
oring  news  carriers  in  Anniston  and 
nationwide. 

The  statue,  a  1970  creation  by  Mark 
Lane,  former  director  of  the  Anniston 
Museum  of  Natural  History,  was  built 
from  parts  of  the  Star’s  former  hot- 
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Riendeau,  who  organized  the  cam¬ 
paign,  said  one  of  the  persons  arrested 
had  stolen  or  destroyed  more  than  100 
racks  to  finance  his  college  education. 

Tribune  circulation  manager  Mike 
Trainor,  who  handles  sales  and 
supervision,  said  the  Bay  Area  is  con¬ 
sidered  by  rack  company  experts  to 
lead  the  nation  in  rack  theft  and 
vandalism.  Tribune  losses  alone,  he 
added,  “run  into  the  thousands  of  dol¬ 
lars.” 

Besides  the  Tribune,  papers  con¬ 
tributing  to  the  program  include  the 
San  Francisco  Chronicle  and  San 
Francisco  Examiner,  Hayward  Daily 
Review,  Contra  Costa  Times,  several 


metal  presses  and  linotype  machines. 
As  part  of  the  rededication  ceremony, 
it  was  encased  in  plexiglas  and  put  on 
permanent  display  in  The  Star’s  front 
lobby. 

A  plaque  also  was  added.  It  reads: 
In  Honor  of  the  American  News- 
carrier  (Especially  Our  Own). 

Ayers  and  Star  president  P.  A.  San- 
guinetti  said  the  ceremony  was  sched¬ 
uled  as  part  of  the  paper’s  recent 
100th  anniversary  and  in  anticipation 
of  the  200th  anniversary  of  the  draft¬ 
ing  and  ratification  of  the  U.S.  Con¬ 
stitution. 

Newsboy  murderer 
gets  death  penalty 

A  Santa  Ana,  Calif.,  jury  Oct.  25 
recommended  the  death  penalty  for  a 
man  convicted  of  murdering  a  12- 
year-old  Orange  County  Register 
newsboy. 

The  recommendation  was  given 
after  the  jury  met  for  less  than  a  day  in 
the  penalty  phase  of  the  trial  of  Robert 
Jackson  Thompson,  who  was  found 
guilty  March  15  of  the  slaying  of 
Benjamin  Brenneman. 

The  jury  that  convicted  Thompson 
deadlocked  on  whether  to  give  him 
the  gas  chamber  or  life  in  prison  and  a 
second  jury  was  impaneled  for  a 
penalty  trial. 

Chief  Deputy  District  Attorney 
James  Enright  urged  the  death  penal¬ 
ty,  asking  the  jurors:  “What  sym¬ 
pathy  or  mercy  did  he  show  Ben 
Brenneman?” 

Young  Brenneman  was  selling  sub¬ 
scriptions  Aug.  25,  1981,  when 
Thompson  lured  him  into  his 
Anaheim  apartment,  according  to  the 
prosecution.  There,  according  to 
testimony,  Thompson  molested  the 


Wall  Street  Journal  dealers,  Antioch 
Ledger  and  the  Pittsburg  Post  Dis¬ 
patch. 

Meanwhile,  in  San  Jose,  two 
undercover  police  officers  stationed 
at  a  downtown  street  to  observe  and 
apprehend  drug  trafficking  and  pros¬ 
titution  violators  spotted  a  29-year- 
old  man  taking  two  copies  of  the  Mer¬ 
cury  from  a  rack  and  giving  one  to  a 
friend.  They  arrested  the  suspect, 
who  was  fined  $74  for  taking  the  pa¬ 
pers  with  a  single  quarter. 

Mercury  News  circulation  director 
Dick  Fetsch  said  newspaper  thefts  in 
the  downtown  high  crime  areas  may 
reach  four  percent  or  higher  this 
year. 


boy  and  stuffed  his  hogtied  body  into 
a  steamer  trunk,  where  he  died. 

Superior  Court  Judge  Francisco 
Briseno  must  now  decide  whether  to 
accept  the  death  penalty 
recommendation. 


BULLDOG  EDITION — Detroit  Free 
Press  circulation  vice-president  George 
Martin  got  some  special  help  in  unveiling 
the  Free  Press'  new  "Bulldog  Edition." 
Bull  Path's  Ampirion  Marigold,  an  Amer¬ 
ican  and  Canadian  champion  from  Grand 
Blanc,  Michigan,  was  one  of  several  reg¬ 
istered  English  bulldogs  used  by  the  Free 
Press  in  television  and  print  advertise¬ 
ments  to  promote  its  new  edition,  which  is 
available  in  newsstands  throughout  the 
Detroit  area  at  5:30  p.m.  each  weekday. 
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U.S.  Senate  compromises  on  Fol  bill 


The  U.S.  Senate,  in  its  last-minute 
rush  to  adjourn  for  the  year,  passed  a 
revised,  compromise  bill  to  govern 
the  application  of  the  Freedom  of 
Information  Act  to  the  Central 
Intelligence  Agency. 

The  measure  replaces  a  more  res¬ 
trictive  proposal  offered  this  summer 
by  Sen.  Barry  Goldwater,  R-Ariz., 
but  it  does  not  go  far  enough  to  satisfy 
all  media  organizations.  Some  will  try 
to  get  the  House  to  liberalize  the  bill 
further  next  year. 

The  bill  —  supported  by  Goldwater 
and  one  of  the  vigorous  opponents  of 
the  original  measure.  Sen.  David 
Durenberger,  R-Minn.  —  would 
allow  CIA  to  designate  only  certain 
files  that  would  be  exempt  from  dis¬ 
closure  under  FolA,  but  would  re¬ 
quire  CIA  to  reexamine  these 
exemptions  at  least  every  ten  years, 
and  would  allow  requesters  of 
information  to  challenge  the 
exemptions  by  appealing  to  a  U.S. 
district  court. 

The  court  could  order  CIA  to 
search  any  file  that  the  court  decides 
that  CIA  had  exempted  without  Jus¬ 
tification. 

Present  law  requires  CIA  to  make  a 
search  for  any  information  requested 
under  FoIA,  but  Goldwater  had 
argued  that  this  tied  up  senior  officials 
on  needless  labor  because  they 
almost  always  refused  to  release  the 
requested  information  anyway. 
Goldwater's  original  bill  would  have 
exempted  from  search  all  of  CIA's 
“operational  files.” 

Under  the  compromise  bill, 
Goldwater  told  the  Senate,  only  the 
most  sensitive  operational  files  would 
be  exempted. 

“The  FoIA  requesters  will  get 
something  in  return,”  Goldwater 
said.  “They  are  going  to  get  better 
service.  1  have  talked  with  the  CIA 
and  they  have  agreed  not  to  reduce 
the  budgetary  and  personnel  alloca¬ 
tion  for  FoIA  processing  for  two  years 
immediately  following  passage  of  this 
bill.  This  means  that,  to  the  extent 
resources  are  freed  up  as  a  result  of 
(the  bill)  the  agency  will  utilize  those 
resources  for  FoIA  processing.” 

Last  minute  action 

In  another  last-minute  action,  the 
Senate  adopted  an  amendment  to  a 
debt  ceiling  bill  that  criticized  the  gov¬ 
ernment's  excluding  news  reporters 


from  witnessing  the  American  land¬ 
ings  in  Grenada. 

The  amendment  was  eliminated  — 
perhaps  because  it  was  moot  by  then 
—  when  the  debt  ceiling  bill  went  to 
conference  with  the  House,  but  it 
indicated  Senate  feelings  toward  the 
handling  of  the  media  in  the  Grenada 
incident. 

The  amendment  ‘JTated; 

“Since  a  free  press  is  an  essential 
feature  of  our  democratic  system  of 
government  and  since  currently  in 
Lebanon,  and  traditionally  in  the 
past,  the  United  States  has  allowed 
the  press  to  cover  conflicts  involving 
United  States  armed  forces,  restric¬ 
tions  imposed  upon  the  press  in  Gre¬ 
nada  shall  cease.  For  the  purpose  of 
this  section,  ‘restrictions'  shall 
include:  “(1)  Preventing  the  press 
from  freely  accessing  news  sources  of 
its  choice; 

“(2)  Unreasonably  limiting  the  num¬ 


ber  or  representation  of  the  press  per¬ 
mitted  Grenada;  and 
“(3)  An  unreasonably  limiting  free¬ 
dom  of  unsupervised  movement  of 
the  press  in  Grenada. 

“Provided,  however,  that  nothing 
in  their  resolution  shall  be  construed 
to  require  any  action  which  jeopar¬ 
dizes  the  safety  or  security  of  U  .S.  or 
allied  forces  or  citizens  in  Genada.” 

The  amendment  was  introduced  by 
Sen.  Donald  Riegle,  D-Mich.  Sen. 
Steven  D.  Symms,  R-Idaho,  failed  to 
get  the  Senate  to  accept  a  “modifica¬ 
tion”  of  the  amendment.  The  Symms 
“modification”  would  have  read:  “It 
is  the  sense  of  the  Senate  that  the 
Administration  acted  prudently  in  not 
inviting  press  participation  in  the  Gre¬ 
nada  rescue  operation  since  such 
participation  would  have  jeopardized 
the  security  of  the  operation  and  have 
endangered  the  lives  of  American 
citizens.” 
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THE  PURSUIT  O 


NEWSPAPER  JUDGES 


txcellence  in  journalism  is  a 
daily  goal,  rigorously  pursued 
and  seldom  fully  attained. 

That  pursuit  flourishes  in  an 
atmosphere  of  sustained  and 
painstaking  effort  by  individuals 
and  entire  news  staffs  to  provide 
readers,  viewers  and  listeners 
with  the  most  accurate,  complete 
and  sensitive  news  coverage 
possible. 

Editor  Charles  Overby  of  the 
Jackson,  Miss.,  newspapers, 
which  won  Pulitzer  Prize  and 
Best  of  Gannett  honors  this  year, 
put  it  this  way:  "There  are  no 
special  bells  or  whistles,  no  mas¬ 
sive  infusions  of  manpower,  no 
tour  de  force  masterpieces.  .  . 
just  plain  vanilla  community 
journalism,  a  basic  commitment 
to  thorough  and  consistent  news 
and  editorial  coverage.  . . " 

The  winners  of  the  1983  Best  of 
Gannett  competition  are  recog¬ 
nized  on  these  pages  for  their  pur¬ 
suit  of  excellence  during  the 
year— in  news  coverage,  in  public 
service  and  community  leader¬ 
ship. 

The  Best  of  Gannett  winners 
were  selected  by  independent 
professionals  who  weighed  the 
best  efforts  of  journalists  at  all 
Gannett  newspapers  and  broad¬ 
casting  stations  and  bestowed  the 
BEST  accolade  on  their  efforts. 

All  in  Gannett  salute  the  win¬ 
ners  of  the  1983  Best  of  Gannett 
competition  for  the  honor  they  do 
themselves,  for  the  pride  they 
bring  to  their  group  and  for  the 
inspiration  they  offer  their  col¬ 
leagues. 


Ann  Blackman 

National  News  Reporter, 
The  Associated  Press 
Newspaper  Judge 


Julius  Duscha 

Director,  The  Washington 
Journalism  Center 
Newspaper  Judge 


Christine  Harris 

Director  of  the  Consortium  for 
the  Advancement  of  Minorities 
in  Journalism  Education 
Newspaper  Judge 


Michael  Ogden 

Retired  Editor,  The  Providence 

Journal-Bulletin 

Public  Service  Judge 


Charles  Rowe 

Editor  and  Co-Publisher, 
The  Free  Lance-Star 
Fredericksburg,  Va. 
Newspaper  Judge 


Richard  Smyser 

Editor,  The  Oak  Ridger 
Oak  Ridge,  Tenn. 
Newspaper  Judge 


Dorothy  Ridings 

President,  League  of  Women 
Voters  of  the  U.S. 

Public  Service  Judge 


Meredith  Brokaw 

Director, 

Gannett  Co.,  Inc. 
Community  Leadership  Judge 


Vernon  Jordan 

Lawyer  and  Former  President, 
National  Urban  League 
Community  Leadership  Judge 


BROADCAST  JUDGES 


Ed  Planer 

Vice  President-News,  NBC 
Television  Judge 


Frank  Mankiewicz 

Executive  Vice  President, 
Gray  and  Co. 

Radio  Judge 


GANNEIT 


Jessica  Savitch 

Political  Correspondent,  NBC, 

Television  Judge* 

*Ms.  Savitch  participated  shortly  before  her  tragic  death. 


R.  Peter  Straus 

Chairman, 

Straus  Communications 
Radio  Judge 


A  WORU)  Of  OtffERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


F  EXCELLENCE 

BEST  OF  GANNETT  1983:  NEWSPAPERS  I 

(ClarioU'Jert^et 

Daily  News 

of  Jackson,  Miss. 

Outstanding  Achievement 
by  a  Newspaper 

Sharen  Johnson  Charles  Bowden 

Gannett  News  Service  Tucson  Citizen 

Outstanding  Achievement  Outstanding  Achievement 

by  an  Individual  by  a  Writer 


TIMES-UNION 

Rochester,  N.Y. 

Outstanding  Achievement  in  Public  Service 


Psilladiiiin-Item 

Richmond,  Ind. 

Outstanding  Achievement  in  Community  Leadership 


Charles  Bowden 

Tucson  Citizen 
Feature  Writing 

Investigative/In-Depth  Reporting,  Local 

Thomas  Lee 

Tucson  Citizen 
Business-Consumer  Reporting 

Sharen  Johnson 

Gannett  News  Service 
Investigative/In-Depth  Reporting,  National 

David  Hardin 

The  Clarion-Ledger,  Jackson,  Miss. 
Editorial  Commentary 


Paul  Franklin 

The  Courier-News 
Bridgewater,  N.J. 

Sports  Writing 

The  Clarion-Ledger, 
Jackson  Daily  News 

Jackson,  Miss. 

Staff  Coverage— Enterprise 

Jim  Mazzotta 

Fort  Myers  (Fla.)  News-Press 
Graphics 

Marc  Beaudin 

Fort  Myers  (Fla.)  News-Press 
Color  Photography 

Camilla  Warrick 

The  Cincinnati  Enquirer 
Specialty  Reporting 


lane  Musgrave,  Jeff  Roberts, 
Mark  Hart 

Fort  Myers  (Fla.)  News-Press 
Spot  News  Reporting 

Hattiesburg  American 

Hattiesburg,  Miss. 

Staff  Coverage— Spot  News 

Jim  Montgomery 

The  Times,  Shreveport,  La. 

Columns 

John  Metzger 

The  Ithaca  (N.Y.)  Journal 
Black-and-white  Photography 


BEST  OF  GANNETT  1983:  BROADCASTING 


OUTSTANDING  ACHIEVEMENTS 


By  a  Television  Station 
KBTV,  Denver 


By  Individuals 

John  Fosholl  and  Ward  Lucas 


By  a  Radio  Station 
WGCI-AM/FM,  Chicago 


NEWSPEOPLE  IN  THE  NEWS 


Mary  C.  Curtis  is  editor  of  the 
Baltimore  Sun's  new  travel  section 
which  runs  in  the  Sunday  Sun.  She 
joined  the  newspaper  in  September  as 
a  features  desk  copy  editor  and  was 
promoted  to  an  assistant  features  edi¬ 
tor  position,  with  major  responsibilit¬ 
ies  for  the  new  section. 

Curtis  previously  was  a  copy  editor 
for  news  and  features  of  the  Arizona 
Daily  Star,  Tucson,  and  earlier  work¬ 
ed  for  the  Associated  Press  in  Hart¬ 
ford,  Conn.,  and  New  York  City. 

In  1981  she  held  an  Institute  for 
Journalism  Education  fellowship  for 
an  eight-week  Editing  Program  for 
Minority  Journalists  at  the  University 
of  Arizona. 


Bob  L.  Lindsky  has  been  named 
managing  editor  of  the  Lynchburg 
(Va.)  News  and  Daily  Advance.  He 
previously  was  managing  editor  of  the 
Martinsville  (Va.)  Bulletin  and  an 
assistant  city  editor  of  the  Richmond 
Times-Dispatch. 

*  *  * 

Guyon  Knight,  director  of  corpo¬ 
rate  communications  since  joining 
The  Washington  Post  Company  in 
May  of  1982,  has  been  elected  vice 
president-corporate  com- 
munications.  He  was  director  of  pub¬ 
lic  relations  of  Dun  &  Bradstreet 
Corporation  earlier. 


Dan  C.  Murphy  was  appointed 
director  of  information  services  at 
North  Shore  Community  College, 
Beverly,  Mass.  He  was  associate  edi¬ 
tor  and  city  editor  of  the  Beverly 
(Mass.)  Times  and  before  that  section 
editor  and  copy  editor  at  the  Pro¬ 
vidence  Journal-Bulletin . 

KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISI>G\E11S 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  odvertising  and 
communicatians  industry  in  the  very  active  and  growing 
Austrolion  market. 


ADVERTISING  NEWS 
Yaffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues) — 
Annual  Subscription  to  U.S.A.  (or  $A  88.00.  Payment 
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John  Robinson  Block,  a  former 
correspondent  for  the  Toledo  Blade  in 
Washington  and  Europe,  has  been 
appointed  Sunday  editor.  For  a  time. 
Block  was  based  in  London,  writing 
and  traveling  extensively.  He  was  a 
correspondent  in  the  1980  pre¬ 
sidential  campaign  and  served  as  act¬ 
ing  Washington  bureau  chief  for  the 
newspaper.  Block  also  has  worked 
for  the  Associated  Press  in  Miami  and 
New  York  City  bureaus. 

*  *  * 

New  appointments  in  the  Gannett 
Newspaper  Advertising  Sales 
division  include: 

Tammy  Eddy,  formerly  an  account 
executive  in  the  Chicago  office, 
joined  the  New  York  staff  as  senior 
account  executive  Catherine  A. 
Owen,  formerly  with  Branham  News¬ 
paper  Sales  and  Connecticut  News¬ 
papers  Inc.,  joined  the  New  York 
staff  as  an  account  executive. 

Tom  Gaskin  has  transferred  to  the 
Chicago  office  from  the  Detroit  office 
as  an  account  executive.  Stephen  M. 
Wegienek  joined  the  Detroit  staff  as 
an  account  executive.  He  formerly 
was  with  Suburban  Communications 
Corp.,  and  the  Eastern  Echo  News¬ 
paper  Organization. 


Henry  C.  Bird  has  joined  Capital 
Newspapers  Group,  a  division  of  The 
Hearst  Corporation,  as  general  mana¬ 
ger.  Bird,  a  native  of  Ireland  and  now 
a  permanent  resident  of  the  United 
States,  assumed  his  new  job  at  the 
Albany  (N.Y.)  Times-Union  and 
Knickerbocker  News  succeeding 
Thomas  W.  Reeves,  who  became 
editor  and  publisher  of  the  Ukiah  Dai¬ 
ly  Journal,  Mendocino  County,  Calif. 

Bird  was  general  manager  of  Madi¬ 
son  Newspapers  Inc.,  and  before  that 
held  a  variety  of  positions  at  the 
Racine  (Wis.)  Journal-Times, 
including  the  general  manager  post. 

Bird  is  the  son  of  the  late  Thomas 
Henry  Bird,  who  was  editor  of  the 
London  Dailv  E.xpress  during  World 
War  II. 

*  *  * 

Durwood  Canaday,  assistant 
classified  director  of  the  News  and 
Observer  and  the  Raleigh  (N.C.) 
Times,  has  been  named  classified 
director.  He  succeeds  the  late  Wil¬ 
liam  B.  Gardner. 

Also  at  the  newspapers,  Dan  Col¬ 
lins  has  assumed  responsibiliies  of 
production  director  succeeding  the 
late  Ivan  Mims.  Collins  was  produc¬ 
tion  manager. 
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David  Burgin  (left),  editor 
of  the  Orlando  Sentinel,  and 
Richard  E.  Darden  (right), 
chief  financial  officer,  have 
been  appointed  vice  pre¬ 
sidents  of  Sentinel  Com¬ 
munications  Company. 

Burgin,  editor  since  last 
February,  previously  served 
four  years  as  the  first  editor  of 
the  Peninsula  Times-Tribune, 
Palo  Alto,  both  newspapers 
being  owned  by  the  Tribune 
Company.  Darden  is  a 
director  and  vice  president  of 
Sentinel  Charities  Inc. 


To  Dow  Jones  management  committee 


Newly  appointed  to  the  Dow  Jones 
&  Co.,  Inc.,  management  committee, 
the  body  of  senior  executives  advis¬ 
ing  on  and  formulating  corporate¬ 
wide  policy,  are: 

Robert  L.  Bartley,  editor  of  the 
Wall  Street  Journal;  Norman  Pearl- 
stine,  managing  editor  of  the  Journal; 
Bernard  T.  Flanagan,  vice  president/ 
marketing  for  the  Journal,  and  Carl 
Valenti,  vice  president.  Information 
Services  Group. 

Bartley  and  Pearlstine  also  were 
named  vice  presidents  of  the  Journal 
and  continue  as  editor  and  managing 
editor,  respectively. 

Bartley’s  primary  responsibility  is 
the  editorial  page  of  which  he 
assumed  direction  in  1972.  In  1979,  he 
received  the  title  of  editor,  last  held  by 
Vermont  Royster,  who  retired  in 
1972.  In  1980  Bartley  won  a  Pulitzer 
Prize  for  editorial  writing. 

Pearlstine  joined  the  Wall  Street 
Journal  as  a  Dallas  bureau  reporter  six 
months  after  receiving  a  law  degree 
and  subsquently  worked  in  Detroit 
and  Los  Angeles  before  being  named 
Tokyo  bureau  chief.  He  was  the  first 
managing  editor  of  the  Asian  Wall 


Street  Journal,  resigning  in  1978  to 
become  executive  editor  of  Forbes 
magazine.  He  returned  to  the  com¬ 
pany  in  1980,  with  posts  including  edi¬ 
tor  and  publisher  of  the  Wall  Street 
Journal/Europe  and  since  last  Sep¬ 
tember,  managing  editor  in  New 
York. 

Flanagan,  with  Dow  Jones  and  the 
Journal  since  1955,  has  held  various 
advertising  posts,  including  associate 
advertising  manager  of  the  Journal’s 
eastern  edition  and  sales  director  of 
Barron’s  weekly  and  then  publisher 
of  the  latter  publication.  In  1890  be 
became  vice  president  of  the 
Magazine  Group  and  later  that  year 
returned  to  the  Journal  in  his  present 
position. 

Valenti,  with  Dow  Jones  since  1966 
in  South  Brunswick,  N.J.,  has  served 
as  systems  project  supervisor,  mana¬ 
ger  of  news/production  systems  and 
programming  and  computer  service 
facility  manager  and  technical 
director.  He  was  appointed  to  his 
present  position  in  1980,  when  Dow 
Jones  was  reoroganized  into  seven 
principal  operating  groups.  He  is 
responsible  for  the  Interactive 
Division. 
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William  H.  Lee,  publisher  of  The 
Observer  Newspapers,  Sacramento, 
was  re-elected  president  of  the  West 
Coast  Black  Publishers  Association, 
Inc.  at  the  annual  Los  Angeles  meet¬ 
ing.  Dr.  Lee’s  otherofficers  are:  John 
H.  Holoman,  publisher  of  the  Herald 
Dispatch  Newspapers,  Los  Angeles, 
first  vice  president;  Hillard  Hamm, 
publisher  of  the  Pasadena  Gazette 
Newspapers,  second  vice  president; 
B.  V.  Foster  ,  publisher  of  the  Port¬ 
land  (Ore.)  Skanner,  secretary;  and 
JosPEH  L,  Coley,  publisher  of  the 
Bakersfield  (Calif.)  News  Observer, 
treasurer. 

*  ♦  :|: 

Robert  P,  Keim,  president  of  the 
Advertising  Council  (USA)  was 
named  the  33rd  recipient  of  the 
International  Advertising  Associa¬ 
tion’s  annual  award  for  distinguished 
service  in  international  advertising 
and  marketing. 

♦  ♦  ♦ 

George  A.  Jinks  Jr.,  formerly 
vice  president  and  general  manager  of 
Golden  Triangle  Publications  Port 
Arthur-Orange,  Texas,  was  named 
general  manager  of  the  Killeen 
(Texas)  Tribune.  He  is  a  former  man¬ 
aging  editor  of  the  Port  Arthur  News. 

(Continued  on  page  30} 
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“D.L.  Stawart  details  many 
of  the  joys  and  frustrations 
of  taking  fatherhood  seri 
ously.  Don’t  wait  ’til  ‘some¬ 
day’  to  look  back  and  laugh 
at  all  of  this ...  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 
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NOTES  ON  PEOPLE - 

Wayne  State  honors  Carl  Rowan 


Carl  T.  Rowan,  syndicated  col¬ 
umnist  whose  media  career  includes 
radio  and  television,  will  receive  an 
honorary  doctor  of  humane  letters 
degree  from  Wayne  State  University 
at  the  winter  commencement  cere¬ 
mony  in  Detroit  on  December  15. 

Rowan’s  degree  cites  his  “dis¬ 
tinguished  and  special  contribution  to 
the  field  of  journalism,  the  American 
press,  and  our  nation’s  continuing 
commitment  to  equality  of  opportu¬ 
nity  and  equal  justice.’’ 

Rowan,  the  only  journalist  to  win 
the  Sigma  Delta  Chi  Medallion  in 
three  successive  years,  is  on  radio 
with  “The  Rowan  Report’’  and  is  a 
permanent  panelist  on  public  affairs 
television’s  “Agronsky  &  Co.’’  He 
holds  a  Peabody  Award  for  his  televi¬ 
sion  special  on  the  “Race  War  in 
Rhodesia”  and  an  Emmy  for  his  docu- 
I  mentary,  “Drug  Abuse;  America’s  64 
Billion  Dollar  Curse.” 


OBITUARIES 


Carroll  S.  Linkens,  84,  who  was 
in  charge  of  Western  Union  facilities 
for  the  White  House  press  corps 
under  six  presidents,  died  of  cardiac 
arrest  November  24  at  the  Veterans 
Administration  Hospital,  Hampden, 
Va. 

From  1933  until  his  retirement  in 
1965,  Linkens  travelled  with  the  pre¬ 
sidents,  making  sure  that  Western 
Union  wires  were  available  to  the 
press  and  was  in  Dallas  when  Presi¬ 
dent  Kennedy  was  assassinated  in 
1963. 

In  1948  the  press  car  on  the  cam¬ 
paign  train  of  Harry  Truman  was 
named  after  Linkens.  In  1955  Presi¬ 
dent  Eisenhower  presented  him  an 
honorary  membership  in  the  White 
House  Correspondents  Association. 

*  *  * 

Irving  E.  Rogers,  81 ,  chairman  of 
the  board  of  the  Lawrence  (Mass.) 
Eagle-Tribune  and  the  newspaper’s 
guiding  hand  for  40  years,  died  at  his 
home  November  17  after  a  battle 
against  cancer.  He  inherited  the 
Eagle-Tribune  from  his  father,  Alex¬ 
ander  H.  Rogers,  and  served  as  pub¬ 
lisher  from  1942  to  his  80th  birthday  in 
1982  when  ownership  passed  to  his 
son,  Irving  E.  Rogers  Jr. 

♦  ♦  * 

Lawrence  E.  Duane,  77,  formerly 
with  the  old  Boston  Evening  Amer¬ 
ican  and  Boston  Post  and  later  in 
advertising  agency  work,  died  Octo¬ 
ber  29atJiisBqurne^Mass^^5home. 


Rowan’s  earlier  career  in  govern¬ 
ment  included  service  in  President 
Johnson’s  administration;  and  among 
other  posts  he  served  as  director  of 
the  U.S.  Information  Agency,  deputy 
assistant  secretary  of  state  for  public 
affairs,  delegate  to  the  United  Na¬ 
tions,  and  U.S.  ambassador  to  Fin¬ 
land. 


Lawrence  memorial 

The  University  of  Florida,  with  an 
initial  gift  from  Sentinel  Charities, 
Inc.,  has  established  an  endowed 
scholarship  in  honor  of  the  late  David 
Lawrence  Sr.,  the  longtime  Tallahas¬ 
see  correspondent  for  the  Orlando 
Sentinel.  The  scholarship  will  be 
awarded  yearly  to  a  junior  or  senior 
interested  in  pursuing  a  career  in  poli¬ 
tical  reporting. 

Lawrence,  66,  died  of  liver  cancer 
September  4.  He  had  retired  last  year. 

Starting  in  journalism  at  the  old 
New  York  Sun  in  1939,  he  adopted  the 
byline  D.G.  Lawrence  to  avoid  confu¬ 
sion  with  David  ^Lawrence,  pro¬ 
minent  conservative  columnist  at  the 
time,  and  made  hisjoumalism  mark  in 


World  War  II  by  specializing  in 
exposing  black  market  activities. 

Contributions  to  the  scholarship 
fund  may  be  sent  to  Dean  Ralph 
Lowenstein,  College  of  Journalism 
and  Communications,  University  of 
Florida,  Gainesville. 

Photo  luncheon 

Three  distinguished  photographers 
will  be  recipients  of  the  1983 
Photographic  Administrators,  Inc.,  1 
Awards  in  New  York  City  December 
14. 

Joseph  Costa,  a  living  legend  in 
American  photojournalism  who 
began  his  career  at  the  old  New  York 
World  in  1920  and  now  is  on  the  jour¬ 
nalism  faculty  of  Ball  State  Univer¬ 
sity,  Muncie,  Indiana,  will  be  the 
luncheon  speaker  and  is  to  receive  the 
PAI  award  for  education  in  photogra¬ 
phy. 

Gordon  Parks,  a  former  Life 
magazine  photographer,  author  and 
film  director,  is  to  receive  the  1983 
award  for  lifetime  achievement  in 
photography;  and  Alfred  Gescheidt, 
the  award  for  technical  achievement. 

The  program  begins  with  a  12  noon 
reception  at  Sardi’s  Restaurant. 


If }ou’ie  interested 
in  doing  a  story 
on  Amenca’s  fieight 


got  yaur  number 

202-835-9555. . 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundatior^ 

^American  Railroad  Foundation 
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IN  BRIEF 


Coupon  guidelines 
recommended 

Five  national  grocery  trade  orga¬ 
nizations,  in  an  effort  to  reduce 
couponing  costs,  have  compiled  the 
first  set  of  guidelines  since  1970  gov¬ 
erning  use  of  the  popular  promotional 
device. 

The  “trade  practice  recommenda¬ 
tions”  (compliance  is  voluntary) 
advise  manufacturers  to  try  to  make 
coupons  6x2'/2  inches,  and  perforate 
them  for  easy  removal  from  print 
media. 

Recommendations  on  content  ask 
that  “Manufacturer  Coupon”  be 
printed  in  bold  type  in  an  outlined  area 
at  the  top  of  coupons,  with  the 
expiration  date  immediately  follow¬ 
ing.  But  the  guidelines  advise  that 
coupon  expiration  dates  “be  avoided 
whenever  possible,”  in  which  case 
“no  expiration  date”  would  be 
printed. 

The  five  organizations — which 
include  the  Food  Industry  Associa¬ 
tion  Executives,  Food  Marketing 
Institute,  Grocery  Manufacturers  of 
America,  National- American 
Wholesale  Grocers’  Association,  and 
National  Grocers  Association — also 
suggested  that  coupons  be  encoded 
with  a  symbol  conforming  to  Univer¬ 
sal  Product  Code  guidelines. 

L.A.  Times  gears 
up  for  Olympics 

The  1984  Olympics  may  still  be 
several  months  away,  but  the  Los 
Angeles  Times  is  already  giving  the 
event  extensive  coverage — and  not 
just  from  a  sports  angle. 

One  Times  reporter,  Kenneth 
Reich,  has  been  assigned  to  cover  the  | 
news  aspects  of  the  Olympics  full¬ 
time.  And  the  paper’s  different 
departments  are  doing  stories  from 
various  angles. 

The  business  section,  for  instance, 
is  running  articles  about  the  way  the 
Olympics  are  being  financed,  corpo¬ 
rate  sponsorship  of  the  games,  the 
event’s  impact  on  the  Los  Angeles 
economy,  and  the  employment 
opportunities  that  are  being  created. 
Over  on  the  metro  desk,  the  effects  of 
the  Olympics  on  transportation, 
hotels,  security  and  smog  are  being 
addressed. 

Home  magazine  is  running  a  total  of 
12  themed  sections  on  the  games,  with 
two  additional  issues  devoted  entirely 
to  the  Olympics. 

The  Times  sports  staff  has  been 
covering  preliminary  national  and 


international  competitions  leading  up 
to  the  games,  with  reporters  each 
assigned  to  a  different  sport  so  that 
they  gain  expertise  in  the  specific 
area. 

When  the  two-week  event  actually 
begins  next  year,  the  Times  will  have 
a  special  daily  Olympics  '84  section 
devoted  to  the  games.  It  will  include 
the  day’s  schedule,  the  results  of  the 
day  before,  analyses  of  the  competi¬ 
tion,  interviews  with  athletes,  etc. 

The  metro  staff  will  have  one  and 
the  sports  department  two  separate 
Olympics  desks. 

A  total  of  24  photographers  from 
the  L.A.  daily  and  other  Times  Mirror 
papers  are  expected  to  take  a  total  of 
1 ,700  rolls  of  color  and  1 ,700  rolls  of 
black-and-white  film.  Non-Times 
Mirror  papers  will  be  offered  the 
photos  on  a  fee  basis. 

Pa.  daily  prints 
good  news  section 

For  one  day,  all  the  news  was  good 
news  in  Johnstown,  Pennsylvania. 

“For  Immigrants,  A  Better  Life.” 
“Mine  Family  Never  Was  Short  of 
Love.”  “Our  People  Make  the  Differ¬ 
ence.”  “Medical  Care  Tops.” 
“Idle’s  Steelworker’s  Silver  Lining.” 
“Pluses  Add  Up  to  a  Great  Place  to 
Live.” 

The  Johnstown  Tribune-Democrat 
banished  disasters,  death  tolls,  mis¬ 
siles  and  murders  from  front  page 
headlines  on  November  15,  and  con¬ 
centrated  instead  on  reporting  the 
positive. 

George  Fattman,  editor  of  the  Tri¬ 
bune-Democrat,  initiated  the  “We’re 
Proud”  issue  in  response  to  a  local 
business  leader’s  suggestion. 

According  to  Fattman,  what  began 
as  a  16  page  section,  quickly  grew  to 
nearly  50  pages. 

“In  fact,  we  had  to  put  on  the 
breaks  so  that  we  could  manage  the 
project.  Newspapers  are  in  the  busi¬ 
ness  to  report  news.  Unfortunately, 
much  of  the  big  news  is  bad.  But  there 
is  plenty  of  good  news,  too.  This 
special  section  proves  it.  And  it  shows 
that  people  here  have  plenty  to  be 
proud  about.  So,  strangers  beware. 
When  it  comes  to  saying  what  we  like 
about  living  here,  we  can  go  on  for 
pages  and  pages.” 

Quebecor  has 
a  record  year 

For  fiscal  year  ended  September 
30,  1983,  Quebecor  of  Montreal  re¬ 
corded  the  best  financial  results  in  its 


corporate  history  with  a  net  income  of 
$7,659,000  or  $3.31  per  common 
share,  compared  with  $4,792,0(X)  or 
$2.15  for  the  preceding  fiscal  year. 

Net  income  in  1982  included  an 
extraordinary  gain  of  $245,000  or 
$0.11  per  common  share,  while  no 
extraordinary  gain  was  realized  in 
1983. 

The  directors  of  Quebecor  Inc.  also 
decided  on  a  2-for-l  split  of  the  com¬ 
pany’s  common  shares. 

The  resolution  of  this  stock  split  is 
subject  to  the  aproval  of  the 
shareholders. 

Toronto  Sun’s 
profits  rise 

The  Toronto  Sun  Publishing 
Corporation  reported  its  profit  for  the 
26  weeks  ended  October  29, 1983,  was 
$4,061,000,  or  490  a  share,  compared 
to  $2,412,()00,  or  290  a  share  for  the 
previous  year. 

Revenue  was  $59,366,000.  Last 
year’s  revenue  after  26  weeks  was 
$55,109,000. 

Second  quarter  earnings  were 
$2,064,000,  or  250  a  share  compared 
to  $1 ,654,000,  or  200  a  share  last  year. 
Revenue  for  the  second  quarter  was 
$30,494,000  compared  to  $27,577,000 
last  year. 

“In  Toronto  advertising  linage 
and  circulation  continues  to  run  mini¬ 
mally  ahead  of  last  year,”  the  com¬ 
pany  said.  “IN  the  west  we  are  seeing 
some  signs  of  exceeding  last  year’s 
levels.  It  is  difficult  to  see  a  trend  but 
we  are  encouraged  by  the  results. 

‘‘While  the  continued 
improvement  in  revenue  in  all  three 
cities  is  heartening,  rigid  cost  controls 
are  still  in  effect.” 

On  October  17,  Toronto  Sun 
announced  it  will  acquire  the  Houston 
Post  for  a  total  purchase  price  of  $100  1 
million  (U.S.),  plus  the  value  of  the 
working  capital. 

TvB  elects  chairman 

William  G.  Moll,  president  of 
broadcasting  and  entertainment, 
Harte-Hanks  Communications,  Inc., 
San  Antonio,  has  been  elected  chair¬ 
man  of  the  Television  Bureau  of 
Advertising  Board  of  Directors  for 
1984.  He  succeeds  David  E.  Hender¬ 
son,  president  of  Outlook  Broadcast¬ 
ing,  Providence  who  has  served  as 
chairman  the  past  two  years. 

The  Board  of  Directors  also  elected 
Stephen  D.  Seymour,  president  and 
chief  executive  officer,  Abell  Com¬ 
munications,  Baltimore,  as  board  sec¬ 
retary,  succeeding  Moll. 
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WITH  THE  OMBUDSMEN 


Ombudsman  flips,  snarls  at  readers 


By  Richard  P.  Cunningham 

The  ombudsman  is  warm,  gracious; 
ready  to  smooth  feathers  ruffled  by 
reporters  and  editors,  and,  above  all, 
ready  to  listen  to  readers’  sugges¬ 
tions,  right? 

Wrong. 

Wrong,  at  least,  when  he  or  she  is 
pricked  by  a  leprechaun  and  comes 
down  with  a  raging  case  of  Tongue-in- 
Cheek,  as  Pat  O.  Riley  did  at  The 
Register  in  Santa  Ana,  Calif.,  recent¬ 
ly.  Riley  wrote; 

“For  demonstrably  good  reason, 
newspapers  have  never  trusted  read¬ 
ers  much. 

“We  just  can’t.  We’re  astutely 
aware  of  their  baleful  weaknesses, 
and  we  know  they’ll  turn  on  us  in  a 
blink  if,  for  example,  their  paper’s  wet 
or  wrinkled  or  if  it  doesn’t  arrive  on 


(Richard  Cunningham  is  an  associ¬ 
ate  director  of  the  National  News 
Council  and  editor  of  the  Council’s 
newsletter  “Excerpts,”  which  is  based 
on  the  columns  and  memos  of  the  32 
members  of  the  Organization  of  News 
Ombudsmen.) 


time  or  ever. 

“And  talk  about  picky  when  it 
comes  to  our  infrequent  and  harmless 
reporting  mistakes.  Why,  I  bet  those 
five  corrections  of  Page  A2  Thursday 
can  be  attributed  directly  to  peevish 
and  niggling  complaints  of  readers 
who  challenged  the  ardously  creative, 
if  slightly  wrong,  work  or  reporters. 

“I  just  don’t  know  what  gets  into 
people.  And  after  all  we  do  for  them. 
Consider:  We  choose  the  news  stories 
that  we  know  intuitively  and 
undisputably  that  they  need  and 
crave;  we  offer  columns  and  features 
so  they  can  be  entertained  exactly  as 
they  should  be,  and  we  deliberately 
throw  in  a  few  rotten  comic  strips  for 
the  express  purpose  of  letting  them 
ventilate  their  rage  in  a  therapeutic 
way. 

“Oh,  we  do  take  occasional  reader- 
ship  surveys  to  ask  what  they  want, 
but  those  are  only  to  verify  our  en¬ 
lightened  judgment  and  righteous¬ 
ness,  and  if  some  malcontent  posse¬ 
sses  the  reckless  gall  to  even  mildly 
question  our  practices,  we  simply 
consider  it  an  aberration,  smile  know¬ 


ingly,  magnanimously  forgive  and  let 
it  slide. 

“In  short,  we  know  best  and  we’re 
only  thinking  of  you.” 

With  that,  Riley  addressed  the  com¬ 
plaint  of  reader  John  Robson,  who 
objected  to  The  Register’s  publishing 
bridge  questions  on  Saturday  and  the 
answers  on  Monday.  Robson  asked 
for  the  answers  on  Saturday.  Riley 
wrote: 

“Somehow  the  guy  persuaded  the 
editor  to  change  the  format;  so  that’s 
what’s  going  to  happen,  starting  next 
Saturday  .  .  . 

“I  fully  expect  John  to  cheat,  but  if 
he  doesn’t  and  really  tries  to  work  the 
problems  before  he  looks  at  the 
answers,  that  will  be  a  small  step 
toward  improving  readers’  credibil¬ 
ity. 

“But  don’t  think  this  is  opening  the 
floodgates  for  suggestion  acceptabil¬ 
ity.  We’ll  always  be  on  our  guard.” 

Gannett  grant 

The  Gannett  Foundation  of 
Rochester,  N.Y.  has  awarded 
$100,000  to  Michigan  State  Univer 
sity  for  research  and  the  development 
of  courses  and  seminars  on  electronic 
publishing  systems  and  services. 


CHRISTMAS  IS 
A-COMIN’ . . . 

Seeking  an  unusual  gift  idea 
for  a  newspaper/media  colleague? 


MEDIA  HISTORY  DIGEST,  a  quarterly  professional  jour¬ 
nal  dealing  with  the  history  of  mass  media  makes  interest¬ 
ing,  entertaining  reading. 


Yes!  Please  send  MEDIA  HISTORY  DIGEST 
gift  subscriptions  to: 
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Anyone  and  everyone  involved  in  this  vast  communica¬ 
tions  business  .  .  .  from  editors  to  broadcasters  .  .  . 
from  history  buffs  to  industry  suppliers  can  partake  in  our 
heritage  reading  MEDIA  HISTORY  DIGEST. 

Order  now  for  a  special  Christmas  Gift  subscription. 
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NEWS/TECH 


The  PC  as  research  tool 

NJ.  dally  has  assembled  a  desktop  computer  system  that 
does  the  work  of  a  statistician,  a  research  analyst  and  a  graphic  artist 


At  the  Ashury  Park  (N.J.)  Press,  a 
standard  IBM  personal  computer  has 
put  the  Research  Department  in  the 
graphics  business. 

An  IBM  PC/XT,  equipped  with  a 
color  monitor,  a  20-megabyte  hard 
disk  drive,  a  color  graphics  card  and 
an  IBM  XY/749  eight-pen  graphics 
plotter,  can  churn  out  presentation 
quality  graphics  on  virtually  any  sub¬ 
ject  that  lends  itself  to  quantiOcation. 

Research  manager  Richard  OrlofT 
put  the  graphics  system  together,  and 
he  admits  that  he  has  yet  to  uncover 
all  of  its  potential  applications.  In  the 
past  few  months,  the  computer  has 
performed  tasks  for  every  department 
in  the  company,  and  it  promises  to 
do  much  more. 

Orloff  chose  several  “off-the- 
shelf”  software  packages  in  assem¬ 
bling  the  system. 

For  processing  statistics,  Orloff 
chose  Lotus  1-2-3”*  spreadsheet  soft¬ 
ware  and  the  dBase  ir**  relational 
database  management  system.  For 
data  communications  with  other  com¬ 
puter  systems,  Orloff  chose  the 
Hayes  Smartcom  II  system.  He  will 
be  installing  a  floppy-disk  based  Cen¬ 
sus  Data  system  from  Sammamish 
Data  Systems  that  contains  U.S.  Cen¬ 
sus  Bureau  data  tailored  to  the  news¬ 


paper’s  market.  He’s  also  planning  to 
install  a  word  processing  package,  but 
he’s  not  yet  chosen  a  vendor. 

What  separates  the  Research 
Department’s  system  from  other  PCs 
being  used  by  the  Press  are  a  pair  of 
software  packages  that  interact  with 
the  statistical  programs  to  produce 
bar  charts,  graphs,  pie  charts  and  sta¬ 
tistical  maps.  The  presentation  and 
business  graphics  package  is  called 
PPG,  marketed  by  Ganesa  Group 
International,  Inc.,  McLean,  Va.  The 
statistical  map  system  is  called, 
appropriately,  Statmap,  also  from 
Ganesa.  Orloff  says  the  Press  is  the 
first  newspaper  installation  of  the 
Statmap  system. 

Orloff  believes  the  combination  of 
software  packages,  coupled  with 
IBMs  OS/DOS  2.000  operating  sy.s- 
tem,  makes  the  computer  extremely 
user  friendly.  Almost  anyone,  in 
about  a  half-an-hour,  could  learn  how 
to  produce  charts,  graphs  and  maps, 
in  up  to  eight  colors. 

The  possibilities  in  the  system  are 
limitless,  as  far  as  Orloff  s  concerned. 
He  foresees  developing  client- 
specific  sales  presentations  utilizing 
census  and  zip  code  data  merged  with 
a  customer’s  retail  trading  zone  or  pri¬ 
mary  marketing  area.  He’s  already 


used  the  computer  to  provide  the 
circulation  department  with  a  graphic 
illustration  of  newspaper  sales  pat¬ 
terns  at  retail  distribution  points.  It 
can  also  be  used  for  all  types  of  finan¬ 
cial  and  sales  reports. 

Even  the  newsroom  has  used  the 
computer  for  the  creation  of  a  graphic 
used  to  illustrate  a  story.  Orloff 
believes  the  editorial  department  may 
become  one  of  the  primary 
beneficiaries  of  the  system’s  graphics 
capability.  He  even  expects  to  be  able 
to  generate  the  originals  for  color 
reproduction  without  having  to  pro¬ 
duce  four-color  separations. 

For  presentations,  the  system  can 
generate  graphics  on  either  plain 
paper  or  acetate  for  overhead  projec¬ 
tion,  all  in  color.  Orloff  has  found  that 
the  “wet  medium”-type  acetate 
works  best  for  overhead  projection. 

Orloff  keeps  the  software  “resi¬ 
dent”  in  the  computer’s  20  megabyte 
hard  disk  storage  system,  so  causing 
one  program  to  interact  with  another 
is  simply  a  matter  of  calling  the  soft¬ 
ware  from  the  disk  into  the  machine’s 
main  memory.  The  process  takes  a 
couple  of  seconds. 

The  total  cost  for  the  hardware, 
based  on  list  price  estimates,  is  rough- 
1  ly  $13,000. 


Example  of  a  text  scr'een 
created  by  P.0.G.  on  the 
IBM  XT  Personal  Computer 
for  Editor  A  Publisher. 


Asbury  Park  Press  research  manager  Rich  Orloff  with  the 
IBM  PC/XT  system. 


Examples  of  the  presentation-quality  graphics  created  on 
the  system. 
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Beaver  County  Times  data  processing  coordinator  Wes  Werner  uses  an  IBM 
Personal  Computer  for  tabulating  election  results  from  the  county's  155  voting 

districts. 

Analyzing  election  results: 
PC’s  give  daily  an  edge 


By  Bob  Bonn 

Voters  in  Beaver  County,  Pa.,  still 
elect  their  officials  by  paper  ballot 
which  means  a  long,  difficult  night  for 
a  reporting  staff  waiting  for  vote 
totals. 

The  staff  of  the  Beaver  County  {Pa.) 
Times,  (circulation  5I,{K)0),  however, 
brought  computers  into  the  process 
for  the  first  time  in  the  November 
general  election,  deploying  a  pair  of 
its  newly  acquired  IBM  personal 
computers  in  the  county  courthouse 
to  tabulate  and  report  the  hand- 
counted  votes. 

Rather  than  keeping  large  hand¬ 
written  charts  as  Beaver  County's  155 
voting  precincts  reported  in,  then 
adding  by  hand,  the  Times  staff  en¬ 
tered  the  results  in  the  computer  to  get 
running  totals  and,  as  deadline 
neared,  sent  a  town-by-town  chart 
directly  to  type. 

Bringing  the  computer  into  the  elec¬ 
tion  process  was  the  idea  of  Wes  Wer¬ 
ner,  Times  system  coordinator.  Wer¬ 
ner  helped  typeset  large  charts  in  the 
primary  election,  and  saw  the  need  to 

(Bob  Bonn  is  the  Times  Copy  Desk 
Chief  and  serves  as  the  newsroom 
liaison  with  the  data  processing 
department.) 


computerize  the  process.  “After 
working  on  the  last  election  and 
knowing  that  we  were  getting  PCs,  I 
knew  we'd  use  them  this  time,''  he 
said. 

Werner's  program  listed  the  coun¬ 
ty's  155  precincts  individually, 
enabling  him  or  other  staffers  working 
at  the  elections  bureau  to  enter  results 
as  they  arrived. 

Another  program  was  written  to 
give  each  candidate's  running  totals, 
the  number  of  precincts  counted  and 
the  percentage  of  vote  received  for 
each  candidate. 

A  final  program  compiled  a  county¬ 
wide  chart  showing  vote  totals  by 
municipality  for  each  candidate. 
Transmitted  by  phone  lines  from  the 
courthouse  to  the  Times  office  a  mile 
away,  that  program  included 
imbedded  codes  enabling  the  final  re¬ 
sults  to  be  set  in  type  in  minutes. 

The  Beaver  County  Times  is  one  of 
six  newspapers  owned  by  Calkins 
Newspapers  in  Levittown,  Pa.  The 
Times  and  three  of  the  Calkins  papers 
work  with  an  IBM  front  end  system 
and  are  served  by  a  common  data  base 
in  Levittown. 

Use  of  the  computer  in  the  election 
enabled  faster  and  more  accurate 


“The  best  aspect  was  we  knew  any¬ 
time  during  the  night  the  status  of  any 
race,”  said  Bob  Uhrinak,  associate 
editor.  This  enabled  the  reporters  to 
spend  less  time  adding  handwritten 
charts  and  more  time  writing  stories. 

The  fact  that  the  computer  showed 
the  percentage  of  vote  for  each  candi¬ 
date  —  a  statistic  that  would  have  re¬ 
quired  too  much  effort  to  calculate  by 
hand  for  every  race  —  proved  to  be  an 
asset.  Courthouse  reporter  Jack 
Atzinger  spotted  early  in  the  night 
that  Democratic  row  office  candi¬ 
dates  were  holding  an  approximate  2- 
1  edge  in  every  race  except  the  one  for 
district  attorney. 

“We  knew  we  had  a  Democratic 
blowout,  except  in  the  DA’s  race,” 
Uhrinak  said,  “and  Jack  could  build 
his  story  on  that.  You  could  see  the  I 
trend  had  been  set  and  that  it  really 
wasn't  going  to  change.” 

In  addition,  Uhrinak  said,  the  faster 
tallies  enabled  reporters  to  begin 
interviewing  candidates  while  votes 
were  still  coming  in.  “It  saved  us  hav¬ 
ing  to  make  phone  calls  at  8  in  the 
morning  to  people  who  had  been  up  all 
night,”  he  said. 

Thanks  to  the  computer's  ability  to 
add  results  accurately  in  very  short 
time,  reporters  were  able  to  wait  an 

(Continued  on  page  52) 


AT  LAST! 

A  Computer  Typesetting 
System  Designed  For 
The  Small  Paper 

...  by  a  former  publisher.  Uses  the 
TRS-80  Model  II,  12  or  16,  A  COM¬ 
PLETE  system  that  simply  “plugs  in" 
to  your  Comp.  Jr,  Compuwriter,  Comp 
II,  Trendsetter  or  Unisetter.  Also  the 
Comp  IV  and  the  4961  soon.  No  wires 
to  hook  up  inside  your  typesetter,  just 
one  plug.  No  changes  to  typesetter  or 
computer.  Everything  is  included, 
nothing  else  to  buy  or  learn.  Com¬ 
puter  can  be  located  up  to  1 ,000  feet 
away  from  typesetter.  Use  the  Radio 
Shack  Model  100  as  a  remote  ter¬ 
minal.  You  buy  the  computer,  plug 
everything  in  and  start  writing  stories. 
The  computer  and  your  typesetter 
worry  about  the  type.  Install  for  less 
than  $1 ,800  complete.  If  you  think  it's 
too  good  to  be  true,  check  with  the 
Kansas  and  Missouri  papers  now  us¬ 
ing  it  daily. 

For  the  full  story 
on  Rim  Writer,  contact: 


Genesys  Systems 

Box  277,  Ellinwood,  KS  67526 
316-564-3636 
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OnUiesmlysUe . 


MEAD  DATA  CENTRAL,  Dayton,  Ohio,  has 
announced  that  its  NEXIS®  and  LEXIS®  database 
services  will  now  be  accessible  through  IBM  personal 
computers,  the  IBM  Displaywriter,  the  IBM  3101  and 
TeleVidio  950  terminals. 

Previously,  the  database  services  —  the  largest 
on-line,  full  text  databases  in  the  world  —  were  only 
available  through  terminals  manufactured  by  Mead. 
Besides  NEXIS,  a  general  purpose  informational 
service  and  LEXIS,  a  legal  service.  Mead’s  databases 
include  the  full  text  of  the  New  York  Times  and 
Advertising  Marketing  Intelligence  (an  electronic 
retrieval  service  that  provides  abstracts  of  articles  from 
more  than  100  advertising/marketing  and  media  trade 
publications). 

Recent  improvements  in  computer  terminals  have  led 
Mead  to  allow  access  to  other  asynchronous,  ASCII, 
1200  bits-per-second  video  display  terminals  with  24 
eighty-character  lines  and  other  characteristics  required 
to  interface  with  database  software.  Mead  also  markets 
its  own  terminal,  the  new  UBIQ  II  Desktop  terminal, 
with  single-stroke  function  keys  tailored  to  information 
retrieval  applications  and  a  new  OMNI  1  ink-jet  printer. 
♦  ♦  ♦ 

The  Qunicy  (Mass.)  Patriot  Ledger  has  donated  its 
nine-year-old  news  computer  system  to  Northeastern 
University  for  training  students  in  electronic  writing, 
editing  and  typesetting. 

The  Dymo-Xylogics  system  had  been  used  since  1974 
to  produce  the  newspaper,  but  it  was  replaced'in  the 
past  year  by  a  newer,  faster  Atex  system. 

General  Manager  Richard  D.  Allen  announced  the 
gift,  adding  that  the  Dymo-Xyolgics  system  brought  the 
Patriot  Ledger  into  the  computer  age  and  would  now 
serve  a  similar  purpose  at  Northeastern. 

“We’ve  long  had  close  ties  to  Northeastern 
University  through  its  student  work  cooperative 
program,’’  he  said.  “This  is  another  step  in  our  joint 
effort  to  develop  first-rate  journalists.’’ 

The  system  includes  13  VDTs;  dual  computer 
processing  units;  two  optical  scanning  machines;  three 
printout  machines  and  three  photographic  typesetting 
machines. 

♦  *  * 

Twelve  students  in  the  newspaper  production 
management  program  of  Rochester  Institute  of 
Technology’s  School  of  Printing  have  received 
scholarships  and  fellowships  from  the  Gannett 
Foundation,  Inc.,  and  the  Scripps-Howard  Foundation. 

In  presenting  the  awards  to  the  students.  Dr.  Robert 
G.  Hacker,  RIT’s  Paul  and  Louise  Miller  Professor  of 
Newspaper  Management  and  coordinator  of  the 
newspaper  program,  said,  “We  are  pleased  that  these 
foundations  are  looking  to  the  future  of  the  newspaper 
industry  through  their  support  of  these  students.’’ 

Six  students  received  Scripps-Howard  Foundation 
Scholarships,  five  students  received  Gannett 
Foundation,  Inc.,  fellowships  and  one  student  received 
both.  Total  value  of  the  scholarships  and  fellowships 
was  $34,500. 

Scripps-Howard  Foundation  Scholarship  awards  were 
made  to  senior  Ross  Adler;  juniors  Matthew  L.  Flood 
and  Bruce  Thompson;  sophomores  Michele  Lambert 
and  Kathy  Schaufler,  and  freshman  Paul  Flood. 


Receiving  Gannett  Foundation,  Inc.,  Fellowship 
awards  are  senior  Marie  Sgambellone,  junior  Todd 
Socia,  and  sophomores  Mary  Bertone,  Mary  Czarnecki 
and  Keith  McNevins. 

First-year  student  William  Garno  received  awards 
from  both  foundations. 

Newspaper  production  management  is  one  of  four 
programs  leading  to  the  bachelor  of  science  degree 
offered  by  RIT’s  School  of  Printing.  The  school  itself  is 
part  of  RIT’s  College  of  Graphic  Arts  and  Photography, 
one  of  the  Institute’s  nine  colleges. 


♦  ♦  ♦ 

A  new  contrast  enhancement  filter  designed  to  reduce 
glare  from  video  display  terminal  screens  was  introduced 
by  POLAROID  CORP.  at  the  COMDEX/Fall  ’83 
computer  show  in  Las  Vegas  last  month. 

The  new  CP-50  contrast  enhancement  filter  has  been 
developed  for  both  small  business  users  and  multiple 
terminal  users.  According  to  Paul  Graham,  marketing 
♦manager  for  Polaroid’s  Polarizer  Division,  the  screens 
'are  the  first  filters  to  be  offered  for  less  than  $50  each. 

The  filters  incorporate  a  circular  polarizer  that 
reduces  dramatically  the  effects  of  glare  while 
improving  screen  contrast.  It  absorbs  most  ambient 
light  falling  on  the  screen  rather  than  allowing  it  to 
bounce  back  into  the  user’s  eyes. 

The  filter  joins  the  more  sophisticated  and  expensive 
CP-70  filter.  Both  attach  to  VDT  screen  bezels  with 
self-adhesive  mounts,  requiring  no  tools  or  special 
expertise  for  installation.  The  filters  will  be  available 
through  office  equipment  suppliers,  catalogs  and  retail 
computer  stores  throughout  the  United  States  early 
next  year. 

♦  ♦  ♦ 

LITHO  RESEARCH,  LTD.,  Chicago,  has  announced 
availability  of  its  new  WEB  KNIFE^",  a  cutting  tool 
designed  specifically  to  separate  and  sheer  the  outside 
wrapping  of  newsprint  rolls. 

By  not  cutting  downward,  the  WEB  KNIFE  avoids 
the  irregular  cutting  and  weakening  of  underlying  layers 
caused  by  razor  or  hunting  knives.  Litho  Research 
claims  the  knife  can  save  up  to  10%  of  the  paper 
usually  wasted  in  this  operation. 

The  WEB  KNIFE  is  available  for  $20  each  in 
quantities  of  one;  $15  each  for  orders  of  five  or  more. 
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Canadian  chain 
shuts  down 

ne 

The  Columbian  of  British  Colum-  lei 
bia,  Canada,  and  its  chain  of  weekly  la 
newspapers,  has  bowed  out  of  sa 
existence,  but  not  without  a  struggle.  oi 
Officials  of  the  Columbian  Co., 
which  operates  the  daily,  five  week-  in 
lies  and  a  commercial  printing  plant, 
acknowledged  that  efforts  to  sell  the  C 
publications  and  pull  them  out  of  the  P« 
bankruptcy  status  were  fruitless.  _ 

R.D.  “Rikk”  Taylor,  former  pub-  f 

lisher,  said  the  last  edition  of  the  • 
newspaper  was  printed  on  Nov.  4.  I 
The  newspaper’s  demise  effected  200 
full-time  and  150  part-time  workers 
and  750  carriers,  Taylor  said. 

The  newspaper  was  declared  bank-  ^ 
nipt  Oct.  14,  and  had  been  operating  ^ 
on  a  $100,000  bank  loan,  which  ran  ^ 
out  a  few  weeks  ago,  Taylor  said. 

In  addition  to  seeking  a  buyer  for  ^ 
the  newspaper,  Taylor  had  hoped  pri-  ^ 
vate  investors  might  see  fit  to  come  to  ' 
the  newspaper’ s  aid  and  had  also  con-  ^ 
sidered  a  plan  whereby  employees 
could  purchase  shares  in  the  com-  ' 

pany.  None  of  those  measures,  ' 

however,  came  to  light,  Taylor  said. 

“We’re  very  upset  that  the  banks  ^ 

and  the  creditors  have  taken  the  * 

option  to  close  us  down,’’  Taylor  *■ 

said.  I 

The  Columbian  had  a  circulation  of 
22,000  in  the  suburban  Vancouver 
area.  ‘ 

Antitrust  suit  in  Pa. 
filed  against  Ingersoll 

Village  News,  a  free  distribution  i 

weekly  newspaper  in  Chester  and 
Lancaster  Counties,  Pa.,  has  filed  an 
antitrust  suit  under  state  laws  against 
a  division  of  Ingersoll  Publications 
Co. 

The  lawsuit,  filed  in  the  Court  of 
Common  Pleas,  is  seeking  injunctive 
relief  totalling  $80,000  in  damages  on 
allegations  including  predatory  pric¬ 
ing  of  advertising,  unfair  sales  prac¬ 
tices,  “tortious  interference’’  with 
prospective  customers,  and  civil  con¬ 
spiracy. 

The  suit  claims  that  after  the  Village 
News  began  competing  in  March, 
1982,  with  Community  Service 
Publishing,  Inc.,  the  defendant  en¬ 
gaged  in  “illegal  and  unlawful  prac¬ 
tices”  in  order  to  regain  its  market  ' 
share  and  “eliminate  plaintiff  as  a 
competitor.” 

Community  Service  publishes  the  ' 
Record  and  Record  Plus  in  Chester 
County,  Tri-Counties  Shoppers  News 
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and  Southern  Chester  County 
Times. 

Irving  S.  Lieberman,  a  general  part¬ 
ner  of  the  Village  News,  said  it  was  “a 
legal  and  business  decision”  to  file  the 
lawsuit  in  state  courts.  Lieberman 
said  the  Village  News  has  not  ruled 
out  filing  a  federal  antitrust  suit 
against  Community  Service  Publish¬ 
ing. 

David  Carr,  senior  publisher  of 
Community  Service,  said  the  com¬ 
pany  denies  all  the  allegations. 

Reporters  barred 
from  meeting 

Only  a  few  Cleveland  journalists 
saw  red  when  they  were  barred  from 
the  opening  session  of  the  Communist 
Party,  USA’s  recent  National  Con¬ 
vention  in  their  city. 

Reporters  and  photographers  from 
the  general  media  were  kept  out  of  the 
Grand  Ballroom  at  the  Bond  Court 
Hotel  as  the  convention  got 
underway,  although  journalists  from 
communist  media  in  this  country  as 
well  as  an  East  German  camera  crew 
were  admitted. 

“Some  of  the  tv  people  were  ticked 
off,”  said  Plain  Dealer  reporter  Har¬ 
ry  Stainer.  “I  didn’t  object.  In  fact,  1 
didn’t  give  as...”  Stainer  pointed 
out  that  “they  opened  with  an  execu¬ 
tive  session,  and  those  are  often 
closed  to  reporters.  It’s  legal.  Unions 
do  it  all  the  time.  All  the  general  ses¬ 
sions  were  open  to  us.” 

Even  so,  photographers  were 
cautioned  not  to  take  pictures  of 
delegates  who  came  from  some  47 
states  to  attend  the  four-day  conven¬ 
tion. 

Tass  and  Pravda  reporters  based  in 
New  York  City  were  reportedly  ban¬ 
ned  from  attending  by  the  U.S.  State 
Department,  allegedly  because  of 
Cleveland’s  proximity  to  Wright- 
Patterson  Air  Force  base  near  Day- 
ton,  Ohio,  an  aerospace  research  and 
development  facility.  The  base  is 
almost  200  miles  from  Cleveland. 

A  telegram  protesting  the  barring  of 
the  Soviet  journalists  from  the  con¬ 
vention  was  sent  to  the  Secretary  of 
State  by  the  Cleveland  chapter  of  Sig¬ 
ma  Delta  Chi,  the  Society  of  Pro¬ 
fessional  Journalists. 

Field  to  sell 
cable  systems 

Field  Enterprises,  Inc.,  which  re¬ 
cently  sold  the  Chicago  Sun-Times  to 
Rupert  Murdoch  for  $90  million  has 
signed  a  letter  of  intent  to  sell  the 


assests  of  its  southern  California 
cable  television  systems  for  $20.5  mil¬ 
lion  to  American  Cable  TV  Investors 
2,  a  public  limited  partnership  whose 
managing  partners  are  based  in 
Denver,  Colo. 

The  systems  are  operated  by  Field 
Cablevision,  a  subsidiary  of  Field 
Communications  Corporation. 

The  transaction  is  subject  to 
negotiation  of  a  definitive  contract, 
approvals  of  the  franchising 
authorities  and  the  Federal  Com¬ 
munications  Commission,  and  certain 
other  conditions. 

The  cable  systems  serve  approx¬ 
imately  18,800  basic  and  16,400  pay 
subscribers  and  pass  approximately 
44,000  homes  in  their  franchise  areas. 

The  systems  provide  service  in 
Redlands,  Beaumont  and  portions  of 
San  Bernadino,  Riverside  County  and 
San  Bernadino  County,  and  to  Nor¬ 
ton  and  March  Air  Force  Bases. 

Field  announced  in  April  that  its 
shareholders  intend  to  liquidate  the 
corporation  and  sell  its  assets  or  dis¬ 
tribute  them  themselves. 

Since  then  Field  Communications 
has  sold  or  contracted  to  sell  its  five 
UHF  television  stations  in  Chicago, 
Boston,  Philadelphia,  Detroit  and  San 
Francisco. 

American  Cable  TV  Investors  2 
was  recently  formed  to  acquire, 
develop  and  operate  cable  television 
systems.  The  managing  general  part¬ 
ners  are  affiliates  of  Daniels  &  Associ¬ 
ates,  Inc.  and  Integrated  Resources, 
Inc. 

Bob  Holman  of  Daniels  was  the 
broker  for  the  transaction. 

Dept,  stores  show 
ad  spending  hike 

Newspaper  advertising 
expenditures  for  general  merchandise 
and  apparel  stores  totalled  $1,936  bil¬ 
lion  for  the  first  six  months  of  1983,  a 
10.5%  increase  over  the  same  period 
in  1982,  Alfred  Eisenpreis,  vice  presi¬ 
dent,  retail  marketing  for  the  News¬ 
paper  Advertising  Bureau,  Inc., 
announced. 

Total  first-half  retail  newspaper 
advertising  expenditures  were  $5,432 
billion,  an  11.9%  increase  over  1982’s 
first  half  figures. 

The  Bureau’s  estimates  ure  based 
on  linage  data  from  Media  Records, 
Inc.,  press  associations  and  news¬ 
paper  companies  and  individual 
newspapers,  and  on  rate  information 
from  Standard  Rate  and  Data  Service 
and  from  an  annual  national  survey  of 
newspapers. 


SYNDICATES 


Strip  stars  strange  student 

Kevin  McCormick’s  ‘Arnoid,’  a  Fieid  Newspaper  Syndicate  Comic 
ceiebrating  its  first  anniversary  this  month,  features  a  rather  odd 
junior  high  schooier  who  wouid  give  any  teacher  nightmares 
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Arnold's  friend  seems  to  be  getting  into  a  fowl  mood. 


By  David  Astor 

Some  of  the  many  pieces  of  fan  mail 
cartoonist  Kevin  McCormick  is 
beginning  to  receive  come  from 
teachers  writing  that  they  have  stu¬ 
dents  just  like  the  title  character  in  his 
year-old  “Arnold”  comic  strip. 

If  these  students  are  as  strange  as 
McCormick's  anarchistic  Junior  high 
schooler,  they  are  pretty  strange 
indeed.  Arnold,  for  instance,  is  con¬ 
stantly  regaling  his  beleaguered 
teacher  with  stories  about  queer  rela¬ 
tives. 

When  Mr.  Lester  (the  teacher) 
quoted  from  a  book  about  how  some¬ 
one  “had  a  mind  like  honed  steel,” 
Arnold  observed  that  his  uncle  Pete 
was  the  same  way  after  a  metal  plate 
was  inserted  in  his  head.  Then  there 
was  Arnold's  cousin  Ralph,  a  “pro¬ 
fessional  cowpoke”  who  not  only 
poked  cattle  to  see  if  they  were  alive, 
but  also  mailed  the  critters  hamburger 
buns  to  harass  them.  And  of  course 
there  was  uncle  Rosco,  whose  heart 
was  broken  when  his  invention — 
hand  grenades — wasn't  used  for  the 
“betterment  of  mankind.” 

Arnold's  friend  Tommy  got  to  meet 
another  relative — “Grandma.”  who 


served  her  “famous  chicken  beak 
cheese  things”  for  dinner.  “And  boy, 
are  they  tasty,”  enthused  Arnold. 

When  he  isn't  talking  about  or  eat¬ 
ing  with  his  relatives,  Arnold  finds 
time  to  write  tender  poems  for  crea¬ 
tive  writing  class  about  the  “curse  of 
the  vampire  starlings”  and  to  arm  the 
school  safety  patrol. 

“Actually,  I've  made  a  conscious 
effort  to  tone  Arnold  down  a  little  dur¬ 
ing  the  past  year,”  said  McCormick,  a 
31-year-old  resident  of  Rochester, 
N.Y.  “Arnold  used  to  be  really 
vicious.”  The  character,  for  instance, 
shaved  Mr.  Lester's  head  after  he  fell 
asleep,  handcuffed  his  science 
instructor,  put  a  dead  cow  in  the  prin¬ 
cipal's  office,  and  wrote  “enslave¬ 
ment  of  the  human  race”  when  asked 


to  set  a  personal  goal. 

“1  thought  people  would  get  sick  of 
this  after  awhile,”  explained  McCor¬ 
mick,  “plus  1  really  didn't  want  to 
glorify  classroom  violence.” 

But  even  a  somewhat  toned-down 
“Arnold”  is  still  more  irreverent  than 
most  other  newspaper  comics.  “It's  a 
little  more  absurd  than  the  norm,” 
observed  McCormick. 

Lew  Little,  vice  president,  editorial 
development  for  Field  Newspaper 
Syndicate,  added,  “Of  all  the  cartoon¬ 
ists  with  whom  I’ve  worked  during 
the  last  20  years,  Kevin  has  the  most 
outrageous  sense  of  humor.”  Little 
directed  the  development  of  Jim  Dav¬ 
is’s  “Garfield”  when  he  worked  for 
United  Feature  Syndicate,  and  was 
also  responsible  for  bringing  Greg 
Howard's  “Sally  Forth”  and  Tom 
Armstrong's  “Marvin”  to  Field. 

Little  compared  McCormick's 
comic  to  the  humor  in  Mad  magazine, 
the  Animal  House  movie  with  John 
Belushi,  and  the  original  Saturday 
Nifilit  Live  television  show — all  of 
which  had  or  have  numerous  teenage 
and  young  adult  fans. 

McCormick  said  the  “weird” 
humor  of  Charles  Addams  (the  long¬ 
time  New  Yorker  cartoonist  whose 
characters  spawned  tv's  Addams 
Family)  had  some  influence  on  him, 
with  Charles  Schulz’s  “Peanuts” 
(United)  influencing  his  work  in  other 
ways. 

The  “Arnold^  cartoonist  almost 
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Cinity  Qatrle,  Lifestyle  Editor.  Erie  Times  S’  News,  Erie,  Pa. 

Dr.  Hovrard  Halpern’s  ON  YOUR  OWN. 
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Use  this  handy  order  form  to  order: 

1984  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1983) 
1983  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1983) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1984  Edition  $50  per  c<yy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1983  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ _ 

Nature  of  Business _ _ _ 

Address _ _ 

City _ State _ _  Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 
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ended  up  at  United  Feature.  Field  was 
very  interested  in  McCormick’s  com¬ 
ic  last  year,  but  wanted  to  first  con¬ 
centrate  on  bringing  out  “Marvin.” 
(Field  felt  that  another  syndicate 
could  conceivably  come  up  with  a 
baby  boom-related  strip  like  “Mar¬ 
vin”  if  it  didn’t  move  fast,  but  that  it 
would  be  hard  to  duplicate 
“Arnold.”)  A  miffed  McCormick 
then  submitted  his  strip  to  United, 
which  promptly  offered  him  a  con¬ 
tract.  But  the  cartoonist  really  wanted 
to  work  with  Little,  who  was  finally 
able  to  get  McCormick  a  start-up  date 
more  to  his  liking. 

Little  told  E&P  that  the  popularity 
of  “Marvin”  and  “Sally  Forth”  has 
probably  “eclipsed”  McCormick’s 
strip  somewhat,  but  “Arnold”  was 
still  in  over  60  papers  as  of  the 
beginning  of  the  fall — including  the 
Los  Angeles  Times,  Detroit  Free 
Press,  Philadelphia  Daily  News  and 
Chicago  Sun-Times. 

Another  good  sign  for  “Arnold,” 
added  Little,  is  that  reader  outcry 
convinced  both  the  Denver  Post  and 
the  Fort  Wayne  (Ind.)  Journal- 
Gazette  to  reinstate  the  comic  after  it 
was  dropped  to  make  room  for  new 
strips. 

The  “Arnold”  cartoonist  is  still 
closely  watching  the  growth  of  his 
strip’s  popularity  before  deciding 
whether  to  quit  his  full-time  job  as  a 
shuttle  bus  driver  for  the  Monroe 
Developmental  Center,  a  New  York 
state  facility  for  the  handicapped  for 
which  he  has  worked  seven  years. 
McCormick  thinks  of  ideas  for 
“Arnold”  while  at  work,  jots  them 
down  when  he’s  on  break  (or  whenev¬ 
er  else  he  gets  a  chance),  and  then 
draws  the  actual  strips  at  home  on 
Sundays  and  Monday  nights. 

McCormick  —  who  became 
interested  in  art  as  a  kid  and  first  tried 
to  become  a  syndicated  cartoonist  in 
the  mid-1970s — said  he  sometimes 
draws  on  his  own  junior  high 
experiences  for  “Arnold.”  But  he 
added,  “Most  of  the  time  I  just  make 
up  stuff.” 
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Socrates  tells  Blunderbuss  about  his  youthful  days. 


Pilgrims  progress  to  a  comic  strip 


“Blunderbuss,”  a  comic  strip 
featuring  pilgrims  in  the  early  Amer¬ 
ican  colonial  period,  is  being  national¬ 
ly  syndicated  by  its  writer/creator 
Bob  Hurt  and  artist  Clayt  Moore. 

The  strip — which  has  a  tattered 
scroll  border  rather  than  standard  rec¬ 
tangular  panels — features  nine  main 
characters.  They  include  John,  who 
guards  the  colony  behind  his  rock 


labeled  “Outpost  27”;  and  Wilson,  a 
“scraggly  wretch”  trapped  in  a  stock¬ 
ade  who  “manages  to  good-naturedly 
endure  his  situation,”  said  Hurt.  He 
noted  that  this  character  illustrates 
the  comic’s  optimistic  outlook. 

Hurt,  42,  said  he  has  been 
developing  “Blunderbuss”  for  about 
10  years.  He  and  Moore,  25,  are  based 
at  1215  Willow  St.,  San  Diego,  Calif. 
92106 


One  of  the  Jedi  jokes  featured  in  'Funky  Winkerbean.' 

May  the  force  be  with  deluged  post  offices 


Six  readers  of  Tom  Batiuk’s  Field 
Newspaper  Syndicate-distributed 
“Funky  Winkerbean”  had  their  Jedi- 
related  jokes  showcased  in  the  comic 
strip  the  week  of  November  7. 

Batiuk  the  week  of  August  8  had 
run  Jedi  witticisms,  ending  the  series 
with  a  challenge  for  readers  to  submit 
their  own  jokes  to  their  local  papers. 
Over  4,000  responded,  forcing  Batiuk 


to  hire  a  secretarial  service. 

The  cartoonist  received  so  many 
submissions  that  he  will  be  running 
more  “Readers  Strike  Back”  weeks 
in  January,  February  and  March. 

Each  winner  receives  a  personal 
thank  you  note  from  Batiuk,  plus  the 
original  art  of  the  strip  containing  the 
reader’s  joke. 


Columnist  Evans  shifts  from  LATS  to  HFS 


Kevin  McCormick 


M.  Stanton  Evans  joined  Heritage 
Features  Syndicate  December  1  after 
having  had  his  thrice-weekly  column 
distributed  by  the  Los  Angeles  Times 
Syndicate  (LATS)  since  1974.  His  col¬ 
umn  will  now  be  called  “Washington 
Window.” 

Evans,  who  spent  14  years  as  editor 
of  the  Indianapolis  News,  is  director 
of  the  National  Journalism  Center, 
editor  of  American  News  Service, 
and  a  commentator  for  Voice  of 


America.  He  is  also  president  of  Con¬ 
sumers’  Research  and  publisher  of 
Consumers’  Research  Magazine, 
whose  editors  prepare  a  once-a-week 
column  —  ‘‘Of  Consuming 
Interest” — for  the  Washington,  D.C.- 
based  Heritage  syndicate. 

The  columnist,  who  said  his  parting 
with  LATS  was  “amiable,”  also 
appeared  on  the  CBS  Spectrum  radio 
series  for  nine  years  and  on  National 
Public  Radio  for  two  years. 
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New  From  Heritage  Features — 
America’s  Fastest  Growing  Syndicate 

WASHINGTON 

WINDOW 

By  M.  Stanton  Evans 


Fresh,  controversial  and  not  part  of  the  "inside-the- 
Beltway  establishment" — that's  journalist  and  Voice 
of  America  commentator  M.  Stanton  Evans  whose 
three-a-week  column,  "Washington  Window"  is 
now  being  distributed  by  Heritage  Features 
Syndicate. 

The  hard-hitting  conservative,  syndicated  for  the 
past  nine  years  by  the  Los  Angeles  Times  Syndicate, 
pulls  no  punches  either  with  liberal  orthodoxy, 
Reagan  conservatism  or  the  long  entrenched 
Washington  establishment. 

His  perspective  on  national  affairs  comes  from  a 
mind  and  pen  trained  in  journalism  as  Editor 
of  the  Indianapolis  News  for  14  years  where  he  was 
cited  by  the  National  Headliners  Club  for  "consis¬ 
tently  outstanding  editorial  pages,"  commentator  for 
CBS  Radio  Network  and  author  of  six  books  includ¬ 
ing  the  best-selling  The  Future  of  Conservatism. 

Heritage  Features  is  proud  to  add  the  Stan  Evans 
column  to  its  group  of  outstanding  conservative 
columnists  and  cartoonists  who  have  made  us 
America's  fastest-growing  syndicate. 

For  more  information  on  how  you  can  subscribe  to 
"Washington  Window"  or  any  of  the  other  Heritage 
Features  Syndicate  columns  and  cartoons,  just  write 
(or  phone):  Andrew  C.  Seamans,  Managing  Editor, 

heritage  '^Fbatures^Syndicate 

214  Massachusetts  Ave.,  NE 
Washington,  D.C.  20002 
(202)  543-0440. 


Bill  DeOre  with  his  winning  Fischetti  prize  entry. 


Fischetti  prize  to  Daiias  cartoonist 


Bill  DeOre  of  the  Dallas  Morning 
News  beat  out  151  other  entrants  to 
win  the  S2,50()  first  prize  in  the  second 
John  Fischetti  Annual  Editorial  Com¬ 
petition  sponsored  by  Columbia  Col¬ 
lege  Chicago. 

Runner-up  in  the  contest — named 
for  the  Chicago  Sun-Times,  Chicago 

Daily  News  and  New  York  Herald  Tri¬ 
bune  cartoonist  who  died  in  1980 — 
was  Dick  Locher  of  the  Chicago  Tri¬ 
bune  and  Tribune  Company  Syn¬ 
dicate.  Locher,  winner  of  the  Pulitzer 


Prize  earlier  this  year,  received  $500. 

The  eight  editorial  cartoonists  who 
received  honorable  mentions  were 
David  Horsey  of  the  Seattle  Post- 
Intelligencer  and  Copley  News  Serv¬ 
ice,  Gary  Huck  of  the  Racine  (Wis.) 
Labor,  M.G.  Lord  of  Newsday,  Craig 
Macintosh  of  the  Minneapolis  Star- 
Tribune,  Pat  Oliphant  of  Universal 
Press  Syndicate,  Roy  Peterson  of  the 
Vancouver  Sun  and  Toronto  Star  Syn¬ 
dicate,  Dana  Summers  of  the  Orlando 
Sentinel  and  Copley,  and  Tom  Toles 
of  Universal. 


New  time  for  columnist  Blaker  radio  show 


“Ask  Dr.  Blaker,"  the  WOR  Radio 

call-in  program  hosted  by  Newspaper 
Enterprise  Association  columnist  Dr. 
Karen  Blaker,  will  now  be  heard  on 
Saturdays  between  4-7  p.m.  The 

show  began  on  WOR  in  August  1981. 
Dr.  Blaker,  who  has  a  Ph.D.  in 


nursing  with  postdoctoral  training  in 
pyschology/pyschotherapy,  writes 
her  advice  column  three  times  a  week 
in  addition  to  conducting  a  private 
practice.  She  recently  completed 
work  on  a  collection  of  “Ask  Dr. 
Blaker”  columns  for  book  publica¬ 
tion. 


Britain’s  Cartoonist  Club  likes  ‘Hagar’  best 


The  London  Sun  recently  reported 
that  Dik  Browne’s  “Hagar  the  Hor¬ 
rible”  was  voted  best  foreign  comic  by 
Britain's  Cartoonist  Club.  The  pap¬ 
er — which  has  run  the  King  Features 


Syndicate-distributed  strip  about  the 
viking  “bloke”  for  over  five  years — 
noted  in  the  article  that  British  trade 
and  industry  minister  Norman  Tebbit 
was  one  of  the  comic's  fans. 


Peace  pieces  plus  civil  rights  commission  article 


Articles  about  the  impact  of  the 
Seneca  Women's  Peace  Encamp¬ 
ment,  the  effort  to  establish  a  federal¬ 
ly  funded  U.S.  Academy  of  Peace, 


and  the  independence  of  the  U.S. 
Commission  on  Civil  Rights  have 
been  distributed  by  the  Washington, 
D.C. -based  ALE  News  Service. 


‘Business  Computer’  writers  on  Today’  program 


Franklynn  Peterson  and  Judi  K- 
Turkel,  Madison,  Wis. -based  writers 
of  the  self-syndicated  “Business 


Computer”  column,  appeared  on 
television’s  Today  show  earlier  this 
month. 


,  ,  ,  - 

Heritage 
Feature  •  •  • 


^ }  Main  Street 

^  a.8A 

By  William  Murchison 


Refreshing,  home-spun,  &  thought- 
provoking,  Murchison's  columns  have 
delighted  readers  of  the  Dallas  Morn¬ 
ing  News  and  are  now  available  to 
yours. 

These  general  interest  columns  give  a 
sometimes  humorous,  always  reada¬ 
ble  view  from  Middle  America. 

Twice  a  week  from  the 
New  Ideas  People  .  .  . 

plus _ 

/7r>  Cartoons . . . 

t  DoTheyAII 

Have  To 
:*  Look  Alike? 

Not  with  the  imaginative  pen  of  Tom 
Gibb.  Gibb's  sparkling  drawings  and 
clever  perceptions  have  been  delight¬ 
ing  readers  of  the  Altoona  (PA)  Mirror 
and  other  papers  for  more  than  five 
years.  Some  pictures  are  worth  even 
more  than  1 0,000  words. 

Twice  a  week  from  the 
New  Ideas  People  .  .  . 

plus .  .  . 


Man  and 

,,  His 
Universe 

By  Milton  Copulos 


Readers  are  increasingly  interested  in 
learning  the  inside  story  of  the  world 
around  them — science,  technology, 
energy,  the  environment.  Milt  Copu¬ 
los,  a  member  of  the  National  Petro¬ 
leum  Council,  offers  readers  straight¬ 
forward,  well-informed  insights  into 
these  and  other  matters — from  un¬ 
derseas  drilling  to  space  exploration. 
Why  not  call  us  for  samples? 

heritage  ^^Fcatuws^^Syndicate 

214  Massachusetts  Ave.,  NE 
Washington,  D.C.  20002 
(202)  543-0440 
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IN  BRIEF  - 

SPJ.SDX 
honors  chapters 

Professional  chapters  in  Mil¬ 
waukee,  Wise.,  and  Spokane,  Wash., 
and  Iowa  State  University’s  student 
chapter  are  winners  of  the  1983  “Out¬ 
standing  Chapter  Award"  presented 
by  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  (SPJ,SDX). 

Iowa  State  University  won  the  out¬ 
standing  campus  chapter  award  for 
the  third  consecutive  year. 

Honorable  mention  went  to  cam¬ 
pus  chapters  at  Syracuse  University, 
Virginia  Commonwealth  University, 
the  University  of  Tennessee,  Ohio 
University,  Western  Kentucky  Uni¬ 
versity,  the  University  of  Wisconsin 
at  Eau  Claire,  Baylor  University, 
Brigham  Young  University,  Western 
Washington  University,  Humboldt 
State  University  and  the  University 
of  Arkansas  at  Little  Rock. 

Austin  trusts  tv 
more  than  papers 

Local  residents  say  they  trust 
television  news  more  than  newspa¬ 
pers  to  give  them  a  “fair  report  of  the 
news,"  according  to  a  survey  con¬ 
ducted  by  a  graduate  journalism  class 
at  the  University  of  Texas. 

About  half  of  those  polled  said  they 
trust  television  most  to  give  them  a 
“fair  report,”  while  26%  said  they 
most  trust  newspapers,  nine  percent 
lean  toward  radio  and  16%  most  trust 
news  magazines. 

While  65%  said  they  thought  televi¬ 
sion  news  was  “believable  or  very 
believable,”  even  television  had  its 
detractors,  as  more  than  one-third 
said  they  considered  television  “not 
believable”  or  "only  somewhat 
believable,”  the  survey  showed. 

The  survey  research  class  taught  by 
Dr.  Wayne  Danielson,  the  Jesse 
Jones  Professor  of  Communication, 
polled  309  randomly  selected  Austin 
area  residents  by  telephone  to  ascer¬ 
tain  their  media  habits.  Approximate¬ 
ly  30  graduate  students  conducted  the 
survey,  which  was  sponsored  by  the 
UT  Department  of  Journalsim. 

Dr.  Danielson  explained  that  the 
questionnaire  consisted  of  53  items, 
some  which  were  open-ended  ques¬ 
tions;  others  were  worded  in  a  close- 
ended  form. 

The  sample  size  yields  95%  confi¬ 
dence  that  the  results  are  within  six 
percentage  points  of  the  attitudes  of 
the  Austin  population  as  a  whole. 


The  survey  showed  that  Austinites 
were  heavy  media  users,  with  almost 
three-fourths  indicating  they  read  a 
daily  newspaper,  while  76%  watch 
television  and  81%  listen  to  the  radio 
almost  every  day. 

Questions  on  readership  of  daily 
newspapers  showed  65%  of  those  pol¬ 
led  read  national  or  international 
news,  60%  read  state  or  local  news, 
51%  read  life  style,  43%  read  arts  and 
entertainment,  42%  read  the  comics, 
39%  read  editorials,  36%  read  sports 
and  31%  read  business  news  almost 
every  day. 

Almost  half  of  those  polled  said 
media  reporters  “give  too  much 
opinion  in  the  news,”  but  more  than 
nine  in  10  said  that  news  media  pro¬ 
vide  them  with  information  they 
“need  to  know.” 

Business  daily 
planned  for  Jan. 

A  new  national  daily  business  and 
financial  newspaper,  targeted  at  the 
business  community  and  investors, 
was  announced  Nov.  17,  with 
publication  scheduled  for  early  1984. 

To  be  called  Investor’s  Daily,  the 
five-day-a-week  newspaper  will  be 
published  by  William  O’Neil  &  Co., 
Incorporated,  with  a  newsstand  price 
of  35(2  and  an  $84  annual  subscription 
rate. 

Plans  call  for  an  initial  distribution 
of  30,000  copies  in  the  1 1  Western 
States  concentrated  in  such  cities  as 
Los  Angeles,  San  Francisco,  San 
Diego,  Sacramento,  Phoenix, 
Denver,  Seattle,  Portland,  Salt  Lake 
City,  Reno,  Las  Vegas,  Albuquerque, 
Boise  and  Tucson. 

Investor’s  Daily  also  will  be  flown 
east  for  same-day  distribution  to 
selected  key  New  York  City  locations 
including  Grand  Central  Station, 
Penn  Station,  the  World  Trade  Center 
and  the  New  York  Stock  Exchange 
area. 

Phoenix  Gazette 
employee  killed 

Ronald  Lee  Vandever,  37,  a 
Phoenix  Gazette  district  sales  advi¬ 
sor,  was  shot  to  death  and  another 
employee  wounded  Oct.  29  at  the 
newspaper’s  Casa  Grande,  Ariz. 
offices. 

James  Taylor,  33  a  brother  of  a 
truck  driver  who  distributed  the 
Gazette,  was  arrested  and  charged 
with  the  shootings  a  few  minutes  after 
he  was  allegedly  seen  fleeing  the 


newspaper’s  otTice. 

The  wounded  employee,  Richard 
H.  Beeman,  37,  was  reported  in  fair 
condition  after  being  transported  by 
helicopter  to  a  Phoenix  hospital. 

The  suspect,  although  not  a  Gazette 
employee,  was  known  to  have 
accompanied  his  brother,  Ernie,  on 
deliveries,  according  to  Terry  Smith, 
Southwest  Arizona  Sales  Manager  for 
the  Arizona  Republic  and  Gazette 

No  explanation  for  the  shooting 
was  immediately  available. 

Cleveland  car  dealer 
sues  over  ad  rates 

Jackshaw  Pontiac,  Inc.,  a  car 
dealership  in  Lakewood,  Ohio,  has 
filed  an  antitrust  suit  in  U.S.  District 
Court  against  the  publishers  of  the 
Cleveland  Plain  Dealer  and  defunct 
Cleveland  Press. 

The  suit  alleges  the  defendants  con¬ 
spired  to  violate  the  Sherman  Anti¬ 
trust  Act  and  restrained  competition 
the  sale  of  advertising. 

The  suit  alleges  the  violation 
occurred  when  the  Press  folded  and 
agreed  to  sell  its  subscription  and 
advertisers  lists  to  the  Plain  Dealer  for 
$6  million.  The  suit  claims  the  sale  of 
the  lists  deprived  advertisers  of  “free 
and  open  competition  in  the  sale  of 
newspaper  advertising  space.” 

The  suit  also  alleges  that  the  Plain 
Dealer’s  increases  in  advertising  rates 
after  the  Press  folded  were  more  than 
they  would  be  “under  natural  con¬ 
ditions  of  competition  in  the  absence 
of  any  such  conspiracy.” 

The  suit  seeks  three  times  the  dam¬ 
ages  determined  by  the  court,  an 
injunction  against  continuing  the 
alleged  conspiracy,  and  a  restoration 
of  “effective  competition.” 

Attorneys  for  the  plaintiff  are  also 
seeking  a  review  of  both  publishers’ 
records  in  order  to  establish  damages. 

Frank  Isaacs,  attorney  for  Jack¬ 
shaw  Pontiac,  said  neither  plaintiff 
has  filed  its  answer  to  the  allegations 
with  the  court. 

Pressroom  manager 
named  in  Tampa 

Tampa  (Fla.)  Tribune  production 
director  Fred  Fuller  announced  the 
appointment  of  Wallace  Cosgrove  to 
the  top  management  position  in  the 
Tribune’s  pressroom 

Cosgrove,  46,  has  been  with  the 
Tribune  for  the  past  22  years  and  has 
been  a  supervisor  in  the  pressroom  for 
the  past  10  years. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

AUTOMOTIVE 

HUMOR  \ 

DEAR  ABBY-type  Question  &  Answer 
column  solves  readers'  automobile  pro¬ 
blems,  boosts  ads.  For  sample,  rates: 
CAR  CARE  HOTLINE,  286  Garfield 
Place,  Brooklyn  NY  11215. 

NON-ETHNIC  Hambone  type  panel.  For 
free  prospectus  send  editorial  page  to: 
Cullen  Hightower,  PO  Box  747,  Shali- 
mar  FL  32579. 

WEEKLY  COLUMN.  Skoglund  Features. 
1600  Oceanside  Dr,  Ste  400,  St  George  ! 
ME  04857;  (207)  372-8052. 

BUSINESS 

BUSINESS  AND  TECHNOLOGY 
Localized  Business  Page  News-Features 
(215)  862-5498 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

CURRENT  AFFAIRS 

THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace's  current  affairs  column  prove 
itself  to  you.  Box  15,  Fraser  NY  13753. 

MOVIE  REVIEWS 

ENTERTAINMENT 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572, 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

PUZZLES 

GENERAL 

BEST  PUZZLES,  Word  Games  and  more. 

LA  Features,  2396  Coolidge  Way,  Ran¬ 
cho  Cordova  CA  95670. 

DAILY  color  comic  strips.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501;  (816)  279-9315. 

ST.  LOUIS  GLOBE  DEMOCRAT  weekly 
columnist  seeking  new  outlets  and  syn¬ 
dicate  agency.  Humorous/serious  col¬ 
umns  telling  the  truth  about  senior 
citizenry.  Don't  feel  sorry  for  us-we  oldst¬ 
ers  are  the  smartest,  wealthiest,  happi¬ 
est  and  healthiest  of  all  age  groups.  The 
young  love  my  column  so  much  that  they 
hurry  to  get  older.  1  dare  you  to  try  my 
column  for  3  months-money  back 
guarantee.  Rates-what  you  can  afford- 
you  set  it-l  don't  need  the  money-l'm  a 
senior  citizen.  Samples  on  request. 
Joseph  Schwartz,  5404  Gentry  Av, 
North  Hollywood  CA  91607;  (213)  985- 
8548. 

RELIGION 

COMPLETE  RELIGIOUS  news  service, 
optional  columns  and  cartoon.  Rates 
and  samples.  Publishers'  News  Sen/ice, 
1215  E.  Missouri,  Suite  C,  Phoenix  AZ 
85014;  (602)  246-9600. 

TAXES 

FARM  TAXES,  acclaimed  nine-year-old 
weekly  feature  by  Mark  E.  Battersby. 
Rates  and  tearsheets  available  from: 
Cricket,  Box  527,  Ardmore  PA  19003. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTORS  wanted  for  weekly  news¬ 
paper:  an  ideal  suburban  location  in 
northern  New  Jersey.  Good  growth 
potential.  Reply  in  confidence.  Box 
6660,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS  \ 

NEWSPAPER  APPRAISALS  for  estate  j 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


I  MEL  HODELL,  Newspaper  Broker, 

I  PO  Box  2277,  Montclair  CA  91763 
' _ (714)  626-6440 _ 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


DEADLINE 

CHANGES 

For  the  December  24,  1983 

issue,  deadline  is: 

Friday 

December  16,  1983 
12:00  Noon,  EST 

For  the  December  31,  1983 
issue,  deadline  is: 

Thursday 

December  22,  1983 
12:00  Noon,  EST 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

Appraisals.  Mergers,  Sales.  j 

No  Charge  for  Consultation.  ! 

WHITE  NEWSPAPER  SERVICE  | 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 

Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

NEWSPAPER  CONSULTANTS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

PROVEN  DESIGN,  advice,  for  better 
news  packaging,  layout,  photo  use  and 
graphics.  For  information:  David  Owens 
Design,  PO  Box  68311,  Portland  OR 
97268. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

NEWSPAPERS  FOR  SALE 

COUNTY  SEAT  semi-weekly  plus 
another  same  county.  Publisher  has 
averaged  $100,000  per  year  during  past 

3  years.  Age  requires  sale,  $150,000 
down,  balance  in  5  years  at  10%. 
Monthly  payments  can  come  from  pro¬ 
fits.  Financial  statement  required  before 
serious  discussions.  Bill  Berger.  Associ¬ 
ated  Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

ESTABLISHED  WEEKLY  in  fast¬ 
growing,  historic  community  on  Florida's 
Atlantic  Coast.  Tremendous  potential. 
Priced  to  sell  by  owners  with  other  com¬ 
mitments.  $45,000  fully-equipped. 
$20,000  without  equipment.  Box 
6642,  Editor  &  Publisher. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

EXCLUSIVE  high  quality  suburban 
weekly  near  top  market.  Volume  tripled, 
new  shopping  centers  built  and  building. 
$200,000  down,  owner  will  carry  bal¬ 
ance  of  $750,000  10  years  at  10%.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc,  1801  Exposition,  Austin  TX  78703; 
(512)  476-3950. 

1  HAVE  BUYERS 

for  established  profitable  Mid-Atlantic 
newspapers  200  thousand  gross  or  bet¬ 
ter.  Edwin  0  Meyer,  Broker,  7200  Her¬ 
mitage  Rd,  Richmond  VA  23228;  (804) 
266-1522. 

NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704, 
Battle  Mtn  NV  89820. 

NORTHWEST 

Two  publications:  Established  1800 
weekly;  area  farm  bi-weekly.  Each  gross 
$38,000.  Great  place  to  live.  Small 
town  close  to  city,  skiing,  beaches. 
$100,000;  $20,000  down,  balance 
10%.  Box  6624,  Editor  &  Publisher. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931.  day  or  night. 

Outstanding  UTAH  Weekly 

County  paper,  $400,000  gross,  4650 
paid.  Lot  of  oil  activity.  4-unit  press, 
j  other  papers  being  printed,  job  printing. 

1  With/without  5000  square  foot  building. 
Sell  for  about  gross,  owner  financed  at 
10%.  Contact:  Agent,  Box  1036,  Price 
UT  84501. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

WEEKLY— lOOG  gross,  in  rural  moun- 
1  tains  of  Pennsylvania.  Will  sell  only  to 

1  loversof  journalism.  Willingto finance  in 
i  part  to  right  person.  Reply  Box  6519, 

!  Editor  &  Publisher. 

ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  -Appraisers 

PO  Box  212,  Galva,  IL  61434 
Phone  (309)  932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 

;  105  YEAR  OLD  Ohio  weekly,  100  miles 

1  north  of  Columbus.  No  compete.  3000 

1  paid  circulation.  Growing  community. 
Owner  financing  possible.  Write  JAMA, 
PO  Box  20533,  Columbus  OH  43220. 

!  NEWSPAPERS  WANTED 

j  RESPECTED  family  owned  daily  news- 
j  paper  publisher  wants  to  buy  small  daily- 
j  weekly-shopper  publication  in  New  Eng- 
1  land/Zone  1 .  Cash  or  terms  can  be  work- 
!  ed  out.  Reply  in  complete  confidence  to 
i  Box  6590,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


CALIFORNIA  COAST  WEEKLY  wanted 
by  owner-publisher.  Prefer  coastal  or 
mountain  area  in  California.  Gross  of 
$150,000  to  $400,000.  Strong  buyer. 
Call;  (218)  879-9353  or  write  1651  Air¬ 
port  Road,  Cloquet  MN  55720.  ! 

DAILY:  9000 -t  circulation  in  non-metro  | 
area,  sought  by  financially  sound  news-  | 
paper  owner.  Box  6333,  Editor  &  Pub-  | 
lisher. 


WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 

THE  BIG  BEAN— Young,  growing, 
established,  tabloid  shopper  serving 
affluent  bedroori  ■>  of  Boston  ready  for 
absorption-$350,000.  Owner  finance. 
Box  73,  Hardwick  MA  01037. 


WEEKLY  TV  Tabloid/Shopper,  over  12  I 
years  in  growing  Zone  4  city.  (Iross  over  ' 
$180K,  one  third  net.  Fresh  manage-  ! 
ment  can  do  much  more.  Composition  j 
equipment  only.  $135,000  cash.  Box  i 
6602,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE  ! 

"HOW  TO  MAKE  $100,000  A  Year  I 
publishing  Newsletters."  Free  details,  i 
Box  34312,  Betheseda  MD  20817.  i 


SHOPPING  GUIDES 


FREE  COFFEE! 

and  get-acquainted  consultation,  to 
publishers  visiting  the  Tampa  Bay  area. 
Or,  if  you  can’t  get  away  w  hour  free 
telephone  consultation.  (813)  733- 
1678.  Estil  Cradick,  950  Parkwood  Dr., 
Dunedin  FL  33528. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


HAVE  YOUR  PUBLICATION  distributed 
throughout  the  New  York  metro  area.  We 
offer  extensive  coverage  to  retail  outlets, 
daily,  weekly  or  monthly.  Call  or  write: 
Pelham  News  Co.,  3256  Bruner  Av,  j 
Bronx  NY  10469,  Attn:  Mr.  Vincent  ! 
Orlando.  I 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  ,  .  Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


CONSULTANTS 


MANAGEMENT  CONSULTANT 
Specializing  in  Shoppers  Guides,  over 
10  years  hands  on  experience  as  Vice 
President  and  General  Manager  in  all 
departments.  Fee  plus  expenses  for  pre¬ 
liminary  survey.  A.  Bellefond,  200  US  1, 
Lake  Park  FL  33403;  (305)  848-2805. 
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INDUSTRY  SERVICES 


MARKETING  & 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
'  54166.  Jim  Sutton  or  Steve  Kuckuck; 

I  (715)  526-6547. 

I  _ _ 

I  CIRCULATI0N-$1195 

i  Software  for  TRS80III  &  4.  Does  it  all. 

'  Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AM ICO  software  dis¬ 
tributors);  (916)  846-3661, 


COMPUTERS 


I  COMPUTER  NEEDED — non  profit 
I  association  and  museum  needs  donation 
i  of  small  computer  system.  Tax 
i  deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


TELERAM-P  1888.  Two  like  new, 
$1200/best  offer.  Rick  Snider,  Balti¬ 
more  Bulletin;  (301)  653-3636. 

COMPUTER  TERMINALS 


3  MYCRO-TEK  8096  terminals,  8050 
drives,  PET/IEEE  cables,  64  K  boards 
and  external  I/O  connectors.  Call  (214) 
475-1131. _ 


_ MAILROOM _ I 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


(2)  ELLIOTT  Addressing  Machines, 
Model  200  Dry  Stencil  type.  Separate  or 
together  (Make  Offer).  Call;  (409)  564- 
8361,  Ext.  201. 


FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter 
Stacker  with  star-wheel  counter.  Runs 
good-available  immediately-excellent 
for  spare  parts-$500.  Marc  W.  Anthony- 
Star-Herald  Publishing  Company,  Scott- 
sbluff  NB  69361;  (308)  632-(3670. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  INSERTER  with  6  stations,  full 
warranty,  installation  and  training  also 
provided.  Reply  to  Graphic  Management 
Associates,  Inc;  (617)  481-8562. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MULLER  227  Inserter  with  5  stations  in 
excellent  condition  and  available 
immediately  with  full  warranty. 
Installation  and  training  also  provided. 
Reply  to  Graphic  Management  Associ¬ 
ates,  Inc;  (617)  481-8562. 


4-STATION  Stepper  Paper  Man  inserter 
with  *4  folder.  Raymond  WA;  (206)  942- 
3466. 


MISCELLANEOUS 


FOR  SALE 

1946  Clark  4000  pound  electric  lift 
truck  with  paper  roll  clamp  &  charger  in 
worki  ng  condition.  1  year  old  36  volt 
battery,  $2000.  Box  6613,  Editor  & 
Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  busi¬ 
ness  computer.  Total  control, 
total  versatility.  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  Is  not 
obsolete...  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that. 

Cybertext  Corporation 
Box  860  Areata,  CA  95521 
707-822-7079 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  pubiication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  receiveo 
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COMP  1  TG,  2  Strips,  Rebuilt  1980, 
$2450;  COMP  II  JR,  12  Strips,  Sup¬ 
ported,  $2000;  CG  72000  LR  Headlin¬ 
er,  14  Strips,  $750.  Bob  Weber;  (216) 
831-0480. 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits,  All 
Guaranteed.  WSI;  (216)  729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


2  COMPUGRAPHIC  9000's,  20  fonts, 
$1500  for  both  or  best  offer,  1  MDR, 
$1500  or  best  offer.  (608)  493-2291. 

COMPEDIT  5900  with  Preview,  New, 
$17,900;  COMPEDIT  5900,  2  years, 
$12,750;  AM  COMPSET  4510/504, 
PGM  23,  PMA,  4  years,  $8000.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


FOR  SALE:  Harris  2200  and  3  VDTs. 
Release  4  mod.  Call  between  12-6  pm. 
(201)  265-2448. 


EIGHT  UNIT  Hoe  Colormatic,  press 
3343,  Dahlgran  di-litho,  2:1  folder, 
22V4"  cutoff,  90°  plate  stagger,  42” 
diameter  rolls,  60”  web.  Beach  saddles, 
underside  lockup,  7  angle  bar  nests, 
automatic  reels,  Baldwin  Automix  and 
recirculating  system,  plate  bender  and 
punch.  Available  approximately  June  1, 
1984.  Can  be  seen  in  operation.  Box 
6368,  Editor  &  Publisher. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  additions,  or 
as  a  package  with  double  2:1 
folder.  22?/*'  cutoff,  either  55” 
or  56”  web  width  (at  your 
option).  Each  unit  is  complete 
with  pump  and  rail  inking  sys¬ 
tem,  substructure,  RTP  and 
unit  drive... arranged  for  60,000 
pph  running  speed.  Available 
after  January  1 , 1984.  Contact: 
Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348-5118. 


FOR  SALE 

Compugraphic  Advantage  II  with  FDR 
and  IF.  $15, 000  or  best  offer.  Call  (313) 
455-3241. 

FOR  SALE 

AM  Varityper  phototypesetting  system: 
Compset  4510  with  504  record/ 
playback  module;  5404  counting  ter¬ 
minal;  4300  area  compositional  ter¬ 
minal;  766D  recirculating  processorand 
accessories.  Good  condition.  Also, 
Argyle  PMT  camera.  Call  Business  Re¬ 
port;  (504)  387-5000  during  working 
hours. 

FOR  SALE:  Compugraphic  Universal 
Videosetter  complete  with  8  grids, 
reverse  leading,  reverse  type,  2  spare 
parts  kit,  digital  and  analog,  machine  in 
operation  2%  years,  $15,000.  Contact 
Jeff  Asbach;  (218)  741-5544. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

OCR  by  ROCKWELL,  MGD  LASER,  4 
years,  2  available,  $3500  each;  HAR¬ 
RIS  TXT  TYPESETTER,  INTEGRATED 
PROCESSOR  &  WIRE  SERVICE,  Parts 
Kit,  $2500;  HENDRICKS  5200  TER¬ 
MINAL,  $750.  Bob  Weber;  (216)  831- 
0480. 

PREVIEW  505,  $3000;  Unified  Com- 
poser,  $2750;  Uniterm,  $950;  DCS 
Controller,  $1500.  WSI;  (216)  729- 
2858. 

TWO  MODEL  1800  ECRM  OCR's  in  good 
condition  with  Burpee  punch  if  needed. 
Also,  font  disc  for  Pacesetter  Mark  1 1 , 1 1 1 , 
and  IV.  Fonts  are  basic  newspaper  fonts, 
some  never  used.  Reasonable.  Contact: 
Gilbert  Wyrick,  Greensboro  News  &  Rec¬ 
ord,  PO  Box  20848,  Greensboro  NC 
27420;  (919)  373-7190. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


GOSS  SSC  COMMUNITY 
4  units,  circumferential;  SSC  folder, 
double  parallel,  cross  perf;  2  Amal  25 
auto  splicers  built  into  units.  New  1980; 
available  immediately. 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  METRO,  22”,  6  units,  1982 
Metro,  22%”,  4  units,  1972 
Urbanite,  6  units,  3-color  unit 
Urbanite,  5  units  and  4  units 
Urbanite  add  on  units,  3-color  unit 
Urbanite  folders,  upper  formers 
Suburban  1500,  4  units,  1975-80 
SSC  Community,  4  units,  1980 
SC  Community,  4  units,  1976 
SC  Community,  5  units,  1968-69 
SC  folders,  3  in  stock 
Harris  1650,  6  units  and  4  units 
845,  7  units  and  4  units 
V25,  8  units  and  4  units 
V15A,  4  units,  1975 
Solna-King  Newsking,  5  units,  1976 
Colorking,  5  units,  1978 
Colorking,  4  units,  1980 
Auto  Splicers:  Cary,  Goss,  MEG 
Counterstackers:  Baldwin,  Muller 
Custom  Bilt  3  knife  trimmers,  2 
ONE  Corporation 
3400  Malone  Drive 
Atlanta  GA  30341 

(404)  458-9351  Telex  700563 


GOSS  METROLINER 
22"  cut-off,  6  units,  2  half  color  decks, 
2:1  twin  delivery,  6  Goss  automatic 
RTP’s. 

BELL-CAMP  INC. 

(201)  796-8442  Telex  130326 


GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Suburban,  4  units,  1000  series. 
Harris  M-1000,  6  units,  1972. 

Goss,  Mark  I,  IW/' .  4  units. 

Goss,  Mark  I,  22%",  4  units. 

Goss,  Mark  I,  add  on  22%. 

Newsking,  3  units,  KJ  4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vi  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
'  formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1()6  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 

4  unit  Goss  Urbanite,  fully  reconditioned 

SU/Suburban  Folder 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 

1978 

4to6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6  unit/2  KJ6 folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MAflHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


HARRIS  125  B,  19  x  25,  good  running 
condition,  asking  $18,500.  Call  (414) 
361-1515,  or  write  The  Journal  Co., 
301  June  St.,  Berlin  Wl  54923. 


EDITOR  &  PUBLISHER  for  December  10,  1983 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 

GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- '74  units,  y^■y*  web  folder 
l-’77  3-coiOf  Universal  unit 

4- 71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 

_ (206)  387-0097 _ 

HARRIS  V15,  V22,  AND  V25  USERS 
Spiral  brush  dampener  retro-fit  kits. 
Simple  installation  that  reduces  waste, 
increases  production,  improves  quality 
and  updates  press.  Contact  Intercorp, 
Box  4(32,  Mystic  CT  06355;  (203)  535- 
2425. 

REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. _ 

TWO  GOSS  Community  Grease  Folders, 
V^  and  y*  fold.  S/N  C-333  in  excellent 
condition,  used  at  small  weekly  until  6  / 
1  /  83,  $7000.  S/NC-319  in  good  con¬ 
dition,  (no  conveyor  belt).  $5000.  Sell 
both  for  $10,000.  Contact:  Jim  McDa¬ 
niels;  (307)  532-2184,  Torrington  WY 

82240. _ 

UR8ANITE-8  units-16  roll  stands-upper 
former-VV  and  Vi  folder-gluer-very  good 
condition-can  see  running;  (405)  737- 
9494  Ed. 

WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chiHs  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
u^ 

Heister  fork  lift,  4000  pounds 
Datsun4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  to:  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 


TWO  LATE  MODEL  Harris  72-P's  with 
A.R.S.  Also  Three  late  model  Harris  48- 
P's  with  A.R.S.  Need  to  take  delivery  on 
or  before  fall  of  '84.  Contact:  JIMMY  R. 
FOX,  MAIL  ROOM  CONSULTANT;  (713) 
468-5827. 


WANTED  TO  BUY— Baldwin  Count-o- 
veyor,  104  and  up.  Must  be  in  the  Arkan- 
sas-Louisiana-Texas  area.  Call;  (409) 
564-8361,  ext.  201. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR 
JOURNALISM  DEPARTMENT 
SAINT  MICHAEL’S  COLLEGE 
Tenure  track  position  teaching  courses 
in  Reporting,  Newswriting  and  Editing 
and  Mass  Communications.  Candidate 
must  demonstrate  a  commitment  to 
liberal  arts  education  and  must  be  able 
to  integrate  professional  demands  with 
goals  and  philosophy  of  a  quality  liberal 
arts  program.  PhD  preferred;  MA  with 
experience  considered.  Some  college 
teaching  experience  essential.  Starting 
date  September  1,  1984.  Salary  com¬ 
mensurate  with  background;  excellent 
benefits.  Send  resume  by  March  1  to 
Personnel  Office,  Saint  Michael's  Col¬ 
lege,  Winooski,  Vermont  05404.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


COMMUNICATIONS:  Chairperson  to 
head  department  of  broadcast,  com¬ 
munication  and  journalism.  Effective 
September  1984.  Qualifications:  sig¬ 
nificant  industry  experience  in  journal¬ 
ism  or  broadcasting,  as  well  as  teaching 
and  administrative  experience;  PhD  pre¬ 
ferred;  recognition  in  field  expected. 
Rank  open;  salary  negotiable.  Send  j 
application  letter,  resume,  and  creden-  I 
tials  to  Dr.  J.C.  Piquette,  Acting  Chair-  I 
man.  Journalism,  Broadcasting  and 
Speech  Department,  Bishop  Hall  234, 
State  University  College  at  Buffalo, 
1300  Elmwood  Avenue,  Buffalo  NY 
14222  by  March  1,  1984.  An  Equal 
Opportunity,  Affirmative  Action 
Employer.  (Position  dependent  upon 
budget  approval). 


DIRECTOR  of  News  Service  for  liberal  i 
arts,  church  affiliated,  coed  college  of  ! 
2900  students.  Responsible  for  writing 
and  distribution  of  news  and  features  for  1 
print  and  electronic  media.  Establish 
and  maintain  contact  with  local, 
regional,  and  national  media  and  host  ' 
media  representatives  on  campus.  | 
Assist  in  editing  alumni  magazine  and 
some  other  college  publications.  Coor¬ 
dinate  sports  information.  Must  have 
experience  in  photography.  Salary  com¬ 
mensurate  with  experience.  Equal 
opportunity/affirmative  action  employer. 
Send  resume  and  references  by 
December  19  to  Frederick  H.  Gonner- 
man.  Director  of  Information  Services, 
St.  Olaf  College,  Northfield  MN  55057. 


I  JOURNALISM/Communication  Arts. 
The  University  of  West  Florida  invites 
applications  for  an  instructor/assistant 
I  professor  beginning  August,  1984.  PhD/ 

!  ABD.  Teach  print  journalism  and  serve 
j  as  faculty  advisor  to  student  newspaper. 

1  Must  show  strong  potential  as  a  scholar 
and  have  practical  experience.  Salary 
range  $18,000-$22,500.  Salary  com¬ 
petitive  and  commensurate  with  quali¬ 
fications  and  experience.  Applications 
will  be  accepted  until  March  1,  1984. 
Send  letter  of  application,  resume,  and 
five  letters  of  reference  to  Dr.  Churchill 
L.  Roberts,  Chairperson,  Department  of 
Communication  Arts,  The  University  of 
West  Florida,  Pensacola  FL  32514. 
j  Minorities  and  women  are  encouraged  to 
[  apply.  The  University  of  West  Florida  is 
an  equal  employment  opportunity/ 
affirmative  action  employer. 


I  MEMPHIS  STATE  UNIVERSITY  has 
;  three  fulltime  tenure-track  slots  for  fall 
1984:  1)  magazine  option  head  with 
three  years  magazine  writing/editing/  I 
'  production,  assistant  or  associate  pro-  j 
I  lessor;  2)  broadcast  news  faculty  mem¬ 
ber  with  five  years  RTV  news,  assistant 
professor;  3)  public  relations/advertising 
with  some  experience  in  both  areas, 
i  assistant  professor.  PhD  preferred  in  all. 

I  Yearsof  newspaper writing/editinga  plus 
1  in  any  of  three  positions  and  might  sub¬ 
stitute  for  other  professional  background 
areas  listed.  Application  letters  by  Jan¬ 
uary  15  tO:  Dr.  Gerald  Stone.  Journalism 
I  Department,  Memphis  State  University, 
Memphis  TN  38152.  An  EOAA  univer¬ 
sity  urging  letters  from  women  and 
minorities.  j 


TENURE  TRACK  position  in  print  jour¬ 
nalism.  PhD  preferred,  MA  required. 
Must  show  potential  as  successful 
teacher  and  researcher.  Rank  and  salary 
dependent  upon  qualifications. 
Deadline  for  application  is  January  13, 
1984.  Send  letter  of  application  and 
curriculum  vita  to:  Dr.  Mary  I.  Blue, 
Chair,  Search  Committee,  Department 
of  Communications,  Loyola  University, 
New  Orleans  LA  70118.  Loyola  Univer¬ 
sity  is  an  affirmative  action/equal  oppor¬ 
tunity  employer. 


TWO  TENURE-TRACK  faculty  positions 
beginning  August,  1984  at  Sangamon 
State  University.  1)  Teaching  duties 
center  in  the  print  journalism  area  of  the 
1  public  affairs  reporting  program.  Appli- 
i  cants  are  also  expected  to  be  able  to 
teach  a  basic  course  in  public  relations 
or  organizational  communication.  Mast¬ 
er's  degree  required,  PhD  in  journalism, 
communication,  or  related  field  pre¬ 
ferred;  professional  journalism 
experience  required;  teaching 
experience  preferred.  2)Teachingduties 
center  in  the  public  relationsand  organi¬ 
zational  communication  area  of  the  com¬ 
munication  program.  Applicants  are  also 
expected  to  be  able  to  teach  a  course  in 
basic  video  production.  Master’s  degree 
required,  PhD  in  communication  or  re¬ 
lated  field  preferred;  professional  public 
relations  or  organizational  communica¬ 
tion  experience  required;  teaching 
experience  preferred.  Letter  of  applica¬ 
tion,  vita,  and  three  letters  of  reference 
must  be  received  by  January  27,  1984, 
by  Ray  Schroeder,  Convener,  Com¬ 
munication  Program,  Sangamon  State 
University,  Springfield  IL  62708. 
Positions  will  be  filled  pending  funding 
availability.  An  affirmative  action/equal 
opportunity  employer. 

ASSISTANT  PROFESSOR,  tenure  track 
news-editorial  position  beginning  Fall, 
j  1984.  PhD  with  strong  professional 
experience  preferred.  Salary  competi¬ 
tive.  Send  resume  and  application  letter 
I  by  January  16,  1984  to:  Edward  J. 
Smith,  Department  of  Communications, 
Texas  A&M  University,  College  Station 
I  TX  77843.  An  equal  opportunity/ 
affirmative  action  employer. 


ASSOCIATE  PROFESSOR 
(Coordinator  of  Journalism) 

The  Division  of  English,  Foreign  Lan¬ 
guages,  and  Journalism  invites  applica¬ 
tions  for  the  position  of  Associate  Pro¬ 
fessor. 

Minimum  requirements  include: 

(a)  MA  in  Journalism  (PhD  preferred). 

(b)  At  least  five  years  full  time  teaching 
experience  in  higher  education  Journal¬ 
ism  program.  Experience  with  publica¬ 
tion  of  student  newspaper/yearbook 
highly  desirable. 

(c)  At  least  three  years  field  experience 
in  Journalism  (or  Journalism-related) 
setting, 

(d)  Demonstrated  success  as  classroom 
teacher. 

(e)  Potential  for  scholarly  productivity. 

(f)  Previous  administration  experience 
desirable. 

Starting  Date:  Fall  1984 
Rank:  Associate  Professor 
or  Full  Professor  (Tenure  Track) 
Salary:  $28,000-$34,000  (9  months) 
Deadline:  January  15,  1984 
Please  send  application,  curriculum 
vita,  and  dossier  (including  transcripts 
from  ALL  college/university  work)  to: 

Dr.  James  E.  Goodwin 
Chairperson/Division  of  English 
Foreign  Languages,  and  Journalism 
Sam  Houston  State  University 
Huntsville,  Texas  77341 
Sam  Houston  is  an  Equal  Opportunity/ 
Affirmative  Action  Institution. 


ADMINISTRATIVE 


MANAGER 
CORPORATE 
HUMAN  RESOURCES 

Multi  Media  Oompany  seeks  a 
person  with  demonstrated  skills 
in  research,  design, 
development  and 
implementation  of  human  re- 
sourees  and  organizational 
development  programs;  in  addi¬ 
tion  to  the  traditional  personnel 
functions. 

Candidate  must  have  at  least  a 
college  degree  plus  a  eontiniied 
educational  program. 
Experience  must  include  2-3 
years  in  a  supervisory  position 
and  at  lea.st  ,5  years  in  personnel/ 
human  re.sources  preferahiv  in  a 
newspaper  or  radio  organiza¬ 
tion .  A  must  is  excellent 
interpersonal  communication 
skills  and  an  ability  to  thrive  in  a 
collahorative  participative  .style 
of  management. 

I  We'  re  pioneering  human  re¬ 
sources  and  organizational 
!  development  programs  that  are 
only  dreams  for  many  larger 
I  publishing  and  broadcasting 
I  firms. 

If  you  want  to  learn  and  grow 
with  us,  write  to  me. 

Norman  McMiillin 
President 

Woodward  Communications, 
Inc. 

PO  Box  688 
Duhuque  lA  .52001 
,4n  equal  opportunity  employer 


AD  COORDINATOR/MARKETING 
To  work  with  advertising/circulation/ 
production  departments.  Daily  news¬ 
paper  plus  other  publications  involved. 
Strong  background  in  interdepartmental 
coordination  necessary.  Must  have 
marketing/sales  experience.  Will  also 
handle  sales  training  and  work  with 
circulation  department.  Excellent  sal¬ 
ary/fringes.  Family  community.  Send  re¬ 
sumes  to  J.  McCullough,  Daily  News  Tri¬ 
bune,  426  Second  St,  LaSalle  IL 
61301.  An  equal  opportunity  employer 
M/F. 


DIRECTOR  OF  NEWS  SERVICES 
EMORY  UNIVERSITY 
Reporting  to  the  Vice  President  for 
Development,  the  Director  of  News  Ser¬ 
vices  acts  as  the  official  university 
spokesman  and  primary  contact  with  the 
news  media.  Coordinates  the  activities 
of  reporters  and  camera  crews;  plans 
news  conferences;  promotes  various 
aspects  of  Emory  with  local  and  national 
media.  Manages  the  News  Services 
Staff. 

Bachelor’s  degree  in  Journalism,  Eng¬ 
lish,  Communications  or  related  field  is 
required.  Five  years  experience  as  a 
Journalist  or  in  Public  Relations  with  at 
least  two  years  working  with  the  news 
media.  Supervisory  and  management 
experience  preferred;  staff  of  approx¬ 
imately  ten  people.  Excellent  writing 
skills  required. 

Send  resume,  salary  requirements  and 
non-returnable  writing  samples  to:  News 
Director  Search  Committee,  403 
Administration  Building,  Emory  IJniver- 
sity,  Atlanta  GA  30322.  Applications 
must  be  postmarked  by  January 
13,1984.  Position  to  be  filled  in  early 
1984.  An  Affirmative  Action,  Equal 
Opportunity  Employer. 


GENERAL  MANAGER 
(Zone  3)  Ground  floor  opportunity  for 
individual  with  solid  background  in 
shoppers  and/or  marriage  mail.  Growing 
shopper  network  is  adding  another  major 
market.  This  position  will  initially  involve 
strong  personal  selling  abilities.  As 
publication  grows  you  will  hire,  train, 
and  manage  entire  profit  center.  Strong 
organizational  and  time  management 
skills  are  a  must  for  this  position.  High 
base  salary  plus  excellent  commission 
program.  Interested?  Send  resume  with 
salary  historyto  Box  6667,  Editor  &  Pub¬ 
lisher. 


PUBLISHER  for  twice  weekly  Lebanon, 
Oregon  Express.  This  is  an  opportunity  to 
join  a  progressive,  quality-minded  Ore¬ 
gon  group  of  newspapers.  Experience 
important,  but  we  will  consider  all  appli¬ 
cants,  particularly  those  with  some  news 
background.  Fine  community;  outstand¬ 
ing  recreation.  Great  place  to  live  and 
work.  Send  resume  to  Mary  Burck, 
Albany  Democrat-Herald,  PO  Box  130, 
Albany  OR  97321, 


CIRCULATION  SALES  MANAGER 
Opening  for  self-starter  experienced  in 
circulation/advertising  sales.  Newly 
developed  position  involves 
development  and  coordination  of  sales 
promotions  for  carriers,  district  manag¬ 
ers,  telephone  and  direct  mail  sales  for 
71,000  daily.  Provides  training  in  sales/ 
promotion  techniques.  Uses  and  main¬ 
tains  TMC  information.  Must  have 
marketing  background  and  five  or  more 
years  of  newspaper  experience.  Must 
have  excellent  planning  and  com¬ 
munication  skills.  Send  confidential 
resumeand  salary  requirements  to:  Mary 
Collins,  The  Gazette,  500  Third  Av  SE, 
Cedar  Rapids  lA  52401. 

Equal  Opportunity  Employer 
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HELP  WANTED 


ADMINISTRATIVE 


PROMOTION  AND  RESEARCH 
DIRECTOR 

Medium-sized  Midwest  combination 
morning,  evening  and  Sunday  in  south¬ 
ern  Zone  5  seeks  an  experienced 
individual  to  direct  Promotion  and 
Research  Department.  Successful 
candidate  must  be  capable  of  analyzing 
and  presenting  research  material  and 
have  the  ability  to  develop  professional 
sales  tools  including  audio  visual  aids. 
Responsibilities  will  include  direction  of 
an  excellent  NIE  program,  creation  on 
copy  for  special  advertising  sections, 
and  development  of  effective  advertising 
and  circulation  sales  promotions. 
Excellent  employee  benefits  package. 
Apply  in  confidence  by  sending  resume 
to  Box  6657,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


ADVERTISING 


ADVERTISING  SALES/MANAGER— 
Wyoming’s  best  small  weekly  newspaper 
is  looking  for  an  advertising  salesperson 
to  handle  retail  accounts.  Experience 
helpful,  but  not  required.  Should  have 
college-level  language  skills  and  some 
design  ability.  Newspaper  is  located  two 
hours  east  of  Yellowstone  National  Park 
at  the  base  of  the  Big  Horn  Mountains. 
This  rural,  agricultural  and  tourist  area 
features  ideal  living  environment.  Hik¬ 
ing,  camping,  hunting,  fishing,  moun¬ 
tain  climbing  and  skiing  all  available. 
Please  send  resume  to  William  R.  Roof, 
Publisher;  The  Greybull  Standard,  614 
Greybull  Av,  Greybull  WY  82426. 
Position  open  January  1,  1984. 


PENNY  SAVER  Sales  Manager.  Live  and 
work  in  the  beautiful  Finger  Lakes  of 
New  York  State.  Sales  organization,  and 
training  abilities  a  must.  Will  be  totally 
responsible  for  sales  department  of  5 
sales  people.  Submit  resume  stating 
career  objectives,  references  and 
income  requirements.  Lakeside  Print¬ 
ing,  Inc.,  Box  150,  Skaneateles  NY 
13152.  Attn:  Hal  Jensen. 


"PENNY  SAVER”  CAREERS 


Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


EXPERIENCED  ADVERTISING  person 
needed  to  solicit  ads  for  national 
magazine.  Design  and  layout  skills,  as 
well  as  knowledge  of  outdoors  very  help¬ 
ful.  Send  resume  to  K.  Kirn,  2662  Can¬ 
non  Point  Court  2B,  Columbus  OH 
43209. 


EXPANDING  Florida  publications  group 
seeks  applicants  for  positions  to  be  filled 
during  1984.  Westminster  Publications 
currently  has  12  shoppers  and  we  will  be 
adding  more  of  varying  sizes.  We  need 
sales  professionals  who  want  to  join  a 
group  that  places  a  premium  on  market¬ 
ing  sales  skills  and  ability  to  take  that 
skill  through  to  the  bottom  line.  V/e  will 
need  sales  managers  and  general  man¬ 
agers,  Proven  leadership  ability  and 
strong  background  a  must.  Our  group 
has  fine  people  and  we  want  to  add 
strong  candidates  to  the  management 
team.  Are  you  such  a  person?  Send  a 
complete  resume  and  salary  histo^.  No 
references  will  be  contacted  without 
approval.  Mail  to  J.W.  Rynerson,  Vice 
President,  Westminster  Publications, 
PO  Box  811,  Bradenton  FL  33506. 


NEED  RETAIUnational  ad  director  for 
16M  daily  newspaper  in  Southern  Cali¬ 
fornia.  Good  pay,  benefits.  Write  Pub¬ 
lisher,  Imperial  Valley  Press,  Box  251, 
El  Centro  CA  92244. 


HELP  WANTED 


ADVERTISING 


NEWSPAPER  MANAGEMENT 
OPENINGS 

PRE-PRESS  PRODUCTION  MANAGER, 
for  a  large  metro  daily.  Will  report  to  the 
vice  president  of  production  and  super¬ 
vise  300  unionized  employees.  Must 
have  prior  management  experience  in  a 
union  environment  and  degree  pre¬ 
ferred.  Salary  in  the  mid  fifties. 

ENGINEERING  MANAGER,  for  a  large 
metro  daily  that  is  establishing  a  new 
department.  Individual  would  be 
responsible  for  creating  and  setting  up  a 
small  engineering  department  which 
would  deal  with  industrial,  mechanical 
and  electrical  engineering  and  oversee 
all  capital  projects  with  responsibilities 
in  equipment  investigation  and  capital 
expenditure  justification.  Degree  re¬ 
quired,  preferably  in  Engineering  Disci¬ 
pline,  plus  minimum  of  five  years  man¬ 
agement  experience.  Salary  in  the  mid  to 
hgh  forties. 

CORPORATE  ADVERTISING 
DIRECTOR,  for  a  group  of  small  dailies 
located  in  the  midwestern  United 
States.  Will  report  to  the  president  of  the 
corporation  and  will  be  involved  in  train¬ 
ing,  setting  goals,  budgets,  and  overall 
sales  penetration  and  promotions.  Must 
have  had  some  marketing  management 
experience  in  a  competitive  market¬ 
place.  Salary  in  the  upper  thirties. 

DISPLAY  ADVERTISING  MANAGER,  for 
a  75,000  daily  located  in  the  eastern 
United  States.  Position  would  report  to 
the  ad  director  and  have  overall 
responsibility  for  all  outside  sales;  retail 
and  classified.  Supervise  twenty  outside 
sales  people.  Salary  in  the  upperthirties. 

CORPORATE  CIRCULATION  MANA¬ 
GER,  for  small  group  of  dailies  located  in 
the  midwestern  United  States.  Position 
would  report  to  the  president  and  would 
have  the  circulation  directors  from  the 
various  properties  reporting  directly  to 
him.  Would  be  responsible  for  all 
circulation  promotion,  marketing  and 
sales.  Must  have  prior  circulation  man¬ 
agement  experience  in  a  competitive 
marketplace  and  have  both  day-to-day 
operations  experience  as  well  as  circula¬ 
tion  marketing  and  sales  skills.  Salary  in 
the  mid  to  upper  thirties. 

ADVERTISING  DIRECTOR,  tor  50,000 
daily  located  in  the  midwestern  United 
States.  Must  be  a  strong  leader  and 
someone  who  can  develop  and  train 
sales  personnel.  Degree  preferred.  Sal¬ 
ary  in  the  upper  thirties. 

ASSISTANT  DATA  PROCESSING  MAN¬ 
AGER,  for  a  metro  daily  located  in  the 
eastern  United  States.  Require  back¬ 
ground  with  DEC  equipment  and  at  least 
two  years  in  data  processing  manage¬ 
ment.  Salary  in  the  mid  thirties. 

PRODUCTION  MANAGER,  for  a  com¬ 
bination  newspaper/commercial  print¬ 
ing  company  located  in  the  upper  Midw¬ 
est.  Should  have  a  strong  background  in 
the  press  area  and  experience  in  the 
commercial  printing  field  is  highly 
desirable.  Position  reports  to  the  presi¬ 
dent  and  supervises  a  staff  of  sixty  in  the 
non-union  environment.  Salary  in  the 
mid  thirties. 

All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J.  Quinn,  Jr. 


GORDON  WAHLS  COMPANY 


Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Zone  9  6  day  daily  with  2  weekly  com¬ 
bination  needs  a  solid,  experienced 
advertising  professional.  We  seek  an 
aggressive,  promotion  minded  person 
capable  of  stepping  into  a  highly  com¬ 
petitive  situation.  This  person  must  have 
the  ability  to  lead,  motivate  &  train  per¬ 
sonnel.  Excellent  salary  &  benefits  are 
just  2  of  the  attractions  this  position  off¬ 
ers.  Send  resume  in  confidence  to  Box 
6689,  Editor  &  Publisher. 


ADVERTISING  MANAGER  familiar  with 
TMC  for  18,000  weekly  and  7000  daily 
in  Zone  7.  Experience  essential.  Salary 
plus  bonus.  All  benefits.  Write  Box 
6700,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
San  Francisco/Bay  area  metropolitan 
newspaper  seeks  Classified  Manager 
with  a  proven  track  record.  Must  be 
strong  in  sales,  promotion,  staff 
development  and  planning.  If  you  are 
Classified  Ad  Manager  at  a  medium 
sized  newspaper  or  number  two  or  three 
at  a  metropolitan  newspaper  and  you're 
ready  to  take  on  the  challenge  of  manag¬ 
ing  a  growing  staff  of  50.  we'd  like  to  talk 
to  you  now.  Excellent  salary  and 
benefits.  Send  resume  to  Oakland  Tri¬ 
bune,  Personnel,  PO  Box  24304,  Oak¬ 
land  CA  94623.  EOE. 


CLASSIFIED  MANAGER 
A  growing  medium  sized  New  York  City 
area  daily  has  a  challenging  position  for 
an  experienced  classified  professional 
who  can  develop  a  strong  department  in 
a  competitive  market.  Good  salary,  com¬ 
mission  and  benefits  makes  this  a 
rewarding  position  for  the  right  person. 
Reply  in  confidence  to  Box  6664,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  SUPERVISOR 
The  Columbian  newspaper,  in  Vancouv¬ 
er,  Washington  needs  an  experienced 
newspaper  classified  advertising  tele¬ 
phone  sales  supervisor  for  a  staff  of  12. 
Must  have  thorough  knowledge  of  classi¬ 
fied  telephone  salesroom,  proven  ability 
to  supervise,  motivate  and  train  sales¬ 
people.  Salary  $1884-$2153  to  start 
depending  on  experience,  plus  full  time 
benefits.  Send  letter  and  resume 
including  salary  history  to  The  Col¬ 
umbian,  Attention  Personnel 
Department,  PO  Box  180,  Vancouver 
WA  98666.  All  replies  confidential. 

Equal  Opportunity  Employer 


DISPLAY  ADVERTISING  sales  for  Ohio 
daily  newspaper.  Responsibilities 
include  developing  new  business  as  well 
as  servicing  existing  accounts.  Salary 
plus  commission.  Excellent  benefits. 
Send  resume  to  Box  6676,  Editor  &  Pub¬ 
lisher.  _ 


CIRCULATION 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHIC  ARTIST 

The  Seattle  Times  has  an  opening  for  an 
informational  graphic  artist  who  can 
conceive  and  execute  concise,  accurate 
and  appealing  charts,  graphs  and  maps 
under  daily  deadline  pressure.  We  are 
looking  for  someone  who  is  creative, 
works  well  with  people,  and  who  will  be 
an  effective  member  of  our  news 
operation.  Newspaper  experience  a 
must! 

We  offer  excellent  benefits  and  a  salary 
commensurate  with  experience.  Send 
resume,  tearsheets,  and  flash  or  si  ides  to 
Sally  Garcia,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
receive  a  response  and  tearsheets  will  be 
returned. 

M/F/H  An  Equal  Opportunity  Employer 


NEWSPAPER  ARTIST  tor  morning  daily, 
circulation  310,000.  Emphasis  on 
informational  graphics  and  illustration. 
Send  resume  and  samples  to:  Wendy 
Govier,  Art  Director,  The  Arizona 
Republic,  Box  1950,  Phoenix  AZ 
85001. 

ART  DIRECTOR 

The  Syracuse  Newspapers  is  recruiting 
an  art  director  with  supervisory  and  tech¬ 
nical  skills  to  oversee  a  staff  of  six  artists. 
Must  demonstrate  a  strong  news  sense 
and  skills  in  illustration,  page  lay-out, 
informational  graphics  and  creative  use 
of  color.  Send  tearsheets  and  other  sam¬ 
ples  to  Tim  Atseff,  The  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse  NY 
13221. 


EDITOK'AL  ARTIST/ART  DIRECTOR  for 
medium-sized  Zone  9  AM  who  combines 
creativity  and  news  judgment.  Applicant 
should  be  skilled  at  producing  news 
graphics  on  deadline,  working  with 
color,  and  able  to  lead  an  art  department 
of  3  prople.  Help  us  become  the  most 
attractive  paper  in  the  Northwest.  Send 
resume  and  work  samples  to  Box  6670, 
Editor  &  Publisher. 


GRAPHIC  DESIGNER 
Financial  publication  in  Baltimore/DC 
area  seeks  graphic  designer  with  strong 
pasteup  and  production  skills.  News¬ 
paper  and  advertising  design  abilities 
are  required.  Illustration  skills  preferred. 
Salary  commensurate  with  experience. 
Contact  Michael  Kovacs;  (3(31)  997- 

2229. _ 

ASSISTANT  ART  DIRECTOR 
Evenings  and  weekend  supervisor  with 
initiative,  good  design  and  news  sense 
needed  to  assist  in  coordinating  projects 
and  staff  of  13.  60/40  split  between 
board  time  and  supervision.  Aggressive 
and  positive  work  environment.  Send  re¬ 
sumes  and  salary  history  tO: 

Dallas  Morning  News 
Employee  Relations  Department 
Communications  Center 
Dallas  Texas  75265 


CIRCULATION 


CIRCIIIJ^TION  SALE.S  MANAGER 

860-80,000/year 

Dynamir  West  coast  reponal  with  I.10M  ABC  circulation  needs  high- 
powered  direct-marketing  specialist.  Should  have  outstanding  back¬ 
ground  in  direct  mail,  single  copy  free-standing  inserts,  telephone  and 
other  methods  of  new  and  renewal  subscription  sales.  Heavy  emphasis  on 
new  circulation  development.  This  is  a  hands-on  position  and  requires  a 
super-energetic  professional  who  can  write  copy,  pnwluce/coordinate 
graphics  and  execute  concept-to-mailhox  promotions  quickly.  Must  relate 
to  outdoors  (Fishing/hunting).  Full-time  art  and  comiwisition  department. 
4-color  Goss  Press  and  $1.5  million  promotional  budget  at  your  dis|M>sal. 
DifRcult  job,  long  hours,  plenty  of  resjMinsibility/freedom.  New  BMW7 
Mercedes,  nice  benefits  and  60-80K  first  year,  available  for  right  jwrson. 
Current  Circulation  Director  retiring.  Rush  resume,  cover  letter  and 
samples  of  last  three  promos  to: 

Box  6625,  Editor  &  Publiaher. 
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HELP  WANTED 

CIRCULATION 


HELP  WANTED 

CIRCULATION 


HELP  WANTED 

DATA  PROCESSING 


HELP  WANTED 

EDITORIAL 


ASSISTANT  CIRCULATION 
MANAGER 

Large  metro  is  looking  for  a  strong  mana¬ 
ger  thoroughly  grounded  in  all  phases  of 
circulation. 

1)  Minimum  10  years  experience  in 
newspaper  circulation. 

2)  5  years  supervisory  experience. 

3)  College  degree  preferred,  but  not 
required. 

4)  Problem  solving  and  long  range 
planning  a  plus. 

$35,000  plus  to  start,  depending  on 
experience.  Excellent  benefits.  Zone  9. 
Send  resume  and  salary  history  to  Box 
6644,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
5000  circulation  daily,  PM,  no  Sunday. 
12,000  free  circulation  shopper.  Must 
be  people-oriented,  experienced  in 
circulation,  will  consider  a  professional 
at  the  district  manager  level.  Must  be 
able  to  handle  day-to-day  operation  of 
department,  including  management, 
sales  and  promotion.  Work  with  one  dis¬ 
trict  manager  and  oversee  90  +  carriers, 
7  motor  route  drivers,  60  dealers  and  6 
inserters.  Send  salary  requirements  and 
resume  to  Robert  W.  Parks,  General 
Manager,  TheTri-State  Gazette,  84  Fow¬ 
ler  Street,  Port  Jervis  NY  12771. 
Position  available  January,  1984. 


ZONE  MANAGERS 


PROGRAMMER  ANALYST— We  are 
seeking  an  individual  that  has  3  to  5 
years  Cobol  experience  with  1  to  2  years 
in  advertising  or  circulation  systems.  If 
you  are  looking  for  a  position  with 
excellent  company  benefits  and  a  highly 
competitive  salary  in  a  professional 
environment,  please  send  resume  to  Dal¬ 
las  Times  Herald,  1101  Pacific,  Dallas 
TX  75202,  attention  Dale  Ryle. 


EDITORIAL 


SOUTHERN  CALIFORNIA 
Graphic  designer/illustrator  needed  for 
editorial  department  of  7-day  morning 
paper,  115,000  and  growing.  Demon¬ 
strated  ability  a  requisite;  newspaper 
experience  preferred.  Send  full  resume, 
samples  of  artistic  design  to  Norman  A. 
Cherniss,  Executive  Editor,  Press  Enter¬ 
prise,  Box  792,  Riverside  CA  92502. 


Due  to  planned  expansion  and  recent  promotions,  the 
Washington  Post  has  several  openings  for  Circulation 
Zone  Managers.  We  are  looking  for  highly  motivated 
individuals  with  proven  management  experience  in 
the  home  delivery  area.  Candidate  must  possess: 

•  Strong  sales  orientation 

•  Appreciation  of  the  importance  of  service  and  sub¬ 
scriber  goodwiil 

•  Positive  field  orientation 

•  Ability  to  train  and  motivate  independent  dis¬ 
tributors  in  a  wide  variety  of  environments  (urban, 
suburban,  rural) 

•  Excellent  people  skills  and  organizational  ability 

•  Solid  record  keeping  skills 

•  Familiarity  with  demands  of  TMC 

Excellent  benefits  and  salary  (commensurate  with 
experience)  plus  MBO. 

Are  you  interested  in  a  chalienging  position  as  a  mem¬ 
ber  of  a  diverse,  energetic  circulation  team  on  a  news¬ 
paper  with  a  great  tradition  and  a  record  of  consistent 
growth?  Then  send  detailed  resume,  including  salary 
requirements  to: 

The  Washington  Post 
Box  P8230 
115015th  St.  NW 
Washington  DC  20071 

We  are  an  equal  opportunity  and  affirmative  action 
employer. 


- - -  1 

CIRCULATION  MANAGER 

Number  2  person  for  growing  AM  daily, 
50,000,  in  exciting,  competitive  mar¬ 
ket,  Zone  9.  Must  have  circulation  man¬ 
agement  experience.  Salary  is  com¬ 
mensurate  with  experience,  plus  MBO 
incentive.  Reply  in  confidence  to  Box 
6702,  Editor  &  Publisher. 

CIRCULATION  MANAGER— Group  of 
daily  and  weekly  newspapers  needs 
aggressive,  self-motivator  in  Zone  5. 
Excellent  opportunity  to  advance  in  the 
Group.  Send  resume  with  salary  require¬ 
ments  to  Box  6691,  Editor  &  Publisher. 

DIVISION  MANAGER  Zone  6— morning 
and  afternoon  daily  is  lookingfor  Circula¬ 
tion  Supervisor.  Experience  should 
include  solid  background  in  home 
delivery  sales  and  distribution  as  well  as 
a  desire  to  get  ahead!  Duties  involve 
supervision  of  district  managers  of  an 
independent  adult  carrier  organization. 
Good  climate,  excellent  benefits,  and  a 
progressive  management  team.  Send 
resume  and  salary  requirements  to  Box 
6671,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

Needed  for  weekly  newspaper  with  over 
40,000  circulation.  Applicant  must  be 
energetic  and  self-motivated  as  well  as 
have  solid  knowledge  of  circulation.  Lo¬ 
cated  in  Philadelphia  area,  salary  to 
25K.  Reply  in  confidence.  Box  6695, 
Editor  &  Publisher. 

CIRCULATION/MARKETING 
Specialist  wanted  with  strong  sales  and 
sales  promotion  experience.  Important 
new  responsi bi  1  ities  with  aggressive  sub¬ 
urban  newspaper  wanting  to  expand 
circulation  sales  promotion  activities  in 
all  areas.  Candidate  should  also  demon¬ 
strate  successful  promotional  support 
for  telephone  and  crewing  sales  efforts. 
Needs  solid  knowledge  of  circulation 
plus  strong  self-motivation.  Located  in 
Mid-Atlantic  region.  Reply  in  confi¬ 
dence.  Box  6589,  Editor  &  Publisher. 

MAJOR  NEWSPAPER  in  Zone  6  is  look¬ 
ing  for  career  oriented  circulators  to  han¬ 
dle  4000  to  10,000  circulation  offices.  | 
Excellent  advancement  opportunities 
and  benefit  package.  Be  judged  on  sales 
and  service.  Starting  salary  in  high  teens 
to  low  twenties.  Send  resume  to  Box 
6626,  Editor  &  Publisher. 

SINGLE  COPY  SALES  MANAGER 
Zone  2  daily  seeks  individual 
experienced  in  single  copy  sales. 
Excellent  starting  salary  and  a  full  range 
of  company  paid  benefits.  Please  con¬ 
tact  Ben  Cannizzaro,  DAILY  RECCRH, 
55  Park  PL,  Morristown  NJ  07960; 

1  (201)  538-2000. 

E&P  CLASSIFIEDS 

The  Industry's  Marketplace 
(212)  752-7050 

TECHNICAL  EDITOR 
Southern  New  Hampshire  publisher 
seeks  technical  editor  for  amateur  radio 
magazine.  Excellent  written  and  oral 
communication  skills  required.  Adv¬ 
anced,  Extra  or  General  class  ham  radio 
license  required.  Knowledge  of 
microcomputers  helpful.  Call  Denise  at 
(603)  924-9471  for  information. 


WANTED — Managing  Editor/Executive 
Editor  for  5-day,  12,000  circulation 
south  Florida  newspaper.  Candidates 
must  be  community  newspaper  oriented 
with  management  skills  needed  to  direct 
staff  of  12.  Excellent  opportunity  for 
young,  experienced  news  person  anxious 
to  run  own  show.  Good  salary,  benefits. 
Send  resume  to  Box  6655,  Editor  &  Pub¬ 
lisher. 


WE  ARE  A  fast-growing  weekly  news¬ 
paper  in  southern,  coastal  Maine  in  need 
of  a  bright  energetic  reporter  with  pho¬ 
tography  skills.  Competitive  salary, 
benefits,  experience  necessary.  Please 
send  resume  with  c  I  i  ps  to  PO  Box  7 ,  York 
ME  03909. 


ATTENTION 
AMERICA’S 
BRIGHTEST 
COPY  EDITORS 

The  Boston  Herald,  Ameriea's 
brightest  new  newspaper,  is  seareh- 
ing  the  eouiitry  for  talented  ropy  edi¬ 
tors.  VI  e  want  people  who  ran  make  a 
tabloid  page  sing.  They  must  he  the 
tops  at  layout,  making  the  most  of  a 
photo,  and  writing  powerful  head¬ 
lines.  For  people  with  ideas  and 
ambition  who  thrive  on  pressure  and 
hard  work,  the  new  Boston  Herald 
offers  the  ehanee  of  a  lifetime.  If  you 
think  you  have  what  it  takes,  senil 
samples  of  your  work  to: 

la-slir  Hinton 
Assoeiatr  Editor 
The  BoHt(»n  Herald 
I  H<-rald  Square 
Boston  M.4  02 1 06 


MANAGING  EDITOR  for  18,500circula- 
tion  6  day  locally-oriented  newspaper. 
Must  have  management  experience  and 
background  in  all  phases  of  newsroom 
operation.  We  seek  a  flexible,  shirt¬ 
sleeve  editor  who  will  fill  a  role  both  in 
the  company  and  community.  Advance¬ 
ment  poss  ble.  Excellent  growing  com¬ 
munity.  Commensurate  salary  and  fringe 
benefits.  Lend  complete  resume  to  Ed 
Lehman,  Publisher,  Daily  Times-Call, 
PO  Box  1033,  Longmont  CO  80501. 


MAGAZINE  WRITER 
We're  looking  for  a  seasoned  writer  and 
reporter  who  is  willing  to  undertake  a 
variety  of  assignments.  We  need  a  per-- 
son  with  lots  of  ideas  who  can  juggle 
several  projects  at  once.  The  writer  will 
be  assigned  primarily  to  our  Sunday 
Magazine,  but  will  also  contribute  to 
other  feature  sections  of  the  Dayton  Dai¬ 
ly  News  and  The  Journal  Herald.  Please 
send  cover  letter,  resume  and  six  clip¬ 
pings  to  Ralph  Morrow,  Editor,  The 
Magazine,  Dayton  Newspapers,  Inc., 
Da^on  OH  45401, 


MANAGING  EDITOR 
Experienced  take  charge  individual  for 
fast  growing  daily  in  highly  competitive 
Southeastern  Louisiana  market.  Must 
have  good  news  judgment,  strong  layout 
skills  and  be  able  to  train,  direct  and 
motivate  staff  of  7.  Box  6666,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  Reporter  for 
twice-weekly  newspaper.  Prefer  weekly 
experience.  Send  resume,  clips  to 
Dennis  Bates,  Editor,  Maryland  Coast 
Press,  PO  Box  130,  Ocean  City  MD 
21842. 


GRADUATE  ASSISTANTS:  Available  for 
persons  with  at  least  three  years  full¬ 
time  experience  in  reporting,  writing, 
editing,  ready  for  mid-career  opportunity 
to  earn  a  master's  degree  in  a  12-month 
program.  Stipends  of  $5600  plus  full 
out-of-state  tuition  for  best  qualified 
teaching  and  research  assistants.  Write: 
Chairman,  Graduate  Studies,  School  of 
Journalism,  215  Carnegie  Building, 
University  Park  PA  16802. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPENING  for  news  editor 
of  Montana  weekly.  Must  be  available  by 
January  1,  1984.  Call  Ron  Lytle;  (406) 
665-1008. 


LAYOUT  EDITOR  for  local  news  section 
of  50,000  circulation  Zone  2  daily. 
Experience  preferred.  Some  editing  re¬ 
quired.  Send  examples  of  work  to  Mike 
Mentrek,  The  Express,  Box  391,  Easton 
PA  18042. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL- 
'  LOW  COPY  OF  THE  INVOICE 
!  WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
^  all  correspondence  regard- 
1  ing  your  bill.  This  will  assure 
I  proper  credit  to  your 
I  account. 


THANK  YOU: 

{  E&P  CLASSIFIED 
!  DEPARTMENT 


48 


EDITOR  &  PUBLISHER  for  December  10,  1983 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE  AM  daily  of  65,000  seeks 
a  good  copy  editor  with  a  love  of  words 
and  the  willingness  to  challenge.  Send 
resumes  and  examples  to  Managing  Edi¬ 
tor,  Birmingham  Post-Herald,  Box 
2553,  Birmingham  AL  35202. 


AUTO  VI/RITER 

Leading  automotive  trade  paper  seeks 
top  level  automotive  reporter.  Must  have 
first  class  credentials.  Send  resume  to 
Bob  Lienert,  965  E  Jefferson,  Detroit  Ml 
48207.  Equal  opportunity  employer. 


AWARD-WINNING,  20,000  circulation 
Texas  Gulf  Coast  daily  has  immediate 
openings  for  copy  editor,  feature  writer 
and  general  assignment  reporter. 

COPY  EDITOR— good  speller,  good  writ¬ 
er,  with  flair  for  layout,  an  understanding 
of  community  journalism,  and  willing  to 
work  rotating  late  Friday,  Saturday  shift. 
FEATURE  WRITER— to  join  1982  Pen- 
ney-Missouri  Award-winning  section. 
GENERAL  ASSIGNMENT  REPORTER— 
to  cover  city  council,  school  beat. 

We're  an  established,  growing,  publica¬ 
tion  with  a  statewide  reputation  for  qual¬ 
ity. 

We're  interested  only  in  self-starters  with 
excellent  writing  skills,  who  are  able  to 
keep  pace  with  a  highly  motivated, 
talented  editorial  staff  of  25. 
Experience  preferred  but  will  consider 
recent  J-school  graduates  with  consider¬ 
able  experience  on  college  publications. 
Send  resume  and  clips  to  Box  6690, 
Editor  &  Publisher. 


BUSINESS  WRITER  for  58,000  AM 
newspaper.  Zone  9.  Must  have  at  least 
two  years  experience  covering  business 
and  economic  issues.  Need  reporter 
interested  in  local  business  coverage, 
with  good  writing  skills  and  news 
judgment.  Send  clips  and  resume  to  Box 
6678,  Editor  &  Publisher. 


BASKETBALL  IS  KING  in  our  small  Ohio 
community,  but  we  want  a  sportswriter 
who  can  cover  all  aspects  of  sports  and 
recreation  for  our  weekly  audience.  Call 
Jim  Russell,  The  Times;  (419)  935- 
0185. 


COPY  EDITOR 

A  30,000  circulation  daily  in  a  highly 
competitive  market  is  seeking  a 
deadline-oriented,  versatile  copy  editor 
with  a  strong  background  in  creative 
graphics  and  modular  makeup.  Three 
years  experience  a  must.  Send  resume  to 
Allan  Kort,  The  Daily  Evening  Item,  PO 
Box  951,  Lynn  MA  01903. 


FEATURES  EDITOR 
Southern  metropolitan  daily  needs  ma¬ 
ture,  meticulous,  creative  features  edi¬ 
tor  for  section,  which  seeks  to  deeply 
look  at  contemporary  issues  while  cover¬ 
ing  the  traditional  social  scene.  Send 
resumes  to  Box  6682,  Editor  &  Pub¬ 
lisher. 


GROWING  40,000 circulation  Southern 
California  daily  seeks  to  fill  key  copy 
desk  position.  Applicant  must  have 
reporting  experience,  good  editing  skills 
and  a  demonstrated  flair  for  layout.  Send 
letter,  work  samples  and  references  to 
Box  6650,  Editor  &  Publisher. 


GRAPHICS:  We're  looking  for  someone 
creative  and  experienced  in  layout  and 
design  who  can  bring  pizzazz  to  2  daily 
feature  sections.  Must  be  knowledge¬ 
able  in  the  use  of  photographs  and 
artwork,  both  black  and  white  and  color. 
People  skills  are  equally  important,  as 
the  job  includes  assigning  photosand  art 
for  the  features  department  and  dealing 
with  other  editors,  both  in  and  out  of  the 
department.  Imagination  and  organiza¬ 
tion  a  must.  Send  tearsheetsand  resume 
to  Carol  Mather,  The  Virginian  Pilot  and 
The  Ledger-Star,  150  W  Brambleton  Av, 
Norfolk  VA  23501, 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

The  Bradenton  Herald,  a  Knight-Ridder 
AM  daily  on  Florida's  West  Coast,  is 
accepting  applications  for  current  and 
future  openings  on  its  news  desk. 
Position  requires  great  attention  to 
detail,  a  flair  for  lay-out,  ability  to  write 
snappy  but  accurate  headlines,  sound 
news  judgment  and  a  wi  llingness  to  work 
nights.  Minimum  one  year  copy  editing 
experience.  Salary  commensurate  with 
experience.  Excellent  benefits  package. 
Send  resume,  salary  history  and  samples 
of  your  work  to  David  L  Rush  Jr,  News 
Editor,  The  Bradenton  Herald,  PO  Box 
921,  Bradenton  FL  33506.  No  phone 
calls  please. 


COPY  EDITOR 

Must  have  demonstrated  ability;  some 
experience  preferred.  Please  send 
resume,  references  and  work  samples  to 
John  Barry,  The  News,  34  E  2nd  St, 
Boca  Raton  FL  33432. 


I  COPY  EDITOR— Newspaper  experience 
I  essential  for  New  York  Tribune.  College 
:  graduates  may  apply.  Must  be  metro 
j  resident.  Call  576-0460  Monday- 
Friday,  2  pm-4;30  pm.  Tuesdays  only, 
j  11  am-2  pm. 


EDITORIAL  WRITER,  medium-sized 
Zone  2  coast.  Good  writer.  Emphasis  on 
local  issues.  $20,000  range.  Write  Box 
6610,  Editor  &  Publisher. 


EDITOR/ASSOCIATE  PUBLISHER 
The  Chicago  Catholic,  major  metropoli¬ 
tan  religious  weekly  newspaper,  for  the 
Archdiocese  of  Chicago.  Send  resume 
to:  The  Chicago  Catholic  Search  Com¬ 
mittee,  Archdiocese  of  Chicago,  PO  Box 
1979,  Chicago  IL  60690. 


EXPERIENCED  news  editor  for  Zone  9 
weekly.  Must  be  good  with  sports,  gov¬ 
ernment,  features  &  layout.  We  are  look¬ 
ing  for  a  mature  person  with  dedication  & 
ambition.  Send  resume,  references, 
clips  &  salary  requirements  to  Box  6692, 
Editor  &  Publisher. 


EDITORIAL  ASSISTANT.  Prefer  J- 
School  graduate  presently  living  in  Metro 
New  York  for  business  publication. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6539,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR:  I  need  an  editor  for  20,000 
community  Tuesday-Friday  weekly  in 
sunny  Santa  Barbara  county  coastal 
town.  Job  involves  every  facet  of  editor¬ 
ial;  writing,  assigning,  photography, 
developing,  paste-up  and  typesetting. 
Salary  based  on  experience.  Those  who 
don’t  want  to  work  needn’t  apply.  Send 
resume  to  D.  Novis,  Goleta  Sun,  PO  Box 
1670,  Goleta  CA  93117. 


FARM  EDITOR/reporter  needed  for  fast 
growing  statewide  farm  newspaper  in 
North  Carolina.  Photography  and  layout 
experience  a  plus.  Send  resumes  to: 
Farm  Editor,  PO  Box  1088,  New  Bern 
NC  28560. 


NEWS  EDITOR  for  6000  afternoon  dai¬ 
ly.  VDT  equipped.  Staff  of  four.  Full 
benefits.  Send  full  resume  to  The  El 
Dorado  Times,  Box  694,  El  Dorado  KS 
67042. 


OPENING  for  managing  editors  on  suc¬ 
cessful  progressive  weekly  newspapers 
in  Western  Massachusetts  and  Con¬ 
necticut.  Editing,  administrative  and 
layout  experience  required.  We’re  look¬ 
ing  for  people  with  strong  overall  quali¬ 
fications  and  high  energy.  Send  resume 
and  salary  requirements  to  Nielson,  c/o 
Hartford  Advocate,  30  Arbor  St,  Hartford 
CT  06106. 


OUR  PRIZE  WINNING  small  daily  in 
Zone  5  needs  a  reporter  for  hard  news, 
features,  some  sports  and  a  copy  editor 
with  VDT  experience.  Both  positions 
start  at  $2C)0-$275,  depending  on 
experience.  Congenial  staff,  pleasant 
area.  Reply  in  confidence  to  James 
Kroemer,  The  News-Sun,  112  N  Main 
St,  Kendallville  IN  46755;  (219)  347- 
0400. 


PREP  WRITER 
Midwest  daily,  140,000  circulation, 
seeks  experienced  prep  writer.  We  cover 
90  schools,  boys  and  girls  alike.  Send 
clips.  Box  6677,  Editor  &  Publisher. 


REPORTERS 

Texas  daily  needs  2  entry-level  reporters. 
Send  clips  and  references  to  Box  6696, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


MAGAZINE  EDITOR 
Prestigious  non  profit  professional 
association  located  downtown  seeks  edi¬ 
tor  to  manage  its  slick  monthly  legal 
magazine.  Editor  reports  to  association's 
executive  director,  works  with  a  volun¬ 
teer  editorial  board  and  is  responsible  for 
article  assignment,  editing,  lay-out,  pro¬ 
duction,  budgeting  and  management  of 
5  person  staff  including  advertising 
director.  Knowledge  of  law  and  previous 
editing  and  production  experience  is  re¬ 
quired.  Previous  management  and 
budgeting  experience  helpful.  Salary  in 
high  $2()s.  Equal  oppqrtunity  employer. 
Send  resume  including  salary  history 
with  cover  letter  stating  your  interest  in 
this  position  to  Editor,  Los  Angeles 
County  Bar  Association,  PO  Box  55020, 
Los  Angeles  CA  90(355.  No  phone 
inquiries. 


MID-SIZED  South  Carolina  daily  needs 
night  city  editor  to  coach  reporters,  edit 
and  handle  administrative  duties.  The 
person  we're  looking  for  is  familiar  with 
the  South  and  willing  to  become  a  part  of 
this  community.  He  or  she  has  high  ini¬ 
tiative,  solid  reporting  background, 
exceptional  writing  talent,  demonstrated 
leadership  skills  and  ability  to  work 
effectively  with  wide  variety  of  people. 
Send  resume,  writing  samples  and  letter 
explaining  why  you’re  right  for  the  job  to 
City  Editor,  Anderson  Independent- 
Mail,  PO  Box  2507,  Anderson  SC 
29622. 


MANAGING  EDITOR 
Start  the  new  year  in  one  of  the  most 
exciting  mid-size  markets  in  the  South¬ 
east. 

We're  looking  for  a  managing  editor  with 
the  maturity  to  train  a  staff  of  eleven 
bright  young  reporters  and  editors.  Plus 
the  enthusiasm  to  lead  by  example. 
We’re  a  community  newspaper  with  a 
demanding  audience  that  wants  an 
attractive,  colorful,  probing,  responsible 
product. 

We  are  committed  to  strong  local  cover¬ 
age  complemented  with  generous  proc¬ 
ess  color  and  the  creative  use  of  local 
photography. 

We’re  small  enough  to  offer  complete 
management  of  the  newsroom  to  the 
right  person .  We’re  large  enough  to  spon¬ 
sor  community  band  concerts,  city  golf 
tournaments,  and  more. 

Ideal  candidate  must  be  aggressive  in 
the  newsroom,  visible  in  the  community, 
and  active  on  our  management  team. 
We’re  in  a  competitive  market  and  this  is 
a  working  editor’s  position.  It’s  a  tough, 
demanding  job  that  requires  special 
management  skills. 

If  you'd  like  to  grow  with  us,  tell  us  with  a 
letter  and  resume.  You  must  include  sal¬ 
ary  requirements  with  your  response  and 
be  available  by  February  15,  1984. 
Respond  in  confidence  to  Box  6643, 
Editor  &  Publisher. 


NIGHT  CITY  EDITOR  for  The  Missoulian, 
a  32,000-circulation  regional  paper  of 
Western  Montana.  Job  includes  night  su¬ 
pervisor  of  an  11-member  city  staff, 
editing  responsibility  for  a  weekly  arts 
and  entertainment  tabloid  and  a  weekly 
outdoors  page.  Successful  applicant 
must  have  a  minimum  of  2  years  of  copy 
editing  experience,  be  adept  at  planning 
and  supervising  while  meeting  very 
specific  deadlines.  Send  letter,  resume 
and  tearsheets  to:  Bobbie  Engelstad, 
Personnel  Director,  Missoulian,  PO  Box 
8029,  Missoula  MT  59807  by  Friday. 
December  30. 


REPORTER  for  nation's  largest  daily 
legal  newspaper.  Strong  background  in 
law  and  journalism  required.  Good  pay 
and  benefits.  Send  resume  and  clips  to 
Editorial  Department,  Los  Angeles  Daily 
Journal,  PO  Box  54026,  Los  Angeles  CA 
90054. 


NEEDED 

A  Distinguished  Journalist  to  build  a  new 
School  of  Journalism  in  the  West 

We  are  building  a  new  Journalism  School  at  the  University  of 
Nevada  in  Reno.  We  need  a  leader  who  can  direct  that  effort. 
We  are  looking  for  a  Chairman  of  our  Department  of  Journalism 
who  has  vision,  who  can  oversee  a  curriculum  that  includes 
Print  and  Broadcast  Journalism,  Advertising  and  Public  Rela¬ 
tions. 

We  need  someone  who  can  thrive  on  a  growing  media  commu¬ 
nity  of  five  television  stations,  a  major  nationally  ranked  Gan¬ 
nett  daily  and  a  host  of  radio  stations,  advertising  agencies  and 
specialty  magazines  and  newspapers. 

To  qualify,  you  must  be  a  distinguished  journalist.  You  must 
have  a  proven  reputation  for  managing  people  and  solving 
problems.  The  ability  to  attract  financial  support  is  essential.  An 
advanced  degree  and  academic  experience  are  desirable. 

If  interested,  send  no  later  than  January  16,  1984,  letter  of 
application,  resume,  names  and  addresses  of  at  least  three 
references  to; 

Paul  Page 

Dean,  College  of  Arts  &  Sciences 
Chairman,  Journalism  Search  Committee 
University  of  Nevada  Reno 
Reno,  Nevada  89557 


EDITOR  &  PUBLISHER  for  December  10,  1983 


HELP  WANTED 


_ EDITORIAL _ 

RAPIDLY  GROWING  Sunbelt  daily  seeks 
experienced  reporter  and  veteran  desk 
man  as  it  expands  staff.  Call  or  write 
Managing  Editor,  Daily  Star,  Box  1 149, 
Hammond  LA  70404;  (504)  345-2579. 


REPORTER  sought  for  weekly  newsletter 
on  enhanced  oil  recovery.  Must  have 
petroleum  or  chemical  engineering 
degree  or  thorough  working  knowledge  of 
oil  production  methods.  Excellent 
benefits  on  top  of  salary  commensurate 
with  experience.  Send  resume  to  En¬ 
hanced  Recovery  Week,  1401  Wilson 
Blvd,  Ste  910,  Arlington  VA  22209. 


SKILLED,  AMBITIOUS  reporter  for  prize 
winning  10,000  circulation  Connecticut 
weekly.  Competitive  salary.  Resume  and 
clips  to  David  Parker,  Managing  Editor, 
The  Litchfield  County  Times,  32  Main 
St,  New  Milford  CT  06776. 


SPORTS  DESK  PERSON 
Super  sharp  sports  desk  person  needed  j 
for  fast  moving  California  AM  of  80,000  i 
circulation.  We  are  seeking  the  right  per-  ; 
son  for  slot  and  desk  position  in  I 
expanded  sports  section.  Duties  will  | 
include  page  makeup,  copy  editing, 
headline  writing,  etc.  Little,  though 
some  writing.  This  prson  will  be  number 
two  slot  man  behind  assistant  sports  edi¬ 
tor.  Good,  sharp  headline  writinga  must. 
Imaginative  layout  and  design  skills  are 
necessary.  Also  knowledge  of  working 
with  both  spot  color  and  full  color  photo¬ 
graph.  We  are  going  to  new  offset  press 
January  2  and  will  be  using  color  daily. 
Do  not  apply  unless  you  have  minimum 
of  three  years  full  time  experience  on 
desk  of  daily  newspaper  and  are  obvious¬ 
ly  above  average.  Good  pay,  good  prod¬ 
uct.  Please  send  resume,  references  and 
tearsheets  of  layouts.  No  calls.  Send  to 
Chuck  Roames,  Assistant  Managing  Edi¬ 
tor,  The  Californian,  PO  Bin  440, 
Bakersfield  CA  93302. 


SPORTS  DESK  MAN 
Fast-growing  morning  tabloid  in  major 
Zone  2  market  seeking  top-quality  desk 
man  to  oversee  inside  operation.  Must 
have  strong  copy  editing  skills,  creative 
layout  ability  and  proven  leadership 
qualities.  Excellent  references  a  must. 
Respond  with  resume,  references  and 
tearsheets  to  Box  6694,  Editor  &  Pub¬ 
lisher. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment  .  .  .  but  we  ll  bet  you 
could  sure  use  the  space  it  occup¬ 
ies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money — hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production  for 
you  in  someone  else's  plant— and 
produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


HELP  WANTED 

_ EDITORIAL _ 

PHOTO/GRAPHICS  DIRECTOR 
For  small  afternoon  daily.  We  are  looking 
for  a  shooter  who  can  also  supervise. 
Please  send  resume,  references  and 
work  samples  to  John  Barry,  The  News, 
34  SE  2nd  St,  Boca  Raton  FL  33432. 


REPORTERS — Quality  growing  region 
weekly  in  northern  Catskills.  Experience, 
accuracy,  speed,  willingness  to  work  all 
musts.  Benefits,  etc.  The  Mountain 
Eagle,  Hunter  NY  12442;  (518)  263- 
3897. 


COPY  EDITOR 

Excellent  opportunity  for  copy  edit¬ 
ing  pro  at  one  of  New  England's  top 
metros. 

Applicant  should  have  reporting 
background  with  several  years  pro¬ 
gressive  desk  experience  on  a  daily 
paper,  VDT  exposure,  and  demon¬ 
strated  career  growth. 

If  you  feel  ready  to  move  up  to  a 
quality  operation,  we  offer  an 
excellent  challenge,  growth  poten¬ 
tial,  salary  and  benefits, 
j  Send  resume  to; 

!  Providence  Journal  Co. 

Paul  T.  Reeve 
Personnel  Administrator 
75  Fountain  St. 
Providence,  Rl  02902 

Equal  Opportunity  Employer 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a- 
month  rates.  M  Sternman,  68-38  Yel¬ 
lowstone  Blvd,  Forest  Hills  NY  11375. 


MARKETING  RESEARCH 


CIRCULATION  AUDITOR— Large  news¬ 
paper  group  has  position  on  Corporate 
Accounting  Staff .  Applicant  should  have 
an  accounting  or  auditing  background 
with  a  good  understanding  of  Circulation 
Accounting  Systems.  Position  requires 
I  extensive  travel  to  the  company’s  news- 
I  papers  to  audit  their  Circulation  and  Cir- 
i  eolation’s  Accounting  Systems.  Ability 
to  communicate  with  all  levels  of  man¬ 
agement,  including  preparation  of  writ¬ 
ten  reports,  required.  Please  send 
resume,  complete  with  salary  history  to 
!  V.P. -CONTROLLER,  PARK  COM¬ 
MUNICATIONS,  INC.,  PO  Box  550, 
I  Ithaca  NY  14851. 


HELP  WANTED 


PRESSROOM 


PRESSROOM  FOREMAN  WANTED 
We're  looking  for  a  quality-conscious 
person  who  can  join  us  and  help  to  hire  a 
team  of  qualified  individuals  to  operate  a 
14-unit  Urbanite  producing  USA  Today. 
This  job  is  specifically  for  the  USA  Today 
night  shift. 

This  truly  is  a  rare  opportunity  to  join  a 
privately  owned  newspaper  whose  own- 
ersand  other employeesare  interested  in 
producing  a  top-quality  daily  newspaper 
in  addition  to  the  printing  of  USA  Today. 
We  are  located  in  a  desirable  Midwestern 
community  that’s  a  top-flight  place  to 
live  and  raise  a  family. 

We  are  looking  for  someone  with 
experience,  enthusiasm,  intelligence 
and  common  sense  who  shares  our 
interest  in  striving  for  excellence.  If  you 
are  that  person,  write  to  Box  6637,  Edi¬ 
tor  &  Publisher  in  confidence,  giving  full 
details  of  your  work  background,  listing 
qualified  persons  who  are  your  refer¬ 
ences,  and  giving  your  salary  history  and 
expectations.  Please  also  indicate  if 
there  is  any  obstacle  in  the  way  of  your 
starting  work  shortly-we’d  like  you  on 
board  soon  to  help  hire  your  crew. 


PRESSROOM  FOREMAN 
Need  ambitious  person  capable  of  man¬ 
aging  eight  people  on  2  shifts.  We  are  a 
thrice  weekly  newspaper  and  com¬ 
mercial  printer.  We  have  seven  units 
Goss  SS(j,  two  folders,  Chemco  Spartan 
III  camera.  Person  selected  must  know 
our  type  of  equipment,  the  products  they 
produce  and  how  to  manage  people. 
Excellent  area  in  Oregon’s  Willamette 
Valley.  Send  resume  to:  The  Springfield 
News,  PO  Box  139,  Springfield  OR 
97477.  Attn:  Al  Smith. 


PRODUCTION 


BINDERY  FOREMAN 
Geneva  Lakes  Wisconsin  area  web 
publishing  company  has  an  immediate 
position  ava  i  lable  for  the  right  person .  To 
qualify  for  this  position  a  hands-on  back¬ 
ground  of  not  only  Macey  saddle  gatherer 
with  3  knife  trimmer  is  required,  but  a 
most  extensive  knowledge  of  newspaper 
inserts  and  mechanical  inserting  in 
multi  publications  and  zoning  isan  abso¬ 
lute  must.  Write  Steve  Karstaedt,  Gener¬ 
al  Manager,  PO  Box  367,  Delavan  Wl 
53115  or  call  (414)  728-3424  days,  or 
(608)  365-2441  evenings. 


DAILY,  ZONE  6,  has  opening  for  well- 
rounded  production  manager.  Quality 
newspaper  with  extraordinary  plant. 
Good  situation  if  you  want  to  step  up. 
State  salary  needs  in  your  reply.  Univer¬ 
sity  city.  Box  6665,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


HELP  WANTED 


PRODUCTION 


NEWSPAPER  in  small  New  England 
town  seeks  experienced,  quality¬ 
conscious  offset  pressman  to  manage 
press-camera-platemaking  operations; 
familiarity  with  Goss  Urbanite  preferred, 
management  experience  helpful. 
Excellent  working  environment,  good 
benefits.  Attractive  community  sur¬ 
rounded  by  recreational  opportunities  of 
all  kinds.  Box  6612,  Editor  &  Publisher. 

PRODUCTION  MANAGER 
Manhattan  weekly  newspaper  needs 
experienced  production  manager. 
Knowledge  of  front  end  classified  and 
editorial  systems;  Mark  IV  Pacesetter 
typesetter;  paste  ups;  typesetting;  all 
phases  of  composition  for  offset  print¬ 
ing,  necessary.  Good  salary  and  health 
benefits.  Send  resume  and  salary  history 
to  Box  6701,  Editor  &  Publisher. 

WE  ARE  SEEKING  facsimile  room  em¬ 
ployees  to  staff  a  new  printing  site  for 
USA  Today. 

Openings  exist  for  all  facsimile  systems 
jobs  in  our  location;  technician 
supervisor,  operator/technician,  and 
operator. 

All  positions  require  a  high  school 
education  or  the  equivalent.  Operator 
candidates  and  operator/technician 
candidates  should  have  knowledge 
about  photography  and/or  electronic 
equipment  and  high  mechanical  apti¬ 
tudes,  plus  newspaper  industry 
experience  related  to  the  use  of  modern 
typesetting  equipment  or  photographic 
processors.  Applicants  for  the  tech¬ 
nician/supervisor  psition  should  have 
the  same  education  and  experience, 
plus  two  years  of  concentrated  training 
in  digital  computer  logic,  electronic  cir¬ 
cuitry,  and  computer  mathematics  such 
as  would  be  acquired  in  the  first  two 
years  of  a  technical  school,  and  one  or 
two  years  of  working  in  electronics  main¬ 
tenance  or  a  related  field. 

These  jobs  involve  night  work,  and  con¬ 
centrated  mental  effort,  in  computer- 
room  and  darkroom  environments. 
Employment  will  be  available  early  in 
1984  in  a  stimulating  Midwestern  city. 
If  you  are  qualified  and  interested,  write 
to  Box  6638,  Editor  &  Publisher  in  confi¬ 
dence,  sending  full  details  and  listing 
references  and  salary  history. 


PROMOTION 


PROMOTION  COPYWRITER 
FOR  AUDIO  VISUAL  PRESENTATIONS 
Skilled  copywriter/scriptwriter  sought  by 
Phoenix  Newspapers  to  produce  com- 
ptitive  sales  and  market  presentations. 
Able  to  research,  write  and  edit  pre¬ 
sentations.  Outstanding  benefits,  salary 
starts  in  mid  20’s.  Send  resume  to  David 
Hume,  Phoenix  Newspapers,  Inc.,  PO 
Box  1950,  Phoenix  AZ  85001. 


PUBUC  RELATIONS 


PRESSROOM 


PRESSROOM  MANAGER  capable  of 
oprating  7-unit  Goss  Urbanite,  camera, 

I  stripping,  and  plate  departments  for  7- 
]  day  Zone  8  daily.  Must  have  solid  history 
I  of  quality  and  be  demandingof  others  for 
'  same.  Process  color  and  commercial 
I  printing  experience  a  must.  Send 
resume  and  salary  history  tO:  The  New 
I  Mexican,  c/o  Jerry  Quinn,  PO  Box  2048, 
Santa  Fe,  New  Mexico  87501. 


PRESSROOM  MANAGER 
The  Bryan-College  Station  Eagle,  a 
I  dynamic,  growing  daily  newspaper  in 
i  Bryan,  Texas,  with  30,000  circulation 
I  needs  pressroom  manager  with  at  least  5 
years  exprience  in  pressroom  manage- 
,  ment.  Daily  process  color  work  on  9  unit 
j  Urbanite  with  pasters.  Heavy  com- 
;  mercial  work  load.  Send  resume  and  sal¬ 
ary  history  to  The  Eagle,  PO  Box  3000, 
Bryan  TX  77805;  (409)  779-4444. 


CORPORATE 
PUBLIC  RELATIONS 

Wichita,  Kansas  opening  requiring  a  degree  and  4-6  years  in 
corporate  communications.  Skills  in  developing  trade  publica¬ 
tions,  image  projection  and  speech  writing  important.  $30,000 
to  start. 

Please  forward  resume  to  include  salary  history  to; 

Larry  Coons 

WILLIAM-LAWRENCE  &  ASSOCIATES 
530  S.  Market,  Ste.  216 
Wichita  KS  67202 
(316)  269-4010 
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HELP  WANTED 
PUBUC  RELATIONS 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL _ 


POSITIONS  WANTED 
EDITORIAL 


YOUNG  DESK  PERSON  for  small,  high 
quality  financial  public  relations  firm  lo¬ 
cated  in  New  York  City.  Head  press  sec¬ 
tion.  Work  with  corporate  clients.  Writ¬ 
ing  assignments.  Excel  lent  career  poten¬ 
tial.  Box  6656,  Editor  &  Publisher. 


SALES 


SALES  MANAGEMENT 

National  Newspaper 
Advertising 

West  coast  opportunity  for 
manager  with  a  record  of 
leadership  and 
accomplishment. 

Income  negotiable. 
Requirements — 

-Ten  years  sales  including  five 
years  advertising  sales. 

-Three  to  five  years  sales  man¬ 
agement  (preferably  news¬ 
paper). 

The  person  who  will  get  this  job 
has  a  love  for  hard  work,  a  need 
to  set  and  achieve  goals,  and 
the  ability  to  operate  both  on  his 
own  and  as  part  of  a  well- 
organized  team. 

With  first  letter  please  send 
resume  including  earnings  rec¬ 
ord.  Reply  in  confidence  to: 
Box  6663,  Editor  &  Publisher. 


POSITIONS 

WANTED 


_ ACADEMIC _ 

FEATURES  EDITOR  of  large,  metro  daily 
seeks  to  return  to  teaching.  Has  PhD  in 
journalism  and  experience  at  two  univer¬ 
sities.  Could  be  available  January  1984. 
Box  6647,  Editor  &  Publisher  or  call; 
(503)  646-5379. 


NEWSPAPER  IN  EDUCATION 
SPECIALIST 

Self  motivated  teacher  with  experience 
in  developing  NIE  materials  and  con- 
iducting  workshops  seeks  new  challenge. 
Capable  of  working  independently  or  as  a 
team  member.  Box  6639,  Editor  &  Pub¬ 
lisher. 


BE  A  PUSHER 

Push  yourself  into  that  job 
you’ve  been  looking  for  by 
placing  and  ad  in  E&P’s 
Positions  Wanted  section. 


ADMINISTRATIVE 


MARKETING  DIRECTOR/Publisherwith 
newspaper/shopper  chain  for  15  years 
seeks  new  challenge.  Successful  startup 
experience.  MA  Journalism.  Box  6603, 
Editor  &  Publisher. 


1 

iX-PUBLISHER  with  newspaper/ 
shopper/weekly  experience.  Can  moti¬ 
vate,  train  in  good  southeastern  location. 
Strong  family  man.  Top  references.  Box 
6685,  Editor  &  Publisher. 

GENERAL  MANAGER:  Strong  bottom 
line  performer.  Advertising,  circulation, 
and  profit  growth.  Good  in  planning  and 
budgets.  Total  management  responsibil¬ 
ity  in  small  daily  and  weekly  markets. 
Box  6646,  Editor  &  Publisher. 

I'M  READY  to  manage  your  Zone  9  news¬ 
paper.  Age  39,  solid  experience  in  every 
department.  A  people  person  with  agen¬ 
cy  and  ownership  background.  Family 
man,  fit,  private  pilot... and  ready  for  just 
one  more  move!  Box  6688,  Editor  & 
Publisher. 

SUCCESSFUL  newspaper  group  execu¬ 
tive  seeks  new  opportunity.  Degree. 
Advertising  background.  Excellent  rec¬ 
ord  and  references.  Box  6653,  Editor  & 
Publisher. 

ADVERTISING 

ADVERTISING  Director,  30  years  small 
to  metro  dailies  with  highly  successful 
experience  in  sales,  sales  management 
and  general  management  desires  oppor¬ 
tunity  to  train,  motivate,  and  lead 
underdeveloped  ad  staff  to  professional¬ 
ism,  resulting  in  revenue  gains  for  pub- 
isher.  Goal  achiever.  Presently  em¬ 
ployed.  Zones  3, 4, 5, 6.  Box  6645,  Edi¬ 
tor  &  Publisher. 

CIRCULATION 

CURRENT  Zone  5  Metro  Circulator,  11 
years  experience,  seeking  Circulation 
Director  or  Manager  spot  at  M  idwest  Dai¬ 
ly.  Box  6649,  Editor  &  Publisher. 

SEASONED  circulation  executive,  result 
oriented,  college  graduate.  Proven  suc¬ 
cesses  in  competitive  market,  union  and 
non  union.  Interested  in  position  with 
challenge  and  opportunity.  Box  6514, 
Editor  &  Publisher. 

FIFItEN  years  Management/ 
Supervisory  experience  in  Metro/smaller 
markets.  College  degree,  strong  compu¬ 
ter  background.  Interested  in  challeng¬ 
ing  opportunity  in  Zones  2,3,4,  or  5.  Box 
6627,  Editor  &  Publisher. 

INNOVATIVE,  experienced  AM-PM.  All 
phases  circulation.  Strong  in  marketing 
sales,  promotions,  collections  and  per¬ 
sonnel  development.  Box  6654,  Editor 
&  Publisher. 

SELF  MOTIVATED  CIRCULATOR— 
seeks  managers  position,  20  years 
experience  on  AM,  PM  dailies,  TM(1,  boy 
crew  and  phone  rooms.  College  Degree. 
Contact  Don  Gandy,  1008  Ewing  Blvd, 
Murfreesboro  TN  37130;  (615)  893- 
2118. 

EDITORIAL 

TEN  YEARS  DAILY  and  wire  experience, 
commitment  to  quality,  ability  to  work 
with  others  brought  to  your  publication 
Notre  Dame,  Missouri  MAgrad,  married, 
with  photo,  editing,  writing  skills.  Sci¬ 
ence,  business,  agriculture  are  specia 
interests.  Box  6672,  Editor  &  Publisher. 

1 1-YEAR  veteran  sports  writer/copy  edi¬ 
tor,  33,  seeks  desk  or  reporting  position 
with  metro  daily.  Experience  in  all 
sports,  preps  to  pros  and  VDT.  Box 
6619,  Editor  &  Publisher. 
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AWARD  Winning  Reporter,  25,  seeks  | 
move  to  daily  in  Zones  1,2,3  or  5.  Two 
years  experience  in  hard  news,  features,  I 
photography.  Box  6641,  Editor  &  Pub-  I 
lisher.  I 


AWARD-WINNING  journalist,  over  a 
decade  of  experience,  familiar  with  all 
facets  of  the  newspaper  industry;  j 
excellent  references;  seeking  to  secure  j 
full-time  employment  with  mid-sized  j 
daily;  have  been  freelancing  for  past  six  i 
months  and  desire  to  re-enter  a  good  I 
newsroom  somewhere.  Salary  require- 1 
ments  very  reasonable  and  can  relocate  \ 
anywhere  at  my  own  expense.  If  you’re  j 
looking  for  a  highly  competitive,  moti- 1 
vated  reporter  who  can  do  it  all.  I'm  your ! 
man.  Box  6651,  Editor  &  Publisher,  j 


EXPERIENCED  SELF-STARTER  seeks  I 
reporter's  position  with  midsized  daily,  I 
any  Zone.  Past  assignments  as  court-  | 
house  and  city  hall  reporter.  Reply  to  Box  ■ 
6679,  Editor  &  Publisher.  i 

FEATURE  WRITER  for  shopper  seeks  | 
similar  position  in  Zones  5,6  or  8.  Will  j 
also  consider  entry  level  public  relations  | 
position.  VDT  experience.  Strong  in  per¬ 
sonalities,  social  senrices.  Reply  to  Box  j 
6631,  Editor  &  Publisher. 


HARD-WORKING  general  assignment : 
reporter  seeks  next  reporter  position.  I 
Five  years  experience  includes  four  years  ' 
in  a  one-person  bureau.  Write  Box  6684,  , 
Editor  &  Publisher.  I 

LOOK  NO  FURTHER  Mr.  Editor.  If  | 
experience  and  dedication  are  what  you  \ 
are  looking  for  in  an  employee,  then  con-  i 
tact  me.  Four  years  daily  and  weekly  ! 
experience  in  news  and  sports  reporting.  ; 
Looking  for  career  spot.  Zones  3-9.  Box  1 
6699,  Editor  &  Publisher. 


MAY  GRAD  seeks  an  entry  level  j 
sportswriter’s  pqsition  on  a  weekly  or  dai-  ! 
ly.  Plenty  of  clips  and  photos  to  show.  | 
Not  afraid  of  hard  work.  Prefer  Zones  | 
1,2,3  and  5.  Steven  C.  Wright,  RD  1, 
Box  540  Freedom  Rd,  Williamsport  PA  I 
17701;  (717)  322-6317. 


NORTH,  SOUTH,  East  or  West.  Why  look 
elsewhere — here’s  THE  BEST,  Award-  , 
winning  sportswriter-columnist,  | 
experienced  in  layout,  deskand  manage-  | 
ment.  Ready  to  make  your  sports  pack-  i 
age  the  best  it  can  be  as  an  editor  or  j 
staffer.  Box  6674,  Editor  &  Publisher,  : 


SEASONED  PRO  in  features  editing, 
graphics.  Prefer  large  metros.  Top-notch 
work.  Box  6686,  Editor  &  Publisher. 


WE  ARE  an  editor-art  director  team  with 
a  lot  of  magazine  experience  that  could 
take  a  Sunday  (or  city)  magazine  and 
turn  it  into  a  hot  number  that  people  will 
notice.  Money  is  less  important  than  an 
interesting  location  and  a  commitment 
to  quality  journalism  and  graphics.  Write 
soon.  Box  6693,  Editor  &  Publisher. 


BUSINESS/GENERAL  ASSIGNMENT 
reporter,  4years  daily  experience,  recent 
grad  of  Kiplinger  Fellowship  in  Public 
Affairs  Reporting,  MA-journalism,  look¬ 
ing  to  join  midsize  daily.  Mark  Tatge,  PO 
Box  21292,  Columbus  OH  43221; 
(614)  486-2610. 


ENTRY  LEVEL  REPORTER.  December 
82  grad.  One  year  experience  copy  edit¬ 
ing,  2  internships  &  gamut  of  college 
newspaper  work.  Let  me  send  you  clips. 
Box  6675,  Editor  &  Publisher. 


FREELANCE 


EXPERIENCED  researcher  (three  years 
at  a  major  media  conglomerate)  seeks 
freelance  work  fact-checking' 
researching  SPORTS  copy.  Books,  arti¬ 
cles,  et  cetera.  Good  references.  Rea¬ 
sonable  rates.  Box  6680,  Editor  &  Pub¬ 
lisher. 


MAKE  money  working  at  home.  Be 
flooded  with  offers!  Details-rush 
stamped  addressed  envelope.  Dept  A,  P 
503  N  Morris,  Gainesville  TX  76240. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  seeks  position 
with  photo-oriented  daily  or  bi-weekly. 
Contact  Swanson,  Rt  l,  Carroll  NB 
68723,  phone;  (402)  585-4707. 


PHOTOJOURNALIST — Recent  J-School 
grad  with  work  experience  willing  to  relo¬ 
cate,  Resume  available  on  request.  Ron 
Osborne,  St.  Rt.  Box  156,  Harlan  KY 
40831;  (606)  573-3952. 


PHOTOGRAPHER  (MS  journalism) 
seeks  entry-level  position  any  Zone. 
Extensive  darkroom,  layout,  some  edit¬ 
ing  experience.  Box 6687,  Editor& Pub¬ 
lisher. 


PRODUCTION 


SERVICEMAN— Erector,  Trainer,  single 
&  doublewidth  Newspaper  &  Com¬ 
mercial  Web.  International  proven  track 
record  with  major  United  States  press 
manufacturer.  Managerial  skills  news¬ 
paper  production.  Fluent  English,  Ger¬ 
man,  Spanish.  Box  6673,  Editor  &  Pub¬ 
lisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 


Hustler  and  the  First  Amendment 


PCs 


By  Steven  Helle 

A  well-known  organization  recent¬ 
ly  asked  a  court  to  recognize  a  First 
Amendment  right  to  accompany  the 
landing  forces  on  Grenada,  but  the 
rest  of  the  press  so  far  has  declined  to 
support  what  would  seem  to  be  a  pop¬ 
ular  cause. 

Of  course,  the  press’  utter  avoidance 
of  the  suit  may  be  related  to  the  identity 
of  the  plaintiff:  Larry  Flynt 
publisher  of  Hustler  magazine.  Flynt 
has  been  in  the  news  almost  daily  in 
past  weeks  for  other  reasons, 
including  his  vulgar  remarks  to  Chief 
Justice  Burger  and  subsequent  arrest, 
his  refusal  to  respond  to  a  subpoena 
for  a  videotape  related  to  the  John 
DeLorean  cocaine  bust,  and  attempts 
by  the  Rev.  Jerry  Falwell  to  enjoin 
publication  in  Hustler  of  some 
unflattering  representations. 

In  the  complaint,  filed  Oct.  26  in  the 
District  Court  of  the  District  of 
Columbia,  Flynt  claims  his  reporters 
attempted  to  gain  access  to  Grenada, 
but  were  rebuffed.  He  cites  the  First 
Amendment  news-gathering  right 
recognized  by  the  U.S.  Supreme 
Court  in  the  courtroom  access  cases 
of  Richmond  Newspaper,  Inc.  v.  Vir¬ 
ginia  (1980)  and  Globe  Newspapers, 
Inc.  v.  Superior  Court  (1982),  and 
argues  it  applies  equally  to  invasions. 

The  press  may  be  ignoring  Flynt’s 
Grenada  suit  in  hopes  it  will  go  away 
because  it  represents  an  abrupt 
departure  from  the  step-by-step  game 
plan  that  the  media  law  bar  had 
established  for  developing  the  Rich- 
mondnght.  Courts  across  the  country 
have  embraced  the  right  and  begun  to 
expand  on  it  by  applying  it  to  court 
records,  various  hearings,  and  civil 
proceedings.  Flynt's  suit  represents 
an  entirely  new  dimension  to  a  news¬ 
gathering  right  that,  up  to  this  point, 
has  been  tentatively  —  and  suc¬ 
cessfully  —  fortified.  Some  see  the 
suit  as  an  unnecessary  risk. 

Speaking  at  a  Practicing  Law 
Institute  seminar  on  communications 
law  in  New  York  Nov.  18,  Katharine 
P.  Darrow,  general  counsel  for  the 
New  York  Times  Co.  noted,  “This 
case  is  a  loser,  a  case  that  should  not 
have  been  brought.  For  the  one  step 
forward  we've  taken,  we'll  fall  seven 
steps  back.” 

W.  Terry  Maguire,  vice  president 
and  general  counsel  for  the  American 


(Helle  is  assistant  professor.  Dept,  of 
Journalism,  University  of  Illinois  at 
Urbana-Champaign. ) 


Newspaper  Publisher  Assn.,  agreed 
and  added  that  the  “downside  risk” 
of  the  Grenada  suit  was  the  possibility 
it  would  sour  the  courts  on  an  access 
right.  “A  loss  may  forever  doom  the 
battle  of  attitudes,”  he  said. 

Whether  the  press  had  a  First 
Amendment  right  to  accompany  the 
troops  was  a  better  “intellectual 
exercise”  than  an  actual  case,  said 
Bruce  W.  Sanford  of  Baker  &  Hostet¬ 
ler  in  Washington,  D.C.,  who  serves, 
as  counsel  for  the  Society  of  Pro¬ 
fessional  Journalists. 

Although  the  suit  posed  problems, 
the  right  it  advocated  had  more  than 
intellectual  appeal,  according  to 
Floyd  Abrams  who  frequently 
appears  on  behalf  of  the  press  before 
the  Supreme  Court  and  is  perhaps  the 
country’s  foremost  media  attorney. 
He  had  just  won  an  appeal  before  the 
Second  Circuit  in  New  York, 
defending  The  Nation  magazine 
against  a  copyright  violation  charge 
for  printing  a  portion  of  President 
Ford’s  memoirs. _ 

Jack  Landau  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  com¬ 
ments  on  the  exclusion  of  the  media  in 
Grenada  in  a  special  column  on  page  1 1 . 

“Flynt  is  a  clear  and  present  danger 
to  the  First  Amendment,”  Abrams 
noted,  but  the  right  of  access  being 
asserted  was  basically  sound.  “If  the 
press  had  been  kept  out  of  Vietnam, 
there  would  have  been  a  very  good 
First  Amendment  argument,”  he 
said.  “When  it  comes  right  down  to  it 
between  a  trial  and  a  war,  there’s  a 
better  argument  for  access  to  a  war.” 

The  Supreme  Court’s  framework 
for  analyzing  a  First  Amendment  ac¬ 
cess  right  fits  the  Grenada  situation 
almost  perfectly,  according  to  Jack 
Landau,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  in  a  separate  interview.  The 
Court  relies  to  a  great  extent  on  the 
tradition  of  access  to  the  event,  and 
there  has  never  been  an  occasion  in 
the  entire  history  of  the  country  when 
a  correspondent  has  been  kept  from 
the  front  lines,  he  added. 

The  judge  presiding  in  the  Flynt  suit 
is  Oliver  Gasch,  who  recently  threw 
out  the  $2  million  jury  verdict  in  the 
Mobil  libel  suit  against  the  Washing¬ 
ton  Post. 

Judge  Gasch  may  soon  have  an 
opportunity  to  render  either  the  great¬ 
est  victory  or  the  biggest  defeat  for  an 
access  right. 


(Continued  from  page  35} 
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extra  hour  before  completing  the  final 
county-wide  stories.  In  the  primary 
elections,  the  staff  was  able  to  report 
only  80  of  the  155  precincts.  Because 
of  the  extra  time  afforded,  140  pre¬ 
cincts  were  reported  in  the  general 
election. 

Two  personal  computers  were  used 
at  the  courthouse.  Werner  kept  the 
vote  totals  on  one .  while  the  other  was 
used  as  an  adding  machine  and  as  a 
terminal  from  which  reporter  Rena 
Papale  wrote  many  of  the  smaller 
municipal  stones. 

Though  it  was  a  night  of  many  firsts 
—  the  first  program  Werner  ever 
wrote  on  the  personal  computer  and 
the  first  time  the  staff  was  able  to  get 
instant  updates  on  each  race  —  it  may 
also  be  the  last  of  its  kind.  In  the  only 
referendum  question  on  the  ballot, 
Beaver  County  voters  narrowly 
approved  the  introduction  of  an 
electroniiT  voting  system  in  future 
elections. 


John  A.  Park  Jr. 
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H  &  C  Communications,  Inc. 


has  sold 

The  Houston  Fbst  Company 


to 

The  Toronto  Sun  Publishing  Corporation 


The  undersigned  acted  as  financial  advisor  to 
H&C  Communications,  Inc.  in  this  transaction. 


Lehman  Brothers  Kuhn  Loeb 

Incorporated 

NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  DALLAS 
HOUSTON  •  LOS  ANGELES  •  SAN  FRANCISCO  •  LONDON  •  TOKYO 
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WHERETHENEWSISIIOI 


The  burning  issues  of  Mexico,  Central  America  and  South 
America  are  volatile  and  vital  to  U.S.  interests.  On  January  1 
in  Mexico  City,  Scripps-Howard  will  open  a  full-time  n2ws 
bureau  directed  by  Peter  Copeland. 

Don't  let  his  boyish  grin  fool  you.  Peter's  experience  J 
has  been  tempered  by  covering  Chicago's  tough  news 
beats  as  well  as  U.S./Mexico  border  issues. 

Pete  can  take  the  heat  And  now  hot  news  from  f a 
south  of  the  border  will  be  included  in  the  regular  W 
Scripps-Howard  Hews  Service  which  supplies  ^ 

news  features,  analysis  and  commentary  to  60  major 
newspapers.  To  take  your  readers  to  where  the  news  ^ 
is  hot  contact  United  Feature  Syndicate,  200  Park  a 

Avenue,  Hew  York  10166  -  212-557-2333.  Ole! 
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